
STANDARL) FOIrM 1012
August 1970

Title 7, GAO Manual
1012-113

TRAVEL VOUCHER

DEPART:N(1.NT. BURI Al.1 OR FSTARIMINUNT
Executive Office of the President
ff ice of Teleconunicaos—Po.i-icyPA) FEN NAME
Clay T. Whitehead, SS# 509-34-3700
MAII INC.. ADDRESS (Including ZIP Cods)

OEP/OTP
EOEA
WA DC 20504

VOUCHER NO.

OFFICIAL DUTY STATION

Washington D.C.
RESIDENCE

Washington, D.C.
FOR TRAVEL AND OTHER EXPENSES

FROM (DATE) TO (DATE)

April 30 May 1, 1972 
APPLICABLE TRAVEL AUTHORIZATION (S)
NO

880

TRAVEL ADVANCE

Outstanding raw:Le_  t 

Amount to be applied
DATE

Balance to remain
4/27/72  _ outstanding

SCHEDULE NO.

PA I L)

CHECK NO

TRANSPORTATION RE VESTS ISSUED

CASH PAYMENT OF $ 

RECEIVED (DATE) 

(Signature of Payee)

TRANSPORTATION
REt4L'EST NUMBER

AGENT'S
VALUATION
OF TICKET

INITIALS OF
CARRIER
ISSUING
TICKET

MODE, CLASS
OF SERVICE,
AND ACCOM-
MODATIONS •

DATE
POINTS OF TRAVEL

ISSUED
FROM- TO-

B-2,469,328
TA #880

178.00 EA Air/First

,

4/26 Washington, D.C. West Palm Beach,
Fla., via Atlanta,
Ga., and return

• • Certified correct. Payment or craft hat not

May 23, 1972

been mewed
AMOUNT
CLAIMED

......far..-

Dollars C ts

43 75(Date) (Signature of Payee)

Approved. Long distance telephone calls are certified as necessary in the
interest of the Government.

DIFFERENCES:

( Date) • • • ( Approving Officer)

NEXT PRP...IOUS VOUCHER PAID UNDER SAME TRAVEL AUTHORITY

VOUCHER NO. D.O. SYMBOL 1DATE (MONTH-YEAR)
Total verified correct for charge to appropriation(s)

(initials)  

Certified correct and proper for payment: Applied to travel advance (appropriation symbol)

NET TO m....-01.-
(Date) (Authorized Certifying Officer) TRAVELER

ACCOUNTING CLASSIFICATION

• Abbreviations for Pullman accommodations: MR. master room, DR, drawing room, CP, compartment, BR, bedroom; DSR, duplex single room; RM, roomette:
DRM. duplex roomette, SOS. single occupancy section. LB, lower berth; UB, upper berth; LB-UB, lower and upper berth; S. seat.

•• FRAUDULENT CLAIM-Falsification of an item in an expense account works a forfeiture of the claim (28 U.S.C. 2514) and may result in a fine of not more
than Slo,000 or imprisonment for not more than 5 years or both (18 U.S.C. 287; id. 1001).

• It long distance telephone calls are included, the approving officer must have been authorized in writing by the head Of the department or agency to so certify
31 U.S.C. (ocoa).

AMIN=1=11r-



SCHEDULE OF EXPENSES AND AMOUNTS CLAIMED

PREVIOUS TEMPORARY DUTY (Complete thew blocks nl) II in mils! itatus immedratel) prior to period cowed gout her and if adlIlIff •

istratwely required)

DEPARTURE FROM OFFICIAL
(DATE)

S-1 Al ION
(HOUR)

TEMPORARY DUTY STATION LAST DAY OF
(LO(ATION)

PRECEDING VOUCHER PERIOD
(DATE OF ARRIVAL)

DATE
NATURE OF EXPENSE 

AU MOWED
MILEAGE

RATE
AMOUNT CLAIMED

SPE 1 DOM F TIN
Rs A Dintc.s

No OF
MILES ni 

\ 8I LE AGE SUBSISTENCE OTHER

4/30 LV OTP, 1800
_AR_Wasilington_NatnILAirport
LV Wash. Natn 1 1,

  LV Atlanta,
AR West_RalmhBeach,

G. St., N.W.

via EA#139
(change_nLviane5)

11:10
_11:30

a.m.
a.m. 
a.m.
p.m.
p.m.

p.m.

p.m.
p-m.

11:50
1:20__AR_Atlanta._aa_.

5/1
_______AR_Attanta,
_

via EA#329
Fla.

2:10
  _3:37___p.ite___ 

1:10
2138.4-m—

LV West Palm

LV Atlanta,
_AR_WashingtonAational

Beach, via EA#336
Ga.._i
via EA#136 6:40

Airport   8:13

PER

, 1-3/4 @ $25.00 per day 43 75

,

,

Grand total to face of voucher
(Subcouls. to bc carried forward if nekessm) ) $43.75 43 75

U S GOVIRNIMINT PRINTING OIFICE 1070 Of -430-154 IRA/

•11 per diem allowances for members of employee's immediate family are included, give members' names, their relationshi
p to employee,

and ages and marital status of children (unless this information is shown on the travel authorization).
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EXECUTIVE OFFICE OF THE PRESIDENT

OFFICE OF EMERGENCY PREPAREDNESS

AUTHORIZATION OF OFFICIAL TRAVEL

. Date of request

April 27, 1972
2. Name and address of traveler

Clay T. Whitehead SS# 509-34-3700
OEP/OTP
EOBA
WA DC 20504

Submit original and 2 copies to Fiscal Section at

least 3 working days in advance of proposed travel

3. Title

Director

This document becomes an authorization of of-
ficial travel only when the certificate of au-
thorization has been signed by the designated
authorizing official. This travel iisordered on
official business for the convenience of the
Government.

4. Type of appointment

Presidential
5 Orgn. unit (Divixion)

Office of Telecommunications Policy
6. Official station

Washington, D.C.
7. Purpose of travel

To address Magazine Publishers
Association's Management
Conference.

R. Period of travel

April 30 - May 1, 1972
9. Est. No. of days of travel

status 2
10. Per diem rate

$25.00
11. Office number of traveler

770, 1800 G St., NW
12. Mileage rate 13. Phone number of

traveler 5800
14. Itinerary

Washington, D.C., to West Palm Beach, Fla., via Atlanta, and return same route.

15. Travel to be performed
a. RA Common carrier

Including commercial

as indicated d. Fiy privately-owned automobile:
(1) 0 Reimbursable cost not to exceed common carrier cost

airline (2)ri Administratively determined to be more advantageous to the
vehicle 1-1 Government—common carrier use impracticable (if checked,

explain under item 20. 'Remarks'.)
b. •Government-owned
c. 0 Other (Spicily)

16. Allotment number

82/0TP/210

17. Appropriation symbol

1120601

18. Travel authorization No.

19. Estimated cost of travel 20. Remarks

First class travel authorized.
Transportation $178.00
Per Diem 50.00

Other 20.00
Total 248.00
21. Requested by

Director

FINANCIAL MANAGEMENT BRANCH USE ONLY

22. Funds Obligated,,. .. 1,
, f

..., - ,. • 1.:!?4, x r-,i i
Signature

I • 46 Si 
ei 9 0

Ann eve, fligestur•

rn 4 6 1977'
,

Title Title

.h.

23.
I CERTIFICATE OF AUTHORIZATION

You ore hereby authorized to travel at government expense, to be paid from available appropriations in accordance
with . regulati• o the Off e of m ency Preparedness and the Standardized Government Travel

- P"; • i•ns r• • •ns noted on this authorization.

F xecutive4fig1i;StantSignature
' • 04 II - i

14PORTANr- Every voucher or message concerning this travel must refer to the travel authorization number.

Form OEP 9
April 1969



To West Palm Beach Return to Washington
From Wash., D. C. From West Palm Beach

WASHINGTON. O.C.
04AD, h•DCA. B-8Al

F $241 6.59 8920
63.89 516 6920

11A 47.00 V 3300
11 5200

EST WAS

171 00
133.00

10.001 N 12.140 EA 869 F 1 DOS 8 0
7:20p N 17; ‘ 111 Fl 727 0 0

CONNECTIONS
1.11.a 0 4ii EA 463 F6 19 727 0

ot. 791 FN 19 DE'S B. 0
V3 U. A. 6 251

8.30. N 1230; EA 135 Fl 055 B 0
CA 609 F.1 095 L.5 0

10.171 Ail 11 10/
11133 B 3:34p EA 147 FO' SO 1 0

EA 273 F:1 ns S. 0
1243; Ail 215;

8140. N 3:34p EA 139 F! 727 1 0
EA 273 F,1 72$ S. 0

1.20; AIL 2:15p
96 12:30p N 5.140 LiA 359 Fl 737 L 0

DL 759 Fl 09S S 1
208; AIL 3.03;

03 12:45p N 502; EA 189 F.1 095 l 0
EA 305 Fl 09S 0

2:54p TPA 120;
8245; 8 5.14p Dl 611 Fi1 09S L 0

Dl 759 Fi1 095 S 1
228; ATL 3:03p

12.50p N 5:14p DL 623 F 1 095 I. 0
DL 759 F,Y

2:23c ATI. 303;
2:25p N 7:27p PI 37 5 737 2

DI. 535 F,1 DOS D 0
5:06p ATL 603;

2:30p N 7:09p EA 143 Fl 095 S 0
EA 115 F.,'Y 727 S 1

4:10p A11 5.007
2300 N 7.27p EA 143 F D9S S 0

01 535 F.,1 090 0 0
4.10; AIL 613;

3:30p D 7:27p Dl 107 Fi1 747 0
Ol 535 F/1 395 5 0

514; ATI. 6 03P

I 1 093 5 12.29p DL 188 ' US • 1
LJA 361 Fl 725 1 0

9.21. ATL 1100.
01 18$ F6,16-041.$
EX 188 ' MEALS SB. 9

O 100. S 1230; DL 188 • DOS • 1
EA 609 Fl 095 L S 0

9:27a All 11.101
Dl 188 FN DA1.-F1
01180 ' MEALS S8 8

I:00a S 11:47p DL 188 ' DOS ' 1
Ill 741 F/1 DOS S 1

9:27a All 10-34a
DL 188 EN/1N.DAL-F1
01. 188 ' VEALS 53,13

720. S 6.05; NA 26 F 1/1( 715 8
NA 32 Fl 7251

2.00p MSY 2:35;
9:001 S 7:17p DL 112 F.Y D85

DL 535 F,Y 095
5.10; ATI. 603;

8205; S 9.50p DL 328 FI1 Ill
DI 445 F/1 DOS S

710; AIL 026:
12:05p S 952; 01 828 Fl OV

EA 557 F,1 727
7:100011 825:

1000; 5 7:49a Ol 16 F6 16 747 ?,
Dl 791 FN 19 595 3

5.05/ All 625.

F $2.41 659 89.90 173.00
1 63 89 5.11 6900. 13603
11.1 4105 M 35.00
12 5700

8:45. 10.39. N NA 96 Fl! 727 B 0
5:45; 826: N NA 424 F,1 727 3 I
6:15p 524; N f A 864 F,'Y 040 0 0

CONNECTIONS
6.30,3 1121. N EA 122 F,1 725 S.' 1

EA 130 F/Y D9S S 0
900. ATI. 955.

167 720. 1121. EA 104 FP( D85 B 0
EA 130 F/Y 09S S 0

849a Ail 9.55a
67 7:203 1111. EA 104 F/Y 725 B 0

EA 130 Fr( D9S S 0
040a ATL 955a

9.55a 1:49p 6 LA 384 Fl 725 Si 0
EA 146 F..1 0951 0

1129. A% 1225;
9-55a 3:02p 0 IA 334 F,1 725 5/ 0

PI 30 S 737 1 2
11i4290a AFT1L

DOS I'S 0105; 4:50p N EA
EA 380 F,'Y 727 S 0

2.420 ATL 3.20p
I:05p 5:11p N EA 140 F/Y 09S liS 0

DL 626 WI 095 S 0
2.42p Ail 347;

1:50p 545; 6 EA 318 F,1' DOS 0
EA 186 F,1 DOS S 0

2-35p TPA 345;
2:00p 639; B DL 640 F/Y DOS S 0

EA 134 F/1 DC9 0 0
324; ATL 4.50p

2009.  621p D Dl 640 F/1 095 S. 0
Dl 106 F'Y 747 S 0

324; Ail 445; 
340p 800; N EA 272 Fl D9S S,' 0

EA 136 F,1 DOS D 0
5.17p AU 625p

,400; 711; N EA 273 Fl 725 0
EA 198 V/ US D 0

4.290 MIA 5 05p
05 755; 1142; 8 EA 266 F.1 727 0

EA 126 F9,19 727 0
9.29p All 1035;

5 7:55p 11:42p B EA 266 F/Y 727 0
EA 470 FM/IN 727 0

929; Ail 1015p
067 155; 2:17a D EA 266 F/Y 727 0

EA 440 FN,YN 72S 0
929; ATL 1245.

10 00p 1:58a B DL 694 FN 1N 095 0
DL 328 FN.Y9 DCO 0

1124; ATI. 12.321067 1000p 217. 0 DI. 694 FN IN DOS 0
EA 440 FM 16 725 0

1824; AT/ _11.J51,..,
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To THE
01O-Wit OF

CLAY T. WHITEHEAD

2410 ‘'lliGINIA AVE., N.W.

WASIIINGTON, 1).C. 20017

°It-'1-0Gree •••"'"

SANTA MONICA OFFICE

CITY NATIONAL BANK
600 WILSHIRE BOULEVARD

SANTA MONICA, CALIFORNIA 
je)

(D 
1. 007...080 STEW

1047
14

90- 1 9 78 

2.3 1,7z._ 1222

1)()I,LAns

fri 

L 222.., L971:04?
1:1‘10**1$11,•. •  t, ,0110*(1100"71.0 .. x • .x :1,,Irt..17r.e: ex!:

BOX 751

PALM BEACH, F LOHIDA 33480

Mr. Clay Whitehead

Office of Telecommunications Policy

Executive Office of President of U. S.

Washington, D. C. 20504

We hope you will come bac k sow,.

11 was a pleasure seri/11w you.

4-11916

diz
Amount Paid $•<./

TO INSURE PROPER CREDIT PLEASE MAIL THIS PORTION
 WITH YOUR CHECK



OFFICE OF TELECOMMUNICATIONS POLICY

WASH I NGTON

May 23, 1972

To: Tom

From: Eva

Originally they reserved

a room for you -- rate $55;

they had nothing else.

The attached bill gives you

the government rate -- $25.

You will get sufficient per diem

to cover this bill.



RM. NO. NAME

ARRIVAL DATE

*I •

ADDRESS

ea

XP. DEPART DATE

-
'eAVEL AGENT

OCAL
ALLS

MON.

MEMO

TOTAL

APR 3 0-72 SINDRY

APR 30-72 ROOM
3
  APR 30-72 REST

RIES. 4

5

6

WED. 7

9

EHURS. 10

FRI.

11

12

13

14

15

SAT. 16

17

SUN.

18

19

20

21

22

23

24

am se

Se **Hy

CHARGE-5

* 11.20

* 25.00
* 437

ARRIVED

A/D

El

DEPARTED

RIB El
A/ B

L

CREDITS BAL. DUE

P-4
6

* 420

* 33.57

as-6)Y

A • FLOWER SHOP OR PHOTO

B • MENS SHOP OR MASSAGE

C - GIFT SHOP OR DRUGS
D - NEWSSTAND OR PORTER

E - DANCE STUDIO OR DRIVING RANGE
F - GOWN SHOP OR SWIM INST.
G - GEMS LTD. OR TAXI
H - BEAUTY SHOP OR VALET
I, -DOCTOR OR NURSE
J - GOLF PRO OR BARBER SHOP

THE

PALM BEACH

BILLS ARE PAYABLE WHEN PRESENTED

RETAIN THIS RECEIPT



REdEIVED

RAY 18 4 oi '1Z
OFFICE OF

TELECOHMUNICATIONS
POLICY



MAY 11 1972

Mr. Henry J. Cauthen
General nanager
South Carolina ETV Network
2712 Millwood Avenue
Columbia, South Carolina 29205

Dear Mr. Cauthen:

Thank you for your telegram. 1, too, am
sorry tuat we could not gat together in
Atlanta last week.

an looking forward to seeing you when you
are next in Washington, and hope you will
let me know when you next Plan to De in town.
1 am confident our discussions will be both
informative and productive.

Llust regards.

Sincerely,

Clay T. Whitehead

LKSmith:jem 5/10/72
cc:
DO Records
DO Chron
Mr. olhitehead
Mr. Lamb
Eva
LKS Subject
LKS Chron
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DR CLAY WHITEHEAD

OFFICE OF TELACOMMUNICATIONS
 POLICY

EXECUTIVE SUITE THE WHITEHOUS
E DLR WASHOC

SORRY I WAS UNABLE TO MEET WITH YOU MONDAY IN ATLANTA BUT

A LONG STAND ENGAGEMENT MA
DE IT ABSOLUTELY IMPOSSIBLE. 

WOULD

V

v' H 35

BE DELIGHTED FOR YOU TO VISIT SOUTH CAROLINA NATW
ORKHEADQUARTERS

AT ANY TIME OR WOULD BE GLAD TO MEET WITH YOU IN WASHINGTON

AT YOUR CONVENIENCE

TAKE EXCELLENT PROGRAM ON
 OUR WILLIAM F BUCKLEYS FIR

ING

LINE SERIES TONIGHT AT THE SOUTH CAROLINA ETA NETWORK 
WITH

ROBERT FINCH PROGRAM SCHED
ULE TO PLAY THIS SUNDAY ON THE EMT

IRE

PBS NETWORK. HOPE YOU WILL H
AVE THE OPPORTUNITY TO WATCH

HENRY J CAUTHEN GENERAL MANAGtR S
C ETV NETWORK,

P MTh,
t\-0 WOC-6 OLI,r , CoLo

iyn n
91)%5V-1'

•

t.



M124
Management
Conference '72
The Breakers
Palm Beach, Florida
Sunday, April 30th, through
Wednesday, May 3rd

ADVANCE REGISTRATION LIST

MEMBERS

ALBERT, Mr. Robert H.
Sales Management

ALEXANDER, Mr. & Mrs. R.B. (Teedie)
Business Week

ALLEN, Mr. & Mrs. George H. (Virginia)
Fawcett Publications, Inc.

AUER, Mr. & Mrs. Bernhard M. (Carol)
Time Inc.

BAILEY Jr., Mr. Morton
Better Homes and Gardens

BERKOWITZ, Mr.& Mrs.Mortimer (Marjory)
Universal Publishing & Distributing

BERNSTEIN, Mr. & Mrs. S. R. (Adele)
Crain Communications, Inc.

BEWKES Jr., Mr. & Mrs. E. G. (Marjorie)
Norton Simon Inc.



BONANNI, Mr. & Mrs. Peter (Lois) DEEMS, Mr. & Mrs. Richard E. (Jean) HARTMAN, Mr. & Mrs. John W. (Kelly) McINTYRE, Mr. Ronald A.

Woman's Day Hearst Magazines Bill Communications, Inc. American Girl

BOTTHOF, Mr. & Mrs. C. Laury (Joan) DeMARCO, Mr. & Mrs. Louis F. (Mary) HEPLER, Mr. & Mrs. C. D. (Gene) MEREDITH III, Mr. & Mrs. E. T. (Katie)

Standard Rate & Data Service, Inc. Advertising Age The Reader's Digest Association,Inc. Meredith Corp.

BRIGGS, Mr. & Mrs. Bradford (Buffy) DEVINE, Mr. & Mrs. C. R. (Gisele) HITE, Mr. Garth MICHAELS, Mr. David D.

Ziff-Davis Publishing Co. The Reader's Digest Association, Inc. The Atlantic Monthly Co. The New Yorker Magazine, Inc.

BROWNE, Mr. & Mrs. Morgan (Ann) DIAMANDIS, Mr. & Mrs. Peter G. (Joan) HITESMAN Jr., Mr. & Mrs. W. W. (Betty) MILLER, Mr. C. Scott

Bill Communications, Inc. Mademoiselle The Reader's Digest Association, Inc. Leading National Advertisers, Inc.

BRUN, Mr. & Mrs. Armand R. (Nadine) DUFFIELD, Mr. & Mrs. E. S. (Shirley) HOOPES, Mr. & Mrs. David B. (Mill) MILLER, Mr. & Mrs. F. C. (Esther)

Realites in America, Inc. Popular Science Publishing Co., Inc. The Reader's Digest Association, Inc. Leading National Advertisers, Inc.

BURNETT, Mr. & Mrs. R. A. (Gloria) DYER, Miss Marjorie HORNSLETH, Mr. & Mrs. Poul (Guru) MILLER, Mr. Thomas H.

Meredith Corp. American Heritage Publishing Co., Inc. House & Garden Leading National Advertisers, Inc.
HUGHES, Mr. & Mrs. Edward B. (Betsy) MILLER, Mr. & Mrs. Wayne A. (Ida Ruth)

CAMPBELL, Mr. & Mrs. R. D. (Judy) EBERHART, Mr. & Mrs. L. S. (Georgia) Business Week Meredith Corp.

Newsweek, Inc. Boys' Life HUTCHISON, Mr. Jerry MUNRO, Mr. & Mrs. J. Richard (Carol)

CAMPBELL, Mr. & Mrs. W. S. (Rosemary) ELFIN, Mr. & Mrs. Mel (Margery) Meredith Corp. Sports Illustrated

Hearst Magazines Newsweek, Inc.

CARPENTER, Mr. & Mrs . Chapin (Bowie) ELLIOTT, Mr. Osborn JOHNSON, Mr. & Mrs. 0. S. (Ginny) NEIMAN, Mr. M. Arthur

Time Inc. Newsweek, Inc. Boys' Life Scholastic Magazines, Inc.

CARTER, Mrs. Dennie Houghton EYES, Mr. & Mrs. Raymond (Anne) JONTRY, Mr. Jerry NELSON, Mr. & Mrs. Robert E. (Kaye)

Conso Publishing Co. McCall's Esquire, Inc. The Reader's Digest Association, Inc

CARTER, Mr. & Mrs. John Mack (Sharlyn)

Downe Communications, Inc. FARRELL, Mr. Robert KEKER, Mr. & Mrs. Samuel J. (Lucy) O'NEILL, Mr. Michael J.
CARTER, Mr. & Mrs. Robert (Ann) McGraw-Hill, Inc. U. S. News & World Report, Inc. CBS Publications Division

Bill Communications, Inc. FENTON, Mr. Robert L. KEYLOR, Mr. & Mrs. Arthur M. (Frieda)

CEITHAML, Mr. & Mrs. Frank J. (Eleanor)
Standard Rate & Data Service, Inc.

CHASSLER, Mr. & Mrs. Sey (Natalie)

Redbook
CLEARY Jr., Mr. & Mrs. David J. (Kay)

Advertising Age

COBBS, Mr. & Mrs. James W. (Marty)

Catholic Digest, Inc.
FLANAGAN, Mr. & Mrs. Dennis (Ellen)

Scientific American, Inc.
FORTINBERRY, Mr. & Mrs. C. L. (Monique)

Time Magazine
FRAWLEY, Mr. & Mrs. E. D. (Ibi)

Harvard Business Review

Time Inc.
KIRBY, Mr. & Mrs. C. John (Mim)

U. S. News & World Report, Inc.

KUCK, Mr. & Mrs. Richard B. (Skit))
Cincinnati Magazine

LAPHAM, Mr. & Mrs. Robert J. (Edith)

PARISI, Mr. & Mrs. M. Richard
Family Health Magazine

FARRINGTON, Mr. & Mrs. W. C. (Louise)
Standard Rate & Data Service, Inc.

PHILLIPS, Mr. & Mrs. Laughlin (Betty)
The Washingtonian

Time Inc. The Conde Nast Publications, Inc.

COLLINS, Mr. & Mrs. John L. (Dottie) GOTTLIEB, Mr. Paul LARSEN, Mr. Roy E. QUINN, Mr. Hugh J.

Gold Coast Pictorial Inc. American Heritage Publishing Co.,Inc. Time Inc. McGraw-Hill, Inc.

CRAIN, Mr. & Mrs. Rance E. (Merrilee) GRANT, Mr. Ben J. LAYBOURNE, Mr. & Mrs. L. E. (Dort)

Crain Communications, Inc. U.S.News & World Report, Inc. Time Inc. RALEY, Mr. & Mrs. Deane (Druciiia)

CUNNINGHAM, Mr. Emory GRAYSON, Mr. William P. LITTLEFORD, Mr. & Mrs. W. D. (Marian) Time Inc.

The Progressive Farmer Co. Johnson Publishing Co., Inc. Billboard Publications, Inc. RANDOLPH, Mr. C. C.

LOEB, Mr. & Mrs. Edward (Helen) McGraw-Hill, Inc.

DAVIS, Mr. & Mrs. B. G. (Sylvia) HAGENBACK, Mr. & Mrs. Warren (Claire) Cue Publishing Co., Inc. REHM, Mr. & Mrs. Jack D. (Cynthia)

Davis Publications, Inc. Time Inc. Better Homes and Gardens

DAVIS, Mr. & Mrs. F. E. (Dottie) HAIGHT, Mr. Warren M. McCABE, Mr. & Mrs. Gibson (Lydia) RHOADS, Miss Geraldine

Newsweek, Inc. American Girl Newsweek, Inc. Woman's Day

DAVIS, Mr. & Mrs. Joel (Carol) HANSON, Mr. & Mrs. Joseph J. (Dianne) McDOUGALL, Mr. Kenneth L. RHODES, Mr. & Mrs. Kent (Christina)

Davis Publications, Inc. Market Publications, Inc. Meredith Corp. The Reader's Digest Association, Tnr, ,



ROEMISH, Mr. & Mrs. John T. (Chris)

Hearst Magazines

RUSSELL, Mr. Malcolm W.
Business Week

RUSTON, Mr. & Mrs. Perry L. (Virginia)
The Conde Nast Publications, Inc.

SAWYER, Mr. & Mrs. Bayard E. (Shirley)

Yankee, Inc.
SIDEY, Mr. & Mrs. Hugh (Anne)

Time Inc.
SLEEPER, Mr. & Mrs. Marvin (Pat)

Hearst Magazines
SNYDER, Mr. & Mrs. Arthur (Betty)

A. M. Best Co.
STEEGER, Mr. & Mrs. Hal (Betsey)

Popular Publications, Inc.

STEEGER, Mr. & Mrs. Henry (Shirley)

Popular Publications, Inc.

SUTTON, Mr. & Mrs. Kelso F. (Jo)

Time Inc.
SWEET, Mr, John H.

U. S. News & World Report, Inc.

THOMPSON, Mr. & Mrs. Fred D. (Judy)

Family Circle, Inc.

THOMPSON, Mr. & Mrs. Harry C. (Ellie)

Newsweek, Inc.
THORSEN, Mr. & Mrs. Robert M. (Barbara)

Bride's Magazine
TIMM, Mr. & Mrs. Ralph F. (Anne)

Glamour

VIETOR, Mr. John A.

San Francisco Magazine

VITTORINI, Mr. & Mrs. Carlo (Alice)

Redbook

WAINGROW, Mr. & Mrs. F. R. (Greta)

Petersen Publishing Co.

WARD, Mr. & Mrs. Wendell (Alice)

American Heritage Publishing Co., Inc.

WARE, Mr. & Mrs. Peter (Mary Pat)

Business Week
WEBER, Mr. & Mrs. Ted S. (Dort)

McGraw-Hill, Inc.

GUEST SPEAKERS

CAHILL, Mr. Thomas J.
Select Magazines, Inc.

ELLIS, Mr. William M.
R. H. Donnelley Corp.

GREENWALD, Mr. Melvin
Hagerstown News Distributors

HAYES, Mr. James L.
American Management Association

KAPLAN, Mr. & Mrs. Ralph (Terrel)
Oppenheimer & Co.

KOBAK, Mr. & Mrs. James B. (Hope)
James K. Kobak, Inc.

LOTSPEICH, Mr. & Mrs. Edgar H. (Grace)

The Procter and Gamble Co.

MAHONEY, Mr. & Mrs. David J. (Bobbie)

Norton Simon Inc.
McCAFFREY, Mr. James J.

McCaffrey and McCall, Inc.

MURRAY, Mr. Thomas
Independent Postal System of America

NOBLE, Mr. & Mrs. J. K. (Norma Jean)

Auerbach, Pollak & Richardson, Inc.

WALKER, The Honorable Charls E.

Under Secretary of The Treasury

WHITEHEAD, Mr. Clay T.
Office of Telecommunications Policy

YOST, Mr. Charles W.
Advertising Review Board

GUESTS

BABCOCK, Mr. & Mrs. John B. (Mary)

James B. Kobak, Inc.
BUSAR, Mr. Dan

Bicentennial Commission
CROSBIE, Mr. & Mrs. John S. (Patty)

The Magazine Assn. of Canada

DELAY, Mr. & Mrs. Robert F. (Bonnie)

Direct Mail Advertising Assn. Inc.

EWEN, Mr. & Mrs. William H. (Cathleen)

National Advertising Review Board



GARMISE, Mr. & Mrs. Bert (Alice)
Bert Garmise Associates, Inc.

HARTFORD, Mr. & Mrs. Robert L. (Peg)
Penton Publishing Co.

STAFFORD, Mr. Edward P.
Bicentennial Commission

WOLCOTT, Mr. & Mrs. Alan T. (Peg)
Audit Bureau of Circulations

PRESS & PR

CARLSON, Mr. & Mrs. Walter (Lammy)
Whipple & Carlson Associates

GLENN, Mr. Norman R.
Media Decisions

O'GARA, Mr. James V.
Advertising Age

TANNEN, Mr. Charles I.
Folio

STAFF & LEGAL COUNSEL

CLEMENTS, Miss Edna
DUNN, Mr. & Mrs. William G. (Marge)
FOGARTY, Miss Peg
GOSHORN, Mr. & Mrs. Robert M. (Liz)
GROPP, Mr. Marvin M.
HOLLAND, Mr. & Mrs. Thomas W. (Frances)
KELLY, Mr. & Mrs. Stephen E. (Harriet)
KENYON, Jr., Mr. & Mrs. Robert E. (Doris)
MONTMEAT, Mr. John K.
PAUL, Mr. William H.
SCHRAMECK, Mr. Arthur B.
WILLICOMBE, Miss Rosemary

BUNN, Mr. & Mrs. David (Marilyn)
BURZIO, Mr. John M.

MAGAZINE PUBLISHERS ASSOCIATION, INC.
575 Lexington Avenue, New York, N.Y. 10022/(212) 752-0055



Management
Conference '72
The Breakers
Palm Beach, Florida
Sunday, April 30th, through
Wednesday, May 3rd



MPA BOARD OF DIRECTORS

ARNOLD E. ABRAMSON
Universal Publishing & Distributing Corporation

GEORGE H. ALLEN
Fawcett Publications, Inc.

RICHARD J. BABCOCK
Farm Journal, Inc.

S. R. BERNSTEIN
Crain Communications, Inc.

E. GARRETT BEWKES, Jr.
Norton Simon Inc.

C. LAURY BOTTHOF
Standard Rate & Data Service, Inc.

W. BRADFORD BRIGGS
Ziff-Davis Publishing Co.

JOHN MACK CARTER
Downe Communications, Inc.

EMORY 0. CUNNINGHAM
The Progressive Farmer Co.

JOEL DAVIS
Davis Publications, Inc.

RICHARD E. DEEMS
Hearst Magazines

EUGENE S. DUFFIELD
Popular Science Publishing Company, Inc.

WILLIAM P. GRAYSON
Johnson Publishing Company, Inc.

JOHN W. HARTMAN
Bill Communications, Inc.

CHARLES D. HEPLER
The Reader's Digest Association, Inc.

GARTH RITE
The Atlantic Monthly Company

ARTHUR W. KEYLOR
Time Inc.

W. D. LITTLEFORD
Billboard Publications, Inc.

GIBSON McCABE
Newsweek, Inc.

DAVID D. MICHAELS
The New Yorker Magazine, Inc.

WAYNE A. MILLER
Meredith Corporation

J. RICHARD MUNRO
Sports Illustrated

MICHAEL J. O'NEILL
Holt, Rinehart & Winston, Inc.

CHARLES C. RANDOLPH
McGraw-Hill Publications Co.

KENT RHODES
The Reader's Digest Association, Inc.

PERRY L. RUSTON
The Conde Nast Publications, Inc.

HENRY STEEGER
Popular Publications, Inc.

FRED D. THOMPSON
Family Circle, Inc.

HARRY C. THOMPSON
Newsweek, Inc.

FREDERICK R. WAINGROW
Petersen Publishing Company



SUNDAY, APRIL 30

All Day Registration
Starlight
Room

9:30 am Magazine Publishers Association
Hagler Board of Directors Meeting

Board Room

6:30 pm Reception
Venetian
Ballroom

7:30 pm Buffet Dinner
Venetian
Ballroom

8:30 pm Inside Washington
Venetian Moderator: JOHN W. HARTMAN
Ballroom

Chairman of the Board, Bill Communications, Inc.

ROBERT E. FARRELL
Chief, McGraw-Hill World News Bureau

MEL ELFIN
Washington Bureau Chief, Newsweek

IIUGH S1DEY
Washington Bureau Chief, Time Inc.



MONDAY, MAY I

MORNING

9:15 am
Venetian
Ballroom

9:20 am

9:30 am

General Business Session

Presiding: JOHN MACK CARTER
President, Downe Communications, Inc.

Welcome To the Conference

MPA Chairman, EUGENE S. DUFFIELD
President, Popular Science Publishing Co., Inc.

Electronic Communications: Policy
Implications

CLAY T. WHITEHEAD
Director, Office of Telecommunications Policy,
The White House

10:00 am The Role and Responsibility of the
National Advertising Review Board

Ambassador CHARLES W. YOST
Chairman, Advertising Review Board

10:30 am COFFEE BREAK

10:45 am What the Advertising Council Does
For America—And You

EDGAR H. LOTSPEICH
Vice President/Advertising
The Procter and Gamble Company

11:15 am The New Economic Policy: A Look
At the Score Card

Dr. CHARLS E. WALKER
Under Secretary of the Treasury



AFTERNOON

12:00 n Reception
Center
Court

1:00 pm Golf Tournament
Breake

West Course

200 pm
Innis
Club

6:30 pm
Mediter-
ranean

Ballroom

'Tennis Tournament

Reception

(Dinner on your own)



TUESDAY, MAY 2

MORNING 4

7:45 am
Magnolia

Room

9:15 am

Venetian
Ballroom

9:45 um

Breakfast Round Table

What Management Should Know
About Circulation

Moderator: SAMUEL J. KEKER
Vice President/Circulation
U.S. News & World Report

General Business Session

Presiding: FRED D. THOMPSON
President, Family Circle, Inc.

New Trends In Executive
Development

JAMES L. HAYES
President & Chief Executive Officer
American Management Association

Other Ways of Delivering Magazines

Moderator: DEANE RALEY
Corporate Production Manager, Time Inc.

MELVIN GREEN WALD
President, Hagerstown News Distributors

THOMAS M. MURRAY
President, Independent Postal System
of AMERICA (IPSA)

THOMAS CAHILL
Director Internal Operations
Select Magazines, Inc.

WILLIAM M. ELLIS
Assistant National Sales Manager
R. H. Donnelley Corp.

JERRY HUTCHISON
Fulfillment Systems & Data Manager
Meredith Corporation

10:30 am COFFEE BREAK



10:45 am Wall Street Looks At Mugu-Inc,:
Venetian Moderator: JAMES B. KOBAK
Ballroom James B. Kobak, Inc.

RALPH KAPLAN
Co-Manager, Institutional Research
Oppenheimer & Co.

J. KENDRICK NOBLE
Vice President & Senior Analyst
Auerbach, Pollak & Richardson, Inc.

BERNHARD M. AUER
Executive Vice President, Time Inc.

ROBERT A. BURNETT
Executive Vice President—Operations
Meredith Corporation

AFTERNOON

12:00 n Reception
Center
Court

1:00 pm Golf Tournament
Breakers

West Course

2:00 pm Tennis Tournament
"emits
Chi

6:30 pm Reception
Beach
Club

7:30 pm Luau

Presentation of Golf & Tennis Awards

J. RICHARD MUNRO
Publisher, Sports Illustrated



WEDNESDAY. MAY 3

MORNING

9:00 am General Business Session

venetian Presiding: CHARLES D. HEPLER
Ballroom Vice President & Publisher

Reader's Digest Association, Inc.

9:05 am President's Report

STEPHEN E. KELLY, President
Magazine Publishers Association

9:25 am Marketing Report & Presentation

JAMES W. COBBS
Director/Corporate Sales Promotion, Time Inc.

WILLIAM G. DUNN, Vice President/Marketing
Magazine Publishers Association

10:00 am If! Were the Emperor's Tailor

JAMES J. McCAFFREY
Chairman, McCaffrey and McCall
Chairman, American Association of
Advertising Agencies

10:30 am COFFEE BREAK

10:45 am MPA and the American Bicentennial

DAVID 1. MAHONEY
Chairman & President, Norton Simon, Inc.

11:15 am Today Is Prologue

ROY E. LARSEN
Vice Chairman of the Board & Chairman of the
Finance Committee, Time Inc.

11:55 am Adjournment

MPA Chairman, EUGENE S. DUFFIELD

12:00 n Reception



TOURNAMENT EVENTS & PRIZES

GOLF
The Breakers West Course

Low Gross
2 days/36 holes—Golf Magazine Trophy

Low Net
2 days/36 holes-9" Revere Bowl

Low Net
1st day/18 holes-9" Revere Bowl

2nd Lou, Net
1st day/18 holes-6" Revere Bowl

Low Net
2nd day/18 holes-9" Revere Bowl

2nd Low Net
2nd day/18 holes-6" Revere Bowl

TENNIS
Tennis Club

Men's Doubles
Winners—Time Inc. Trophy (Time Revere Bowls perm. poss.)
Runners-up—Bill Communications Trophies

Mixed Doubles
Winners—Harvard Business Review Trophies
Runners-up— Newsweek Trophies



GUEST SPEAKERS

JAMES I.. HAYES began his duties with
AMA in 1970 as Executive Vice President
for Development, after 11 years as Dean of
the School of Business Administration at
Duquesne University, and prior to that,
from 1941-59, as Professor of Economics
and Chairman of the Department of Busi-
ness Administration at St. Bonaventure
University. Since 1956 he has been
principal lecturer of the AMA Management
Course.

ROY E. LARSEN was one of the original
members of the staff of Time, first
published in 1923, and has been associated
with the publication of all the company's
subsequent magazines and the March of
Time. Among the titles he has held are:
Publisher of Life (1936-46); President of
Time Inc. (1939-1960); and Chairman
Executive Committee (1960-69). In
addition to his publishing work he has
been active in the educational field for
many years.

EDGAR HALE LOTSPHCH joined
Procter & Gamble as a sales trainee, in
1937 after graduating from Princeton, and
with the exception of naval service during
World War II has been there ever since,
moving steadily up through the advertising
ranks. In 1968 he was Managing Director,
P & G Limited, England; in 1969 became
General Advertising Manager, and in 1970
Vice President-Advertising. He is Chairman
of the Magazine Committee of the
Advertising Council.

DAVID J. MAHONEY took two years to
move from the mail room to a Vice
Presidency of Rut hrauff & Ryan (1949-
1951); then successively, President-Founder
of David J. Mahoney Advertising Inc.
(1951-1956); President, Good Humor
Corporation (1956-1961); Executive#20Vice
President, Colgate Palmolive Company
(1961-1966); President, Canada Dry
Corporation (1966-1968); before becoming
head of Norton Simon, Inc.



JAMES J. McCAFFREY is a 28-year
veteran of the advertising agency business,
having begun with Young & Rubicam in
1944. In 1952 he became Media Director of
what is now Ogilvy & Mather, and became
Senior Vice President in 1955. He joined
C. J. LaRoche (now McCaffrey & McCall)

  in 1962 as President and Chief Executive
Officer. Ile is presently Chairman of the
American Association of Advertising
Agencies.

DR. CHARI.S E. WALKER was sworn in
as Under Secretary of the Treasury in
January 1969. He had been Executive Vice
President of the American Bankers
Association since 1961. Born in Graham.
Texas in 1923, he is an alumnus of the
University of lexas and received a Ph.D.
in Economics from the Wharton School of
the University of Pennsylvania. Later with
the Federal Reserve Bank of Dallas, he
took leave of absence to serve from 1959-61
as Assistant to Secretary of the Treasury,
Robert B. Anderson.

CLAY THOMAS WHITEHEAD joined the
White House staff in January 1969 as
Special Assistant to the President, with
responsibilities including space, atomic
energy, maritime affairs, communications
and liaison with regulatory agencies. He
became the first Director of the Office of
Telecommunications Policy in September
1970. Born in Neodesha, Kansas, in 1938
he received his B.S., M.S. and Ph.D. at
MIT and later served with the Rand
Corporation.

CHARLES W. YOST served in the U.S.
Foreign Service for 35 years. Ile has been
Secretary of the Policy Committee of the
State Department. He played important
roles at the Dumbarton Oaks, San
Francisco and Potsdam Conferences. He
attained the permanent rank of Career
Ambassador in 1964, and served as
Permanent Representative to the U.N.
from January 1969 to his retirement in
February 1971.



GUEST PANELISTS

THOMAS J. CAHILL has been associated with Select
Magazines for 27 years in the sales area, ranging from

field representative to Director of Sales. A major in
architectural engineering at NYU, he later was with

Macy newspapers (now Gannett) in Westchester County
for 12 years.

MEL ELFIN has been chief of Newsweek's Washington

Bureau since 1965. In February 1972 he was one of 87

journalists chosen by the White House to accompany the

President on the historic trip to China. A graduate of

Syracuse University, he holds a Master's in American

History from Harvard.

WILLIAM M. ELLIS joined R. H. Donnelley in 1948 and

has held several management positions at the regional

and corporate levels before assuming his present position

in January 1972. A graduate of Georgetown University,

he served with U.S. Naval Intelligence during World War 11.

ROBERT E. FARREI.I. joined McGraw-hill in 1956 as

Paris Correspondent, reporting mainly for Business Week.

In 1962 he became Senior European Correspondent and

in 1971 Chief of the Washington Bureau. Earlier he was

with the Wall Street Journal, and in 1954 was awarded a

Nieman Fellowship at Harvard.

MELVIN GREENWALD has been active in the newspaper
circulation business since 1951. In addition to I lagerstown
News Distributors, he owns Bay State News Distributors
in Salisbury, Maryland, and a year ago took over news-
paper delivery service in Columbia, the model city near
Washington.



RALPH KAPLAN has been doing security analysis work
with Oppenheimer & Company since 1967, specializing in
photography, printing, publishing and education. Earlier
he was with the Times Mirror Co. (1965-67) and
Doubleday (1961-65). A Harvard graduate he holds a
Master's from M.I.T.

JAMES B. KOBAK founded the organization bearing his
name in 1971. Previously he had been associated with
J. K. Lasser & Company from 1946-71, becoming Partner
in 1954, and National Administrative Partner in 1964. A
graduate of Harvard, he later studied accounting at Pace
and is a CPA.

J. KENDRICK NOBLE joined Auerbach, Pollak &
Richardson in 1969 after serving with F. Eberstadt as
Senior Publishing Analyst since 1966. He attended
Princeton, graduated from the U.S. Naval Academy and
holds an MBA from NYU. His writings on publishing have
appeared in many financial publications.

THOMAS M. MURRAY arrived in Detroit from Ireland in
1950 at the age of 23. Utilizing his hotel training, he was
soon operating a chain of hotels in Michigan. He disposed
of his interests in 1963 and circumstances led him to
Oklahoma where the idea of Independent Postal System
of America originated.

HUGH SIDEY is a fourth-generation journalist. After
newspaper work in Iowa and Nebraska he joined Life in
New York, then served with Time in Washington as White
House Correspondent. Ile was named Chief of the Time-
Life Bureau in 1969. His book on "John E Kennedy,
President" was a best-seller.



NOTES



CONFERENCE PLANNING COMMITTEE

JOHN MACK CARTER
Downe Communications, Inc.

EUGENE S. DUFFIELD
Popular Science Publishing Company, Inc.

JOHN W. HARTMAN
Bill Communications, Inc.

CHARLES D. HEPLER
The Reader's Digest Association, Inc.

J. RICHARD MUNRO
Sports Illustrated

FRED D. THOMPSON
Family Circle, Inc.
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Magazine Publishers Association, Inc.
Magazine Center
575 Lexington Avenue, New York, N.Y. (212) 752-0055

Washington Office
1629 "K" Street, N.W.
Washington, D.C. 20006 (202) 296-7277



This is
The Magazine Publishers Association, founded in
1919, is an organization for magazines of all kinds.
Its membership consists of over one hundred and
twenty-five organizations which collectively publish
nearly four hundred magazines in the United States.
Its formal objectives are:

To provide its members with services and information
concerning every phase of magazine publishing, and
to assist them in solving their common problems.

To develop a better understanding among magazines
and groups with allied interests, such as advertisers
and advertising agencies, national and local business
organizations, educators and students, local, state,
and national civic or public bodies and organizations.

To ensure their recognition that magazines are a con-
tinuing source of education for all, and that maga-
zines provide the information, inspiration and enter-
tainment upon which Americans everywhere base
many of their thoughts, their tastes and their actions.

To stimulate greater use of magazines by readers
through a program designed to show them how mag-
azines can help them live better, and to sponsor pro-
grams that increase the circulation of magazines
through constructive selling.

To promote a greater use of magazines by advertisers
and their agencies through a program that empha-
sizes the penetration and permanence of the printed
word and the advantages of magazines as a printed
advertising medium.

Organization

To accomplish these varied objectives, the Magazine
Publishers Association has a number of committees,
each composed of experts in their respective fields.
The affairs of the Association are in the hands of its
Board of Directors, consisting of 30 elected magazine
executives, and an Executive Committee of 15 Direc-
tors. Its standing committees are:

Business Management Committee

Circulation Committee

Computer Service Committee

Finance Committee

Fisher Award Committee

Legal Affairs Committee

Marketing Committee

Paper Committee

Postal Service Committee

Production Committee

Public Relations Committee

Special Interest Magazines Committee

Transportation Committee



The
Marketing
Department

MPA Marketing provides the Association with a sales,

research and promotion arm operating not unlike that

of an individual magazine. Its primary responsibility

is to help achieve a larger advertising share of mar-

ket for magazines.

To this end, MPA Marketing carries out a continuing

program involving joint inter-industry forums with

Associations such as ANA, AAF and 4A's; category

and target account presentations; and market re-

search on media and consumers. In implementing

these programs, the department works closely with

individual publishers and advertising directors and

with regional marketing committees of member pub-

lishers.

In addition, through newsletters and brochures, MPA

Marketing supplies members' staffs with a continuing

flow of information and data designed to help them

position magazines as an increasingly effective and

efficient advertising medium.

The department's overall strategy is developed in

close cooperation with a fifteen man committee repre-

senting a cross section of member publishers.

MPA
Circulation
Department

Circulation activities by the MPA are designed to

assist members to increase the profitability of their

Circulation Departments.

Standing subcommittees are concerned with

Direct Mail Subscriptions

Subscription Field Selling

Single Copy Sales

Fulfillment and Customer Service

Education and Special Projects

Additional subcommittees are also appointed from

time to time to study specific areas, such as the de-

velopment of new delivery systems, legislative or

governmental affairs. and similar problems.

These committees gather and disseminate informa-

tion of interest, through seminars, roundtable work-

shops, and bulletins, to all members.

The MPA also serves as a clearing house to forward

subscriber complaints and inquiries to various pub-

lishers and to provide background information on

sales practices to subscribing subscription field sell-

ing agencies.

The Washington Office

The MPA Washington Office, under a resident Vice

President, maintains close liaison with United States

Government departments and agencies of particular

interest and concern to publishers.

The office is most importantly involved in rate making

proceedings under the Postal Reorganization Act of

1970.

It issues a regular Washington Newsletter and pro-

vides members with information concerning current

trends and developments in legislation and regula-

tions, particularly in the postal area. The office also

serves as a contact for publishers with various Gov-

ernment offices.

MPA
Information
Center

With its collection of material on all aspects of the

magazine industry and related fields, the MPA Infor-

mation Center serves the publisher members of MPA,

the MPA staff, advertising agencies, advertisers, edu-

cators, associations, business, government and, to a

limited extent, the general public.

The resources of the library include Publishers Infor-

mation Bureau Reports from 1920 to the present time;

Audit Bureau of Circulations publishers' statements

from 1940 to date; recent audience and market stud-

ies of publisher members; directories of periodicals;

books, pamphlets and clippings on advertising, mar-

keting, magazines and other media as well as the

studies and reports of MPA. Each month over 500

requests for information or specific MPA material are

handled.

The Information Center staff also compiles, on a con-

tinuing basis, data on trends in magazine circulation,

advertising expenditures and costs, and prepares sta-

tistical analyses for MPA special projects.

RELATED GROUPS

American Society
of Magazine Editors

The American Society of Magazine Editors, founded

in 1963, is concerned with the editorial content of

magazines as a principal means of adult education

and as a continuing vital force in contributing ideas

and services to our national growth and progress.

The Society sponsors the National Magazine Awards,

which are administered by the Columbia University

Graduate School of Journalism and funded by MPA.

It also sponsors a Magazine Internship Program,

which brings 25 or more college students to New

York each summer to work for five or ten week peri-

ods at magazines participating in the program. In the

first five years of the program, 165 students took part,

and several dozen of them since graduation have

joined the editorial staffs of magazines in New York

and elsewhere in the country.

The Society has monthly luncheons during the course

of the year for its members, with speakers discussing

the various professional aspects of magazine editing,

or presenting their own thoughts on life and culture

today.

Publishers
Information
Bureau

Publishers Information Bureau is a non-profit, mem-

bership association of major magazine publishing

companies, established to provide statistical informa-

tion about general magazine advertising in terms of

space and revenue. PIB records and issues monthly

cumulative reports on pages and dollars of advertis-

ing in 100 different magazines by publication, classi-

fication of advertising, company, and brand name of

product or service advertised.

PIB is the only source in the United States for this

information.

PIB is a separate corporation legally and financially.

Most, but not all, its members are also members of

MPA. Its reports are a:so availab:e to non-member

publishers, to advertisers and to advertising agencies.

Periodical
Publishers
Association

The Periodical Publishers Association is a credit in-

formation organization which secures financial re-

ports from advertising agencies doing business with

magazines and other media in order to provide cur-

rent credit ratings to publishers. It also disseminates

information on agencies payment records, based on

monthly reports from its members.

In mid-1972 PPA is changing its name to Media

Credit Association. Magazine publishers are becom-

ing members directly of MCA rather than through

MPA, and MCA is offering its services and informa-

tion to other magazine publishers and other media

groups. In pursuing this program, it seeks to become

the major credit bureau serving all media and all

agencies.

Education
Associate Members

Some 50 leading Schools of Journalism are Educa-

tion Associate Members of MPA. They enjoy all privi-

leges of regular MPA memberships. except voting.

Materials of general interest to the academic com-

munity are regularly distributed to the Associate

Members to inform and stimulate interest in all

phases of the magazine industry.

MPA
Works With
Other Groups

The Magazine Publishers Association and its affili-

ates work closely with a large number of other groups

for the benefit of MPA members. Among these groups

are:

The Advertising Council

American Advertising Federation

American Association of Advertising Agencies

American Business Press

American Newspaper Publishers Association

Association of National Advertisers

Audit Bureau of Circulations

Brand Names Foundation

Council of Better Business Bureaus

Direct Mail Advertising Association

Direct Selling Association

National Newspaper Association

The
Magazine
Center

The Magazine Center serves as headquarters for the

Magazine Publishers Association and related organi-

zations, The Publishers Information Bureau, the Peri-

odical Publishers Association and the American

Society of Magazine Editors. It has a staff of 30.

The Magazine Center also houses the extensive and

comprehensive MPA Information Center, which con-

tains any kind of data pertaining to all phases of the

magazine industry.
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14 PA Magazine Publishers Association, inc.
Magazine Center / 575 Le.rington Avenue, New York, N.Y. 10022 / 212 752-0055

March 30, 1972

Ms. Linda K. Smith
Special Assistant to

the Director
Office of Telecommunications Policy
Executive Office of the President
Washington, D. C. 20504

Dear Ms. Smith:

Enclosed is a copy of the Advance Program Outline for the
MPA Management Conference at The Breakers, Palm Beach,
Florida, April 30 to May 3.

As you will see we have Mr. Whitehead's talk scheduled for
9:30 a.m. on Monday, May 1.

I would like to ask the following:

Title. The titles listed for the talks in the
advance outline are fictitious. For the final
program will you please let me have the title
you would suggest?

Advance Text. Press relations will be handled
by Walter Carlson of Whipple & Carlson. In
order to prepare material for press coverage,
we would like to have Mr. Whitehead's advance
text as early as possible, preferably by
April 17.

Audio/Visual. If Mr. Whitehead plans to use
audio/visual material, please let me know your
requirements.

In the hope of making an answer as painless as possible, I
have enclosed a "reply form."

I would greatly appreciate a prompt reply, and if you have
questions or comments, please let me have them.

Cordially,

-

John K. Montmeat

1-11-4e1--)71

JKM:blm Marketing Manager
Enclosure



To: Magazine Publishers Association
575 Lexington Avenue
New York, N. Y. 10022

ATTN: John K. Montmeat

From:

Re the MPA Management Conference at The Breakers, Palm Beach, Florida,
April 30 to May 3:

(Ajt- i1/41Vt7

1. Title. For use in the final program I would
suggest the following title for my\talk.

are enclosed
Wil e—Sr-e-nt sep-ara-t

3. Advance Text. I expect to have an advance text
to you by:

(date)

4. Audio/Visual. Please arrange to have the fol-
lowing available for my use.

5. Questions or Comments



MPA Magazine Publishers Association, inc.
Magazine Center / 575 Lexington Arenue, 'ew York. V Y 10022 / 212 752-0055

MPA MANAGEMENT CONFERENCE

THE BREAKERS, PALM BEACH, FLORIDA

Sunday, April 30 - Wednesday, May 3, 1972

Advance Program Outline 

3/28/72



ALL DAY

MPA MANAGEMENT CONFERENCE

SUNDAY, APRIL 30 

REGISTRATION Starlight Room

9:30 a.m. MPA BOARD OF DIRECTORS MEETING Flagler Board Room

6:30 p.m.

7:30 p.m.

8:30 p.m.

RECEPTION • Venetian Ballroom

BUFFET DINNER Venetian Ballroom

"INSIDE WASHINGTON" PANEL Venetian Ballroom

Moderator: John W. Hartman, Chairman of the Board
Bill Communications, Inc.

Robert E. Farrell, Chief
McGraw-Hill World News Bureau

Mel Elfin, Washington Bureau Chief
Newsweek

Hugh Sidey, Washington Bureau Chief
Time Inc.



MPA MANAGErialT CONFERENCE

MONDAY, MAY 1 

9:15 a.m. GENERAL BUSINESS SESSIONS OPENS Venetian Ballroom

Presiding: John Mack Carter, President
Downe Publishing, Inc.

9:20 a.m. OPENING

- MPA Chairman Eugene S. Duffield, President
Popular Science Publishing Company, Inc.

9:30 a.m. FUTURE TRENDS IN F1FC1RONIC MEDIA

10:00 a.m.

- Clay T. Whitehead, Director
Office of Telecommunications Policy, The White House

NEW RESPONSIBILITIES OF THE ADVERTISER

- Ambassador Charles W. Yost
Chairman, Advertising Review Board

10:30 a.m.   BREAK  

10:45 a.m. FUTURE ROLE OF THE ADVERTISING COUNCIL

- Edgar H. Lotspeich, Vice President-Advertising
The Procter and Gamble Company

11:15 a.m. TITLE TO COME

- Dr. Charls E. Walker
Under Secretary of the Treasury

12:00 noon , COCKTAIL RECEPTION Center Court

1:00 p.m. GOLF TOURNAMENT Breakers West Course

2:00 p.m. TENNIS TOURNAMENT Tennis Club

6:30 p.m. COCKTAIL RECEPTION Mediterranean Ballroom

- MUsical Combo



7:45 a.m.

MPA MANAGEMENT CONFERENCE

TUESDAY, MAY 2 

BREAKFAST ROUND TABLE - Magnolia Room
"WHAT MANAGEMENT SHOULD. OW ABOUT CIRCULATION"

9:15 a.m. GENERAL BUSINESS SESSION OPENS Venetian Ballroom

Presiding: Fred D. Thompson, President
Family Circle, Inc. •

9:15 a.m. NEW TRENDS IN EXECUTIVE DEVELOPMENT

9:45 a.m.

10:30 a.m.

10:45 a.m.

12:00 noon

1:00 p.m.

2:00 p.m.

6:30 p.m.

7:30 p.m.

- James L. Hayes, President & Chief Executive
Officer, American Management Association

•

ALTERNATE DELIVERY TESTS

Moderator:

- Melvin Greenwald, President
Hagerstown Home Distributors

- Thomas M. Murray, President
Independent Postal System of America (IPSA)

  COFFEE BREAK  

"WALL STREET LOCKS AT MAGAZINES"

Moderator: James B. Kobak, James B. Kobak, Inc.

- Ralph Kaplan, Security Analyst .
Oppenheimer & Company

- J. Kendrick Noble, Security Analyst
Auerbach, Pollak & Richardson, Inc.

COCKTAIL RECEPTION

GOLF TOURNAMENT

TENNIS TOURNAMENT

COCKTAIL RECEPTION

LUAU

- Bernhard M. Auer,
Executive Vice President
Time Inc.

- Robert A. Burnett, Executive
Vice President - Operations
Meredith Corporation

Center Court

Breakers West Course

Tennis Club

Beach Club

Beach Club

Presentation of Golf & Tennis Awards

- J. Richard Munro, Publisher, Sports. Illustrated



9:00 a.m.

MPA MANAGEMENT CONFERENCE

WEDNESDAY, May 3 

BUSINESS SESSION Venetian Ballroom

Presiding: Charles D. Hepler, Vice President & Publisher
Reader's Digest Assn,, Inc,

9:05 aim. PRESIDENT'S REPORT

- Stephen E. Kelly, President
Magazine Publishers Association

9:25 a.m. MARKETING REPORT

- James W, Cobbs, Director,. Corporate Sales Promotion
Time Inc.

9:35 a0m. MARKETING PRESENTATION

- William G. Dunn, Vice President-Marketing
Magazine Publishers Association

10:00 a.m. THE AGENCY VIEW

10:30 a.m.

- James J. McCaffrey, Chairman, McCaffrey and McCall
Chairman, American Association of Advertising Agencies

n o e (9 o• A 0 0 .BREAK.

10:45 a.m. BICENTENNIAL PLANS (PRESENTATION)

- David J. Mahoney, Chairman & President
Norton Simon, Inc.

11:15 a.m. ' "SUMMING UP & LOOKING AHEAD"

- Roy E. Larsen, Vice Chairman of the Board
& Chairman of the Finance Committee, Time Inc.

11:55 a.m. CLOSING

12 noon

- MPA Chairman Eugene S, Duffield

COCKTAIL RECEPTION Center Court



Monday 3/13/72 MEETING
4/12/72
11 a.m.

3:30 Stephen Kelly, Executive Director of the Magazin.°
Publiehers Association requested an appointment to
discuss your May 1 speech to their group.

Helen Hall has scheduled an appointment for 11 a. m,
on Wednesday (4/12) for Brian -- and we have put it
on your calendar also.



•

OFFICE or TELECOMMUNICATIONS POLICY
WASHINGTON

March 6, 1972

Called John Montmeat, Marketing
Manager, Magazine Publishers Assoc.

(212) 752-0055
and inquired if it might be possible to
get a reservation at a lower cost since
Mr. Whitehead and Mr. Lamb would be
on per diem. Mr. Montmeat indicated
that they had expected to pick up the
tab for the hotel for Mr. Whitehead and
that this seemed to be quite a reasonable
figure for a resort area. The $55
room is on the ocean side and is new —
includes all meals. The rate is $45 in
the old side which is not on the ocean.

They would be glad to pay for the room.
I told him I would check and let him know
what could be arranged.

1 2_ ca-ditcfre-0-ftire.49^P.
Can't ccept payment of transportation41/44
or room.

e14%°4-

"fAete.e,, Aran•sot4o cl^a/,10.4%



.1.1111. 111..

August 25, 1972

Mr. James A. Malts
Assistant Comptroller
The Breakers
Palm Beach, Florida 33480

Dear Mr. Matte:

We appreciate your thoughtful return of Mr. Whitehead's
payment of $33.57, which you indicate you received on
Arne 23. However, Mr. Whitehead was traveling on
per diem for the government and paid his own expenses in
connection with his trip to Florida.

In accordance with my conversation with you this morning,
I am returning your check No. 2927 issued to Mr. Whitehead
ea August 1 (in the amount of $33.57), and would greatly
appreciate it if you would instead make the refUnd to the
Magasine Publishing Association.

Enclosures

cc: DO Records
Mr. Whitehead
Travel File

EDaughtrey 8/25/72

Sincerely,

Eva Daughtrey
Confidential Assistant
to Clay T. 'Whitehead
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8/17/72

12:30 Called to talk with James Malte, Assistant Comptroller (305) 655-6611

of The Breakers in Palm Beach.

Mr. Malte is on vacation; will return Monday.

8/25/72

9:55 Finallyreached Mr. Malte and he said to send
it to him.



THE

PALM ElEACF-1

July 31, 1972

Mr. Clay F. Whitehead

2440 Virginia Avenue NW

Washington, D. C. 20037

Dear Mr. Whitehead:

Enclosed is our check in the amount of $33.57 cover-

ing duplicate payment of your account.

For your information we received your personal check

in the amount of $33.57 on June 23rd and another check from

Magazine Publishing Assoc., including payment of your account.

We are pleased to make this refund and look forward to

welcoming you again at The Breakers.

enclosure
chk

1

Sincerely,

11(:i

James A. Malte
Assistant Comp“oller
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January 14, 1972

MR. WlaTEHRAD

Linda Smith

Invitation to Ad4ress the Mapazine Publiebers Association

You have ',oen aered by Mr. Stephen Kelly (President) to address the Management
Conference of the Magazine Publishers Association, on May 1 to May 3 in Palm
Beach, Florida at tl'e Breakers.

The maneeement conference is attended uy some 100 executives (and wives) of
the 40 odd magazines which are mem:hers of the IPA. All the major magazines
will be represented - for example, the executive vice president or TiTe_, the
publisher and ,resident of Neysveek, and some editors.

The conference ilia a flexile and fairly leisurely echedule. People arrive
Sunday, April 30 and attend a board neetine, and a triefing by chiefs of the
magazinea Washington bureaus. Monday, May 1 there is a breakfast meeting

dillon business circulation. Then that morning, and each of the two following
mornings, (Tuesday, May and Wednesday, May 3) there is a peneral session
with several speakers. Then people break to swin, eolf etc. There are no
lunch or dinner speakers.

•

At the moment, the speakers and speakine schedule is as follows.

1o.R4g.TL:4il=
Admiral Yost, President of the Advertisine Review Board
A V.P. (advertisine) of Proctor and C:amhle

Tuesdsty, 1y 2:
Jamin Payes, President of the American Matingement ALsociation
Jerry Hardy, President of Dreyfus ro.

Vedn4t4AY.t..maY. 1:
navid Mahoney, Chairman of Norton, Simon

Still to he Scheduled. (hut are coming)
Jim McCaffrey, President of McCaffrey an McCall Advertising

agency and of the American Association of
Advertising Agencies

Panel on !hall Street view of maeazine business

irns PenAigr
Secretary of the Treasury Connally
some advertising people



Ahrhe ilrogrim is supoosed to cover four areas: government, industry, marketing,

'Wand .mird-stretching - or lookine at the future. You have been asked to

speak on any Jay, but to speak on the future. Consequently, NPA suggests

Wednesday, May 3. The format is wide open - presentation, questiors and

answers, panel, visuals - whatever will he 'lively.

•

•

In the peat two years, ;such people as Herb Stein of the CEA, Joe Califano,

James wester of rYll have spoken. You were aeked to speech because the

writer of the attached rewsweek article (which excited the MPA) said you

were the best choice - a good speaker and technically qualified.

You will note from the attached memorandum from Penry Cashen that the White

House (Colson's office) is very anYions that you accommodate the MPA.

henry has told me that the A4ministration has given the magazine publishers

very rough time, and that it would be good If we can give them a !,reak.

Brian feels that YOU should accept this if you can be the first speaker

MonAay morning. You can then go down runday, speak Monday morning and 5e

back in the office Monday afternoon. I agree - this is s valuable aurlienre

and it would be good to accommodate the White louse.

cc:
DO Chron
DO Records

Mansur
Lamb
LYS Subject
LKS Chron



•

•
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MEMORANDUM FOR

FROM:

THE WHITE HOUSE

WAS

January 10, 1972

CLAY T. WHITEHEAD

Director, Office of Telecommunications

and Policy

HENRY C. CASHEN II 7

Deputy Assistant to the President

I met recently with Mr. Stephen Kelly, President of the Magazine

Publishers Association, Inc., who indicated they have requested

you as a speaker at their Management Conference in Palm Beach

anytime between April 30 to May 3. The Association has been very

helpful to the Administration and I would strongly recommend that

if your schedule permits, that you seriously consider the invitation.

Many thanks, Tom. If you have any questions, please give me a

call.



/
1 . Magazine Publishers Association, inc.

Magazine Center / 575 Lexington Avenue, New York, N Y. 10022 / 212 752-0055

STEPHEN E. KELLY, President

•

•

Mr. Clay T. Whitehead
Director
Office of Telecommunications Policy
1800 G Street NW
Washington, DC 20504

Dear Mr. Whitehead:

January 4, 1972

I am writing to ask if you will address our MPA Management
Conference, to be held at The Breakers in Palm Beach, Florida,
April 30 to May 3.

Our audience will include approximately 200-250 magazine
publishing executives and their wives, representing many of
America's leading magazines.

At this annual conference, in addition to discussion of
matters of current concern, we try to look ahead at future
developments in all communications media, in order to gain
perspective on the future role of magazines. Many of the
dramatic developments that will be taking place were described
in a special report in the November 6, 1971 issue of Business
Week (one of our member magazines.) It is in the area of
future developments that we would like very much to hear your
views.

Our schedule is flexible. We have three morning business
sessions, Monday May 1 through Wednesday May 3, and we could
schedule you for whichever morning would be most convenient
for you. A memo outlining the program is enclosed.

We hope you will be able to accept our invitation, and T would
greatly appreciate it if you would let me know.

SEK:WJY

Sincerely,



M PA Magazine Publishers Association, me.
Magazine Center / .575 Lexington Avenue, New York, N.Y. 10022 / 212 752-0055

November 22, 1971
STEPHEN E. KELLY, Presided

•

To: Executives .of MPA Member-Organizations

On behalf of the MPA Board of Directors, we are pleased to announce

the annual spring --

MPA MANAGEMEW COI IP 114CE

THE BREAKERS, PALM BEACH, FLORIDA

APRIL 30 - MAY 3, 1972

Offering up-to-date and unusually beautiful conference facilities,

convenient transportation and superb recreational facilities, TIE

BREAKERS provides an ideal setting for an outstanding conference.

Designed to provide a hard, searching view of the magazine industry

today -- its problems, its opportunities, its future directions --

the four-tiered program will explore:

Government - current and up-coming legislative activity

at Federal, state and local levels; postal developments;

preview of the Bicentennial plans

Industry - new channels to greater profitability through

diversification; results and implications of the just-

completed tests of alternate delivery; new editorial

developments



.• •

Marketing - viewpoints of innovative and influential

advertiser and agency executives; developments in

other media; progress in self-regulation; FTC activities

Mind-stretching - a look ahead at trends and developments

in conimunications that will affect magazines in the future

The MPA Board of Directors will meet on Sunday morning, April 30,

with Committee Chairmen reporting current activities. The Conference

officially opens on Sunday evening with an informal reception and

buffet. We hope to have on Sunday evening an "Inside Washington"

program, featuring a panel of congressmen and magazine editors.

Business sessions will begin on Monday morning, May 1 and will conclude

at noon on Wednesday, May 3. Afternoons will be free for the enjoyment

of the golf coUrses (2), the Tennis Club, the Beach Club and the other

attractions of Palm Beach.

Further program details will be sent you as they develop. Meanwhile,

in order that we may advise the hotel of our probable needs for

accomodations, will you please fill out and return the enclosed form

-- even if your plans are only tentative.

And please, MARK YOUR CALENDAR

April 30 to May 3

at TIT BREAKERS !



JAN 1 1912

MEMMAXXXIM ?OR

Mr. Henry C Cashon II
Deputy Areiotant to the President

In light of your strong interest in the maga:rine
PiAlishers Associatios'i invitation to me to speak
at their Mnagemmt Conference, April 30 to May 3,
I wanted to let you know that / have been able to
accept. I have been in touch with 14.v. Stephen roily,
president, to make th;4 necessary arrangements.

If you have any other c2mments or surgestions about
the conference, please let me know, as I appreciate
that you are concerned *Lout the Alm

aignua
TOM

Clay T. whitehead

LICSmith/nms 1/18/72
cc:
DO Records
DO Chron
Mr. whitehead 2
Dr, 4ansur
LX5 Subject
LXS Chron
"r. Latish



•

TO:

THE WHITE HOUSE
WASHINGTON

January 26, 1972

TOM WHITEHEAD
Director, Office of

Telecommunication

and Policy

FROM: HENRY C. CASHEN II
Deputy Assistant to the

President

With respect to the attached, I am

most appreciative. I owe you one!

Attachment.



1.
%
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OFFICE OF TELECOMMUNICATIONS POLICY

EXECUTIVE OFFICE OF TilE PRESIDENT

WASHINGTON, D.C. 20504

January 19, 1972

MEMORANDUM FOR

Mr. Henry C. Cashen II

Deputy Assistant to the President

In light of your strong interest in the Magazine

Publishers Association's invitation to me to speak

at their Management Conference, April 30 to May 3,

I wanted to let you know that I have been able to

accept. I have been in touch with Mr. Stephen Kelly,
President, to make the necessary arrangements.

If you have any other comments or suggestions about

the conference, please let me know, as I appreciate

bewidiNIMINOMOSOMII

Clay T. Whitehead

DIRECTOR



ITINERARY FOR
CLAY T. WHITEHEAD
PALM BEACH, FLORIDA

APRIL 30 - MAY 1, 1972

SUNDAY, April 30, 1972:

11:15 a.m. Car

11:50 a.m. Lv Wash. National, via EM 139

1:20 p.m. Ar Atlanta, Ga. (Change of Planes)

2:10 p.m. Lv Atlanta, via EA' 329

3:37 p.m. Ar West Palm Beach, Fla.

6:30 p.m. Cocktail Reception:

7:30 p.m.

8:30 p.m.

RESERVATIONS:

The Breakers
Venetian Ballroom
S County Rd.
Palm Beach

Buffet Dinner
Venetian Ballroom

"Inside Washington" Panel
Venetian Ballroom

The Breakers Hotel

MONDAY, May 1, 1972:

9:30 a.m. Address MPA Management Conference:
Venetian Ballroom

1:10 p.m. Lv West Palm Beach, via EA# 336

2:38 p.m. Ar Atlanta, Ga.

6:40 p.m. Lv Atlanta, via EA# 136

8:13 p.m. Ar Washington National

(Coyt will pick you up)

(305) 655-6611

(303) 655-6611



As you know, a small group in the U. S. Senate, under the

leadership of Senator Fulbright, is out to silence the Radios which

broadcast to the peoples of eastern Europe -- Radio Free Europe (to

Poland, Romania, Bulgaria, Czechoslovakia, and Hungary) and

Radio Liberty (to the USSR). These stations, which have been a

continuous source of uncensored news for the past two decades,

reach 30 million listeners in the five satellite countries and many

millions (exact figure unknown) in the Soviet Union. Nobel Prize Winner

Alexander Solzhenitsyn, in a recent interview in Moscow, said:

"If we ever learn anything about events in this country (Russia), it's

through them (Radio Liberty broadcasts)." The evolutionary process

and ferment in the USSR, which Senator Fulbright himself so much

desires, is dependent upon the free flow of uncensored information

into Russia, and especially to the intellectuals and government people

whom we know rely upon it. In the total scope of important U. S.

Government expenses, the cost of this extremely important activity is

minimscule: about $3 million annually.



•

The recent Senate Foreign Relations Committee action to

cut the operating funds of the U. S. Information Agency will
, if

sustained, result in very substantial cutbacks in the Voice of Am
erica

broadcasts throughout the world. The Committee has ordered the V
OA

and other USIA radio activities (including the very effective RIAS --
 Radio

in the American Sector of Berlin) reduced by 30 percent -- from
 %52 million

a year to $36 million. (See attached sheet for effect of this on VOA in

terms of our air-time shows vis-a-vis Soviet and Red Chinese air-time.)



IMPACT OF SENATE FOREIGN R
ELATIONS COMMITTEE CUT IN

U.S. INFORMATION AGENCY OP
ERATING FUNDS

The action taken by the Senate For
eign Relations Committee

in cutting U.S. Information Agen
cy operating funds -- in specific medi

a

and program categories without the 
flexibility to transfer funds between

activities -- would result in reduction
s described below. Details are

necessarily preliminary and subject to 
further refinement, but they

are based on a comprehensive review o
f all Agency activities.

VOA now broadcasts approximately 780
 hours weekly in 35

languages. Under the proposed cut,
 it would be broadcasting only

454 hours weekly in 11 languages. Of its 15 relay stations in the

United States and overseas, 7 would 
have to be shut down. VOA would

continue its language broadcasts t
o the Soviet Union and China, and

would continue broadcasting in Eng
lish and four other languages on

 a

reduced basis.

The Soviet Union broadcasts 1, 903
 hours weekly in 84 languages;

the Peoples Republic of China 1, 3
04 hours weekly in 38 languages;

Egypt 1,022. hours weekly in 33 
languages; BBC 72.5 hours weekly in

38 languages. The cut means 
that the United States, which is alread

y

at a disadvantage in internatio
nal radio broadcasting, would be that

much further behind.



OTP has consistently stood for freedom of information and the

free flow of uncesored news. We deplore such unilateral circumscribing

and hobbling out of important international broadcasting voices. (Metiion

firm OTP position at the ITU WARC Space Communications Conference

in Geneva.)



•

Magazine Publishers Association, Inc.
Magazine Center / 575 Lexington Avenue, New York, N. Y 10022 / 212 752-0055

STE I EN E. KELLY, President

May 8, 1972

Mr. Clay T. Whitehead
Office of Telecommunications Policy
Executive Office of The President
Washington, D.C. 20504

Dear Mr. Whitehead:

Thank you so very much for being part of a most successful

meeting.

Your participation was a sizable contribution and one which

we all much appreciate and applaud.

ordially,

SEK:gf





john Mack Carter, editor

May 4, 1972

Mr. Clay T. Whitehead
Director, Office of Telecommunications Policy
The White House
Washington, D. C.

Dear Clay:

I wasn't kidding--you did a great job of walking
right into the lion's den and bearding the animals
with your view of the future.

It may not have been what everybody wanted to
hear, but I know we needed it and the smart ones
will benefit.

Thanks for being with us.

JI4C:mb

Sinc

Mack Carter

-Cgdies' Home Journal 641 4.xington Avenue ACcrv Nrk, AC r 10022 51ephone 935-4100
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MPA Magazine Publishers Association, inc.
Mogoz-ine Center / 575 Lexington .1 renne, New York, N.Y. 10022 / 212 752-0055

sTE1,1 I EN E. KELLY, President

April 25, 1972

Mr. Clay T. Whitehead
Office of Telecommunications Policy

Executive Office of The President

Washington, D.C. 20504

Dear Mr. Whitehead:

Again, many thanks for appearing on our program on May 1st.

We look forward to hearing from you.

It would be most helpful if we could have an advance of

your text, since we would hope to have as much press pickup

as possible and, as you well know, advance-prepared text

does encourage this.

Meanwhile, I look forward to seeing you and Brian Lamb upon

your arrival.

Regards to you.

SEK:gf

cc: Mr. B. Lamb

ordially,

//--
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MAGAZINE PUBLISHERS ASSOCIATION, INC.

Magazine Center • 575 Lexington Avenue • New York, N.Y. 10022 • PLaza 2-0055

April 25, 1972

Mr. Clay T. Whitehead
Office of Telecommunications Policy
Executive Office of The President
Washington, D.C. 20504

Dear Mr. Whitehead:

Again, many thanks for appearing on our program on May 1st.
We look forward to hearing from you.

It would be most helpful if we could have an advance of
your text, since we would hope to have as much press pickup
as possible and, as you well know, advance-prepared text

does encourage this.

Meanwhile, I look forward to seeing you and Brian Lamb upon

your arrival.

Regards to you.

SEK:gf

cc: Mr. B. Lamb/

Cordially,

Stephen E. Kelly



April 14, 1972

Mr. John K. nontmeat
Markating Manager
Magazine Publishers Association, Inc.
Magazine Center
575 Lexington Avenue
New York, New York 10022

Dear Mr. Aontmeatl

Thank you for your letter of March 30, and
ma the Advance Program Outline for the MPA
Conference.

I have enclosed the "reply form" with the
you requested, and you were right, it was

••••a.••.. •

for sending
Management

information
painless!

Please let me know if there is any additional
information that might be helpful.

Lnclosure

LKSmith:jem
cc:
DO Records
DO Chron
Mr. vihiteheadr.------
Mr. Lamb
Eva
LKS Subject
LKS Chron

sincerely,

Linda K. Smith
Special Assistant
to the Director



Magazine Publishers Association, inc.
Magazine Center / 5Z5 Lexington Avenue, New York, N. Y. 10022 / 212 752-0a55

March 30, 1972

Ms. Linda K. Smith
Special Assistant to

the Director
Office of Telecommunications Policy
Executive Office of the President
Washington, D. C. 20504

Dear Ms. Smith:

Enclosed is a copy of the Advance Program Outline for the
MPA Management Conference at The Breakers, Palm Beach,
Florida, April 30 to May 3.

As you will see we have Mr. Whitehead's talk scheduled for
9:30 a.m. on Monday, May 1.

I would like to ask the following:

Title. The titles listed for the talks in the
advance outline are fictitious. For the final
program will you please let me have the title
you would suggest?

Advance Text. Press relations will be handled
by Walter Carlson of Whipple & Carlson. In
order to prepare material for press coverage,
we would like to have Mr. Whitehead's advance
text as early as possible, preferably by
April 17.

Audio/Visual. If Mr. Whitehead plans to use
audio/visual material, please let me know your
requirements.

In the hope of making an answer as painless as possible, I
have enclosed a "reply form."

would greatly appreciate a prompt reply, and if you have
questions or comments, please let me have them.

Cordially,

/Wft/43i-72-Z-41--g/

John K. Montmeat
JKM:blm Marketing Manager
Enclosure/

f sn :;1 N-4



To: Magazine Publishers Association
575 Lexington Avenue
New York, N. Y. 10022

ATTN: John K. Montmeat

From:  Mr. Clay T. Whitehead, Director, The Office of

'Telecommunications  Policy

Re the MPA Management Conference at The Breakers, Palm Beach, Florida,
April 30 to May 3:

1. Title. For use in the final program I would
suggest the following title for my talk.

"Electronic Communications: Policy Implications"

i1/4/ - 2. ct ure are enclosed
Wil e---Cent

3. Advance Text. I expect to have an advance text
to you by:

indefinite 
(date)

4. Audio/Visual. Please arrange to have the fol-
lowing available for my use.

none

5. Questions or Comments



MPA Magazine Publishers Association, inc.
Magazine Center / 57,5 Lexington Avenue, New York, N. Y. 10022 / 212 752-0055

MPA MANAGEMENT CONFERENCE

THE BREAKERS, PALM BEACH, FLORIDA

Sunday, April 30 - Wednesday, May 3, 1972

Advance Program Outline 

3/28/72



ALL DAY

MPA MANAGEMENT CONFERENCE

SUNDAY APRIL 30 

REGISTRATION Starlight Room

9:30 a.m. MPA BOARD OF DIRECTORS MEETING Flagler Board Room

6:30 p.m. RECEPTION Venetian Ballroom

7:30 p.m. BUFFET DINNER Venetian Ballroom

8:30 p.m. "INSIDE WASHINGTON" PANEL Venetian Ballroom

Moderator: John We Hartman, Chairman of the Board
Bill Communications, Inc.

Robert E. Farrell, Chief
McGraw-Hill World News Bureau

Mel Elfin, Washington Bureau Chief
Newsweek

Hugh Sidey, Washington Bureau Chief
Time Inc.



MPA MANAGEMENT CONFERENCE

MONDAY, MAY 1

9:15 a.m. GENERAL BUSINESS SESSIONS OPENS Venetian Ballroom

Presiding: John Mack Carter, President
Downe Publishing, Inc.

9:20 aim. OPENING

- MPA Chairman Eugene S. Duffield, President
Popular Science Publishing Company, Inc,

9:30 a, m. FUTURE TRENDS IN ELECTRONIC MEDIA

- Clay T. Whitehead, Director
Office of Telecommunications Policy, The White House

10:00 a.m. NEW RESPONSIBILITIES OF THE ADVERTISER

- Ambassador Charles W. Yost
Chairman, Advertising Review Board

10:30 a.m. . .BREAK.

10:45 a.m. FUTURE ROLE OF THE ADVERTISING COUNCIL

- Edgar H. Lotspeich, Vice President-Advertising
The Procter and Gamble Company

11:15 a.m. TITLE TO COME

12:00 noon

1:00 p.m.

2:00 p.m.

6:30 p.m.

- Dr. Charls E. Walker
Under Secretary of the Treasury

COCKTAIL RECEPTION Center Court

GOLF TOURNAMENT Breakers West Course

TENNIS TOURNAMENT Tennis Club

COCKTAIL RECEPTION Mediterranean Ballroom

- Alsical Combo



7:45 a.m.

9:15 a.m.

9:15 a.m,

9:45 a.m.

10:30 a.m.

10:45 a.m.

12:00 noon

1:00 prm.

2:00 p.m.

6:30 p.m.

7:30 p.m.

MPA MANAGEMENT CONFERENCE

TUESDAY, MAY 2 

BREAKFAST ROUND TABLE - Magnolia Room
"WHAT MANAGEMENT SHOULD KNOW ABOUT CIRCULATION"

GENERAL BUSINESS SESSION OPENS Venetian Ballroom

Presiding: Fred D. Thompson, President
Family Circle, Inc.

NEW TRENDS IN EXECUTIVE DEVELOPMENT

- James L. Hayes, President & Chief Executive
Officer, American Management Association

ALTERNATE DELIVERY TESTS

Moderator:

- Melvin Greenwald, President
Hagerstown Home Distributors

- Thomas M. Murray, President
Independent Postal System of America (IPSA)

• .COFFEE BREAK. 0 •

"WALL STREET LOOKS AT MAGAZINES"

Moderator: James B. Kobak, James B. Kobak, Inc.

- Ralph Kaplan, Security Analyst
Oppenheimer & Company

- J. Kendrick Noble, Security Analyst
Auerbach, Pollak & Richardson, Inc.

COCKTAIL RECEPTION

GOLF TOURNAMENT

TENNIS TOURNAMENT

COCKTAIL RECEPTION

LUAU

- Bernhard Mr Auer,
Executive Vice President
Time Inc.

- Robert A, Burnett, Executive
Vice President - Operations
Meredith Corporation

Center Court

Breakers West Course

Tennis Club

Beach Club

Beach Club

Presentation of Golf & Tennis Awards

- J. Richard Munro, Publisher, Sports Illustrated



9:00 a.m,

MPA MANAGEMENT CONFERENCE

WEDNESDAY, May 3 

GENERAL BUSINESS SESSION Venetian Ballroom

Presiding: Charles D. Hepler, Vice President & Publisher
Reader's Digest Assn,, Inc.

9:05 arm. PRESIDENT'S REPORT

- Stephen En Kelly, President
Magazine Publishers Association

9:25 ann MARKETING REPORT

- James W. Cobbs, Director, Corporate Sales Promotion
Time Inc,

9:35 a.m. MARKETING PRESENTATION

- William G. Dunn, Vice President-Marketing
Magazine Publishers Association

10:00 a.m. THE AGENCY VIEW

- James J. McCaffrey, Chairman, McCaffrey and McCall
Cnairman, American Association of Advertising Agencies

10:30 a.m. .BREAK- 0 • 0

10:45 aflmn BICENTENNIAL PLANS (PRESENTATION)

- David J. Mahoney, Chairman & President
Norton Simon, Inc.

11:15 am, "SUMMING UP & LOOKING AHEAD"

- Roy E. Larsen, Vice Chairman of the Board
& Chairman of the Finance Committee, Time Inc.

11:55 a.m. CLOSING

12 noon

- MPA Chairman Eugene S, Duffield

COCKTAIL RECEPTION Center Court
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Magazine Publishers Association, inc.
Magazine Center / 575 Lexington Avenue, New York, N. Y 10022 / 212 752 -0055

To: MPA Members and Guests Attending the

MPA MANAGEMENT CONFERENCE 
The Breakers, Palm Beach, Florida

Sunday, April 30 - Wednesday, May 3

In response to a number of questions about arrangements for
the Conference at The Breakers -- enclosed is a brief out-
line of the program and social activities, and information
on the golf and tennis tournaments.

Please note that the Conference Planning Committee has de-
cided to dispense with the traditional "black-tie" evening
this year,

The MPA Registration Desk will open at noon on Saturday,
April 29 in the Starlight Room,

4/20/72

WE LOOK FORWARD TO SEEING YOU AT THE BREAKERS
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MPA Magazine Publishers Association, inc.
Magazine Coder / 575 TArington ArellIle, New York, N. Y. 10022 / 212 752-0055

MPA MANAGEMENT CONFERENCE
The Breakers, Palm Beach, Florida
ADVANCE PROGRAM OUTLINE (4/20/72)

Sunday, April 30 

9:30 a,IIL

6:30 'Dom,

r.(30 p,m,

8:30 pom,

REGISTRATION - Starlight Room 
Opens noon Saturday, April 29)

Board of Directors Meeting

Cocktail Reception

Buffet Dinner

"Inside Washington Panel"

L12,2LIL.M._1

9:15 am - 12 noon General Business Session

12 noon Reception with Speakers

Afternoon Golf & Tennis Tournaments

6:30 pomo Cocktail Reception
(Dinner on your own)

Tuesday, May 2 

7:45 arm, Breakfast Round Table - Circulation

9:15 a,m, - 12 noon General Business Session

12 noon Reception with Speakers

Afternoon Golf & Tennis Tournaments

6:30 pm. Cocktail Reception (Beach Club)

7:30 pom Luau (Beach Club)

1!1.211217,21222,1...1

9:00 a,m, - 12 noon

12 noon

12:30 p,m,

General Business Session

Reception with Speakers

(Conference Ends)
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Magazine Publishers Association, inc.
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MPA MANAGEMENT CONFERENCE
The Breakers, Palm Beach, Florida, April 30 - May 3, 1972

GOLF & TENNIS
Tournament Information 

The Golf Tournament will be held on Monday and Tuesday afternoons on The Breakers
West Course The Breakers Ocean course, adjacent to the hotel, is also available
for play on the weekend or for golfers not entering the tournament.

Trophies will be presented for low gross and low net on each day's play, and also
for the low gross and low net for the two days combined.

A block of starting times has been reserved, starting at 1 p.m. each day, for the
tournament play. Specific starting times can be requested by calling 7842 or 7843.
Foursomes have not been prearranged and you are to form your own groups Before
teeing off, register your foursome (and each player's handicap) with the scorer,
and report to him your score at the end of your match. (Players not having a
regular club handicap will be scored by the Callaway system.)

Transportation to The Breakers West Course: The Breakers West Course is located
about 20 minutes from the hotel. Wherever possible, it will be appreciated if
golfers use their own transportation to get to and from the course. Those without
transportation should notify the MPA Registration Desk before 10 a.m. so that
transportation can be arranged.

Storage of Clubs: Upon arrival, your clubs will be taken to The Breakers Ocean
Course clubhouse for storage. Golfers playing The Breakers West Course can arrange
for their clubs to be delivered to the front door of the hotel to take them to the
West Course by calling the Ocean clubhouse.

Luncheon: Lunch is served at both the Ocean and West clubhouses from 11:30 am,
to 4:00 p.m. There is also bar service at either clubhouse.

rIENNIS

The Tennis Tournaments will also be held on Monday and Tuesday afternoons, with
the men's doubles play on Monday and the mixed doubles' play on Tuesday, beginning
at 2 prm, each day.

Trophies will be awarded to the winners and runners-up in each event o The tourna-
ment will be conducted on a modiPied round-robin basis, depending upon the
number of entrants,,
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February 22, 1972

Mrs. Linda K. Smith
Special Assistant to the Director
Office of Telecommunications Policy
Executive Office of The President

Washington, DC 20504

Dear Mrs. Smith:

Seems to me that every time I pick up the New York

Times or Broadcasting or other magazine, I see the

name Clay T. Whitehead.

Just wanted to thank you for the biography and pic-

ture of Mr. Whitehead, and confirm that we have re-

served a room for him at The Breakers, for Sunday night,

April 30.

We hope he will be able to join us at a reception and

buffet we'll be having on Sunday evening, followed by

what I think will be an interesting "Inside Washington"

panel which will include Hugh Sidey of Time Inc.,

Mel Elfin of Newsweek and Robert Farrell of McGraw-Hill.

We have Mr. Whitehead scheduled for the opening of the

general business session on Monday morning, May 1, be-

ginning at about 9:30 a.m.

Enclosed is some information on the Conference, and

we'll be in touch again shortly.

JKM:WJY
Enclosures

Sincerely,

"11
/

/ 
-• 
'John K. Montmeat

/ Marketing Manager



MPA Magazine Publishers Association, inc.
Magazine Center / 575 Lexington Avenue, New York, N. Y 10022 / 212 752-0055

STEPHEN E. KELLY, President

To: Executives of MPA Member-Organizations

MPA MANAGEMENT CONFERENCE 

THE BREAKERS, PALM BEACH, FLORIDA 

APRIL 3 0 -MAY 3, 1 9 7 2 

With a stimulating program covering Government, Industry, Marketingand "Mind-Stretching," the annual MPA spring conference will open
on Sunday, April 30 at the beautiful facilities of The Breakers in
Palm Beach, Florida.

Among the program highlights (in order of their appearance):

•

•

"Inside Washington" - a panel of magazine Washington
Bureau Chiefs discussing the background and trends of
significant developments

Clay T. Whitehead, Director of Office of Telecommunications 
Policy, The White House -- previewing sone of the dramatic
new developments in communications and their implications
for magazines

Ambassador Charles W. Yost, Chairman of the Advertising 
Review Board - reporting on progress, cases and plans
in an area of urgent current interest, the self-regulation
of advertising

Edward H. Lotspeich, Vice President-Advertisin of The 
Procter and Gamble Company - showing some of the impor-
tant public service contributions of the Advertising
Council and magazines' role in it

James L. Hayes, President and Chief Executive Officer,
American Management Association - presenting innovative
ideas in executive development techniques and "What
Management Should Be Doing"

"Wall Street Looks At The Magazine Industry" - Jerome S. Hardy,President of the Dreyfus Corporation, fornerly Publisher of
Life, moderating a panel of security analysts who specialize
in the publishing industry, discussing profitability, diversi-
fication and forecasts for the magazine industry



•

•

-2-

David J. Mahoney, Chairman of the Board a
nd President 

of Norton Simon Inc. - named by Advertis
ing Age "Marketing

Man of the Year," showing an exciting vi
sual presentation

on Bicentennial plans and the role of mag
azines.

James J. McCaffrey, Chairman of the Board
 of McCaffrey 

and McCall - with a major address after 
assuming the

Chairmanship of the American Association
 of Advertising

Agencies

There will also be reports on the latest P
ostal developments, a

Breakfast Round Table discussion of the re
sults and implications

of current tests of Alternate Delivery ... 
Marketing activities

and Regional Marketing Committee plans.

Social activities will include a 43-}ert+F.-4.1.i.e
 Reception on Monday,

followed by an open evening for dining wh
ere you choose. On

Tuesday evening, at the Beach Club, we'll 
enjoy a "Luau" which

The Breakers does so well. And of course there will be the

traditional golf and tennis tournaments a
s well as all the other

attractions of Palm Beach.

The Conference begins on Sunday, April 30 
with registration desk open

all day in the Gold Room. The MPA Board will meet on Sunday mor
ning

from 10:00 a.m. until noon. On Sunday evening there will be an in
-

formal reception and buffet followed by the
 "Inside Washington"

panel. Business sessions will be held on Monday, 
Tuesday, and Wednes-

day mornings, concluding at noon on Wednes
day May 3.

A registration form is piclosed. Also, as an experiment this year

to encourage particiyafion by a wide \group of executives from each

member-organizati IT, we are offering a
'special-"NEW FACES" reduced

registration f,0 ,XF executives who have rieve,r 
attended the MPA

spring conference. '-Details are enclosed; 
Alo,enclosed is- sched-

ule of ad-Pline flights eig Palm Reach.
 (PleasSe,note,,that April 30

is tll'date of the change of dayl
igrit saving time, 'Wthere v be

ch.4,,es.)

I fhink this will be one of the outsta
nding conferences we've ever

held and I hope to see you there!

If you haven't already done so   PLEASE SEND IN YOUR REGISTRA
TION

JUST AS SOON AS POSSIBLE.
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Every thrilling sport, fun activity and exciting visitor attract
ion

is here at the glamorous Breakers and in lively Palm
 Beach.

Play golf on two of The Breakers' own championship course
s

...the Ocean Course at the hotel...or the West Course minute
s

away. At The Breakers Beach Club indulge in saunas an
d

massage, sunning and swimming in indoor and outdo
or

pools. Stroll along our mile-long private beach, bicycle ove
r

palm-lined trails or enjoy tennis, putting, lawn bowling.
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Action-packed Palm Beach offers sport fishing, surfinc.

yachting, greyhound races, jai alai, Lion Country Safari

famous Flagler Museum. Shop on Worth Avenue or Roya.

Poinciana Plaza with their art galleries, fashionable bou-

tiques and specialty shops. Tour palm-lined, flower-bor-

dered streets, admire the resplendent homes and unique

architecture. The Breakers and Palm Beach. ..the pleasure

paradise with every suntime and nighttime enjoyment.
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The Breakers is a world-renowned resort, famous for warm
hospitality and gracious service. Guest rooms are tastefully
decorated, generous in size, with color TV in every room
and breathtaking tropical views. Fine food and beverage
service is featured in the Dining Room and at the Beach
Club on the pool terrace or the pool patio. Enjoy entertain-
ment, dancing and cocktails at the Alcazar overlooking the
majestic Atlantic Ocean. Palm Beach International Airportis only a few minutes from the hotel.

THE BREAKERS, PALM BEACH, FLA. 33480
PHONE (305) 655-6611.
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JAN 1 .5 1912,

Mr. Stephen P!. Kelly
PLesident
Magazine Publishers Association, Inc.
Magazine Center
575 Lexington Avenue
New York, New York 10022

Dear Mc. Kelly:

Thank you for the invitation to speak at the Mega:rine
Publishers Association Management Conference, to be
held in Palm Beach, April 30 to May 3.

I am glad to be able to accept your invitation. I an
sure that the remaining details will be ironed out by
Mrs. Linda S-3ith, with 'ho m you've been in touch, or
by MI. Brian Lamb, who is responsible for media and
prose relations.

I look forward to :ieeting you and to exchanging views
at the conference. / am confident this will be a highly
profitable meeting.

Sincerely,

z -

Clay T. Irrlitshead

LKSmith/nms 1/18/72
CC:
DO Records
DO Cron
Mr. Whitehead 2
Dr. Mansur

LKS Subject

LKS Chron

TAr. Lamb



MPA Magazine Publishers Association, inc.
Magazine Center / 575 Lexington Avenue, New York, N Y. 10022 / 212 752-0055

STEPHEN E. KELLY, President

Mr. Clay T. Whitehead
Director
Office of Telecommunications Policy1800 G Street NW
Washington, DC 20504

Dear Mr. Whitehead:

January 4, 1972

I am writing to ask if you will address our MPA ManagementConference, to be held at The Breakers in Palm Beach, Florida,April 30 to May 3.

Our audience will include approximately 200-250 magazinepublishing executives and their wives, representing many ofAmerica's leading magazines.

At this annual conference, in addition to discussion ofnatters of current concern, we try to look ahead at futuredevelopments in all communications media, in order to gainperspective on the future role of magazines. Many of thedramatic developments that will be taking place were describedin a special report in the November 6, 1971 issue of BusinessWeek (one of our memberamaczazines.) It is in the area offuture developments that we would like very much to hear yourviews.

Our schedule is flexible. We have three morning businesssessions, Monday May 1 throucti Wednesday May 3, and we couldschedule you for whichever morning would be most convenientfor you. A memo outlining the program is enclosed.
We hope you will be able to accept our invitation, and I wouldgreatly appreciate it if you would let me know.

SEK:WJY

Sincerely,

////4
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Magazine Center / 575 Lexington Avenue, New York, N.Y. 10022 /212 Z52-00,55

STEPHEN E. KELLY, President

To: Executives of MPA Member-Organizations

November 22, .1971

On behalf of the MPA Board of Directors, we are pleased to announce

the annual spring --

MPA MANAGEMENT CONFERENCE

THE BREAKERS, PALM BEACH, FLORIDA

APRIL 30 - MAY 3, 1972

Offering up-to-date and unusually beautiful conference facilities,

convenient transportation and superb recreational facilities, THE

BREAKERS provides an ideal setting for an outstanding conference.

Designed to provide a hard: searching view of the magazine industry

today -- its problems, its opportunities, its future directions

the four-tiered program will explore:

Government - current and up-coming legislative activity

at Federal, state and local levels; postal developments;

preview of the Bicentennial plans

Industry - new channels to greater profitability through

diversification; results and implications of the just-

completed tests of alternate delivery; new editorial

developments



-2-

Marketing - viewpoints of innovative and influential

advertiser and agency executives; developments in

other media; progress in self-regulation; FTC activities

Mind-stretching - a look ahead at trends and developments

in communications that will affect magazines in the future

The MPA Board of Directors will meet on Sunday morning, April 30,

with Committee Chairmen reporting current activities. The Conference

officially opens on Sunday evening with an informal reception and

buffet. We hope to have on Sunday evening an "Inside Washington"

program, featuring a panel of congressmen and magazine editors.

Business sessions will begin on Monday morning, May 1 and will conclude

at noon on Wednesday, May 3. Afternoons will be free for the enjoyment

of the golf courses (2), the Tennis Club, the Beach Club and the other

attractions of Palm Beach.

Further program details will be sent you as they develop. Meanwhile,

in order that we may advise the hotel of our probable needs for

accommodations, will you please fill out and return the enclosed form

-- even if your plans are only tentative.

And please, MARK YOUR CALENDAR

April 30 to May 3

at THE BREAKERS
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January 19, 1972

Mr. John K. Montmeat
Marl(eting Manager
Maelaine 'Publishers Association, Inc.
575 Lexington Avenue
rew York, New York 10022

Dear Mr. Montmeat.

I am deliGhted that ?Ir. Whitehead will he able to speak at the
Yaga2ine Publishers Association Manapement Conference on Montlav
morning, May 1. As soon as Mr. Wbitshead's plans are more
definite, Vii be in touch with you, tilt meanwhile, 1 appreciate
your reservinq a room at the Breakers for the night of April Y.

1 em enclosing for you, as we discussed, a biography and a
Picture of Mr. Whitehead. If there are any other materials that
von need, or If there are any nuestions, please don't hesitate to
call me.

Sincerely,

Linda K. Smith
Special Assistant

to the Oirector

cc:
DO Chron
DO Records
Whitehead (2)
Mansur
Lamb
LKS Subject
LKS Chron

LKS:jer

7



THE WASHINGTON POST
Tuesday, April 25,1972 B 3

"Wicker mentioned that he was opposed to the notion of advocacy
journalism. 'It is dangerous to have a journalism that accepts the
status quo as the norm. If anything is advocacy journalism, that is.'"

Wicker: 'Turn Reporters Loose'
By Sally Quinn

NEW YORK—After being
labeled "the Earl Warren of
journalism," New York
Times associate editor and
columnist Tom Wicker deliv-
ered a call to "turn report-
ers loose" before assembled
writers here yesterday.
The luncheon at which he

spoke, one of the features of
the two-day A. J. Liebling
Counter-Convention at the
Martin Luther King Labor
Center, was squeezed in be-
tween a morning, afternoon
and evening of panels dis-
cussing the problems of
journalism.
Meanwhile, the organiza-

tion it was meant to coun-
ter, the American Newspa-
per Publishers Association,
was holding its annual meet-
ing across town in the Wal-
dorf Astoria Hotel.
In a very short speech,

Wicker summed up the
basic causes of discontent,
by saying, "Until we can
have a journalism in which
the reporter himself can
come to a story and deal
with it as he perceives and
as it should be dealt with,
we are not going to have
journalism that can survive.
You have to turn reporters

loose. The future of journal-
ism in America doesn't de-
pend on changes of style
and political revolution,
what it needs is to let its
honesty come through, a
kind of journalism which
lets a hundred flowers
bloom. We should beware of
new rules and procedures
and should work for publica-
tions which are put out in
an open and inquiring spirit,
which are not published out
of reluctance to seek the
truth."

Wicker began by telling
the audience that he was
"not here to extoll or crit-
icize the old or new journal-
ism." He mentioned that he
was opposed to the notion of
advocacy journalism. "It is
dangerous to have a journal-
ism that accepts the status
quo as the norm. If anything
is advocacy journalism, that
is."

Wicker said that journal-
ists should not "allow our-
selves to be lured away
from the main issues bs
easy pickin's which result
from simple human fallibili-
ties," and he listed several
deficiencies of an open and
free press: the reliance on
official sources, versions
and attitudes for stories, the

front page mentality, or the
idea of bringing people
news they didn't know al-
ready, and lastly "spurious
objectivity."

Wicker's speech was the
only event of the day which

did not have a question-an-
swer period afterwards—

much to the delight of some
and the disappointment of
others. After nearly two
days of heavily philosophi-
cal discussions about jour-
nalism, the simplicity of his
speech seemed to leave
many of the convention par-
ticipants startled.



FCC's circus performs
in the main tent
on cable

Cable's unabashed
proponent and evangelist

White House compromise:
swallow it or else

10

Publisher's Letter
Television/Radio Age, April 17, 1972

The circus is in town. But Madison Square Garden is not the only
locale of a three-ringer. You need only to gaze at the Washington
scene featuring the Federal Communications Commission in the main
tent—but also plenty of side shows. Take special note of the leading
personalities:

Ring master: Dean Burch, an adroit whip snapper, he is currently
basking in the reflected glory of his latest achievement, the FCC's CATV
rules which went into effect March 31—and on schedule. These rules,
as it turns out, have been one of the major objectives of the Chairman.
His position reinforced by several zealous advisers says a great deal about
his attitude vis-a-vis the broadcaster.

Admittedly, the rules will hurt the small markets but the Commission
has not been overly concerned with this aspect of the regulations.
The Chairman has also stated recently before the Senate Commerce

Subcommittee that if copyright legislation were not enacted he would
be in favor of a revision of the rules. But what the Chairman says
and what hc does may be two different things. Attempts to revise and
modify and update the copyright laws have been going on for many
years without any success. While taking a signal off the air and selling
it for a fee may be perfectly legal at this point, there is an ethical and
moral issue which no one, regardless of how staunch an advocate of
cable, can explain away. Congress is not disposed to draw up legislation
governing CATV since it is a political hot potato and they find themselves
in a pincer's movement which politicians don't like to be in. They would
prefer that the FCC handle this particular hot potato and the ring
master has handled it with dramatic dispatch.

Chief barker: Sol Schildhause, cATv's most consistent and most vocal
evangelist. Even before he became chief of the Cable Television Bureau,
Schildhause was pumping hard for CATV, a most unusual stance for a
government official in a supposedly impartial agency. Schildhause has
consistently and unabashedly pushed for an importation of distant
signals, leap-frogging, in fact, an open handed laisse faire approach
leading to the "wired city" concept. Schildhause has been CATV'S
loudest advocate. Had anyone taken up the cudgels for the broadcast
industry as Schildhause has for CATV, he would have been drummed
out of the Commission long ago.

Chief lion tamer: Clay (Tom) Whitehead, incisive, articulate and cool
headed chief of the Office of Telecommunications Policy, the long arm
of The White House on communications matters. He is also a self-
appointed ombudsman of the broadcast industry. Tom Whitehead
engineered the CATV agreement between the NAB and the NCTA. He
did this by utilizing a simple device: compromise or else you will get
legislation that neither group will like. The NAB agreed to the
compromise because it felt it had no other choice; also hope was held
out for copyright legislation. The NCTA agreed to support copyright
proposals and then reneged on that part of the agreement. It is not a
pretty picture and most of the broadcasters who voted for the proposal
now feel that they have been had.
And so the circus continues on its merry way. The price of admission

is high, but to most broadcasters it is not very entertaining.

Cordially,

/412.,z



RAR shows how to reach
working wives in drive,
evening and weekend time

Shopping habits differ
from stay-at-home wives

FCC cool to Whitehead's
'de-regulation' ideas

Radio Report
Radio Advertising Representatives has combined an impressive batch
of data, some old but most new, to correct what the rep firm sees as the
error of many advertisers' ways in reaching women—especially their
favorite target, wives and mothers. The error, says RAR, has grown as
more and more of the ladies have gone to work.
RAR notes that the big package goods ad budgets geared to reaching

women are poured into daytime tv and, in radio, into 10 a.m. to 3
p.m. "housewife time." This is great for reaching housewives, but hardly,
says RAR, the three of every five women who are also wives, nor the
nearly half of all women with school-age children who work.
How to reach them? RAR research director Claire Horn, herself a

working mother, assures advertisers that working women can be reached
on radio with a moderate budget. Her solution is combinations of early
and late drive times and evening and weekend radio. Extensive Numath
and Numa reach and frequency runs of such schedules through the
computer indicate, she says, that not only do they offer the same reach
and frequency potential as housewife time but at lower cost. Dollars
normally used solely in housewife time can buy "substantially greater
reach with the alternate schedules, and get very attractive frequencies."

These alternative schedules cover 6 a.m. to 3 p.m. and 6 a.m.
through midnight time in the top 28 radio billing markets—those
accounting for at least $2.5 million in national and regional spot radio
billing in 1969.

On top of RAR's hundreds of reach and frequency computer
run-throughs based on both ARB and Pulse listening data, the rep also
points up shopping differences between working women and their
homebody sisters. These are based on some of the first data released
from Group W's new Retail Information Bank plus information from
the Bureau of Labor Statistics. They show, for example, that working
women spend more on clothing, beauty aids, transportation, child care,
convenience foods and eating out than stay-at-home wives. Their
shopping times differ too. There are more working women in department
stores in the evening and on Saturdays, and they've caused more
supermarkets to stay open evenings and to open up on Sundays. RAR
has 30 pages of numbers to back it all up.

Furthermore, according to the Bureau of Labor Statistics, all these
trend lines are continuing in the same upward direction: "41 per cent
of all married women, husband present, are in the labor force, 10
percentage points higher than the rate in March 1960. . . The rapid
increase in the number of working wives continued unabated during the
year ending March, 1970 . . . For the fourth year, they made up the
largest portion of the increase . . . in the civilian labor force. . ."

Clay T. Whitehead, director of the White House's Office of
Telecommunications Policy, is still talking radio "de-regulation,"
though there's no indication the FCC sees it in quite those terms.
Whitehead told the recent IRTS College Conference in New York that
present-day competition does away with the need for the type of radio
regulation developed in pre-tv days. But the FCC appears to be directing
its attention to such situations as those involved with stations in smaller
markets who find certain regulations regarding equipment and personnel
to be onerous.

Proposals of the OTP director to the FCC include testing
de-regulation in one area or another. But in informal comments recently
to TELEVISION/RADIO AGE, FCC executive director John M. Torbet
indicated the FCC was cool to such an approach. De-regulation, said
Torbet, is a "bad" word to describe what the FCC has in mind.
To judge from questions thrown at Whitehead at the College

Television/Radio Age, May 1, 1972 19



1970 letter was
remarkable for blandness

Broadcast community
puzzled and stunned

76 Television/Radio Age, May I, 1972

Inside the FCC
(continued)

attorneys general (Rogers, Kennedy, Katzenbach, and Mitchell)
without a green light from above is not to be believed.
Clay T. Whitehead, director of the Office of Telecommunications

Policy and adviser to the President, said he was not consulted by the
White House or Justice on the matter—that it was Justice's
prerogative to move in antitrust cases on its own, including communications
cases.

In its press release announcing the filing of the complaint, Justice
acknowledged its hoary origins:
"The suits are the result of an antitrust investigation which originated

in the 1950's and was held in abeyance during an FCC hearing on
network programming. The FCC inquiry, which began in 1959,
resulted in an order in May 1969 aimed at making a limited amount
of network time available to independent (non-network) program
producers."

The release has the date wrong (it was May 1970) and the FCC order
went considerably further than stated.
At the time of the FCC inquiry, Richard W. McLaren, assistant

attorney general for antitrust, filed a letter with the FCC which is
remarkable for its blandness in light of the heated indictments of the
recent antitrust complaint.
He merely said that the primetime access rule and rules prohibiting

networks from acquiring any rights in programs produced by other persons
(other than right of network exhibition) and barring domestic
syndication were "remedial steps" which "appear well designed to have
substantial impact" on network control over programming.
Had Justice wanted the FCC to go further at the time of the letter

(1969), it could have said so. It also could have then appealed the
rules to a court on grounds they didn't go far enough. The very

conditions cited by Justice in its recent suit have been substantially

improved, not worsened, since the passage of the FCC order. That is,
the networks have less financial interest in programs they air; they

have withdrawn steadily from syndication. Furthermore, a court test
of the FCC's right to forbid the networks from acquiring financial interest

as a condition to airing was decided in favor of the FCC since that time.
For Justice to file an antitrust suit superseding (or reinforcing) an

FCC order is not unprecedented. Justice acted similarly in the chain

broadcasting case of 1943 and in the early '60s against the CBS rising

scale of compensation to affiliates.

The timing and techniques of this Justice assault are, however, unusual.
The Washington broadcasting community is puzzled, perhaps a bit
stunned.

Since Justice is seeking to take away only a little bit more than the
FCC already has, why didn't the networks agree to a consent decree?
For one thing, there is a matter of principle: Justice would reduce the
networks to a Natekeeper" or quasi-common-carrier status. For another,
the stakes have already escalated. When Justice called representatives
of the three networks and Viacom in on April 12, they said certain
demands were not negotiable. Initially, only network primetime
production seemed affected; the final complaint covered all entertainment
programming, including CBS's lucrative daytime shows, NBC's Tonight.

Third, the history of the suit will make it hard for Justice to win.
If fought in court (the networks have the option of signing a consent

decree any time), the suit will probably cost each network in the
neighborhood of $1 million. All three have engaged outside counsel and

may need Los Angeles lawyers as well.
Could be that the fund raising teams for The Harrisburg 8 will now

devote their attention to The Avenue of the Americas 3.—Mal Oetdnger


