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Itinerary For
Clay T. Whitehead
Aspen, Colorado

June 6-8, 1972

Tuesday, June 6, 1972

10:30 a. m. Lv. OTP

11:55 a. m, Lv. Dulles United #743

1:30 p.m. Arr. Denver, Colorado .

3:00 p.m. Lv. Denver via Commuter Air Carrer 90 Rocky Mountain
' Airways

3:45 p.m. Arr, Aspen, Colorado

Mr. Whitehead will stay at ,
The Aspen Meadows Hotel (303) 925-3426

Wednesday, June 7, 1972

~ Aspen Institute (383 92 $5~70]0

Thursday, June 8, 1972

7:50 a. m., Lv. Aspen via Commuter Air Carrier 408 Aspen Airways
8:25 a.m. Arr. Denver, Colorado
9:10 a.m. Lv. Denver United #166
2:25 p.m, Arr. Dulles Airport
5:00 MEETING WITH ED GALLACHER, WUIL
g






















MEREDITH BROADCASTING -2-

While I have your attention I thought
I wou d enclose some material on our community
ascertainment work. We have attempted, with
the aid of Meredith Corp. Research, to make
this a meaningful guide to our programming and
public service in each of the Meredith markets.
I am please with the results.

ordial .

a

Apee”

James Conley

JC/J
Enc.

Participi ts -

I don't mean to bore you with this
but felt that some clarification was in order.

If for some reason you would like a
sheaf of our material on the ascertainment of
community needs referred to above drop me a
note. It is ¢ itable for framing and would be
a8 handsome decorative accent for your rumpus
or trophy room.

JC




Received with the letter of 6/9/72 from James Conley,

Vice President-General Manager, Broadcasting Division,
Meredith Corporation ---=-=«

Ascertainment Study Manual -- Community Needs and Interests
WHEN Demographic Analysis

WHEN Cross Section Survey

WHEN Community Leader Survey

. -

(Above material given to Dr. Lyons for the library. HCH -6/27/72)










Aspen III Seminar
"YEARS OF DECISION"
Aspen Institute for Humanistic Studies
June 3 - 7, 1972

Seminar Co-chairman: Douglass Cater

Director
Program on Communications
and Society
SCHEDULE
Satu~“~y, June 3
6:00 p. m. - 7:00 p. m. Cocktails and self introductions at the Terrace House.

Shuttle transportation from Aspen Meadows lobby.
(Please wear your name tags. )

7:00 p.m. - 8:00 p.m. Dinner - Garden of the Four Seasons restaurant,
Aspen Meadows.

8:00 p.m. Plenary Session: Paepcke Auditorium
SHAPE OF THE FUTURE

Discussion Leader:
Herman Kahn, Director, Hudson Institute

inday, June 4

8:00 a.m. - 10:00 a.m. Continental Breakfast
11:00 a.m., - 1:00 p.m. Brunch
1:30 p.m. - 2:55 p.m. Plenary Session: West Seminar Room, Aspen Institute

THE GUT ECONOMIC ISSUES

Discussion -Leaders:
Walter Heller, Regents' Professor of Economics,
University of Minnesota
Gus Tyler, Assistant President, International
Ladies' Garment Workers' Union

Moderator:
John A. Schneider, President, CBS/Broadcast
Group

2:55 p.m. Coffee Break




'-Aépén III Seminar
June 3 - 7, 1972

Sunday, June 4 (continued)

3:10 p.m. - 4:30 p. m.

4:45 p.m. - 5:45 p.m.
6:45 p. m. - 7:45 p.m.
7:45 p.m. - 8:45 p.m.
9:00 p.m. -

Monday, June 5

7:30 a.m. - 8:45 a.m.

9:00 a.m. - 10:25 a.m.

10:25 a.m. - 10:40 a.m.

Plcnary Session: West Seminar Room, Aspen Institute

THE LEARNING REVOLUTION
Discussion Leaders:
Dorothy Zinberg, ‘epartment of C en stry,
Harvard University
Samuel Gould, Chairman, Commission on
Non-Traditional Study
Moderator:
James Day, President, Educational Broadcasting
Corp.
Group Discussion - Aspen Institute (as assigne:

Cocktail reception - Aspen Meadows

Dinner - Garden of the Four Seasons restaurant,
Aspen Meadows

Film - '"Slaughterhouse 5" - Paepcke Auditorium

Breakfast

Plenary Session: West Seminar Room, Aspen Institute

LIVING WITH TECHNOLOGY

Discussion Leaders:
Edward David, Director, Office of Science &
Technology, The White House
Herman Kahn, Director, Hudson Institute

Moderator:'

Herbert Schlosser, Executive Vice President,
NBC Television

Coffee Break




. Aspzn III Seminar
June 3 - 7, 1972

Monday, June 5 (continued)

10:40 a.m. - 12:30 p.m.

12:30 p.m. - 2:00 p.m.

2:00 p.m. -
7:00 p.m. - 8:00 p. m.

8:30 p. m.

Tuesday, June 6
7:30 a.m. - 8:45 a.m.

9:00 a.m. -1 30 a.m.

10:30 a.m. - 10:45 a.m.

Plenary Session: West Seminar Room, Aspen Institute

CAN THE CITY SURVIVE

Discussion Leaders:
Sol Linowitz, Coudert Brothers
Bernard Gifford, President, New York City-
Rand Institute
Paul Ylvisaker, Professor of Public Affairs &
Urban Planning, Princeton University

Moderator:
Edward Bleier, Vice President, Network Sales
& Programming, Warner Brothers Television

Box Lunch and Group Discussion - Aspen Institute
(as assigned)

Free Time
Cocktails and Dinner - Aspen Meadows

Film - "Modern imes!' - Paepcke Auditorium

Breakfast

Plenary Session: West Seminar Room, Aspen Institute

CAN OUR INSTITUTIONS COPE?

Discussion Leaders:
Robert Nisbet, Professor of Sociology, University
of California
Donald Ross, Director, Citizens Action Group
Rodney Rood, Assistant to the Chairman,
AtlanticRichfieldCompany '

Moderator:
Frederick Pierce, Vice President in charge of

Planning, ABC Television Network

Coffee break




Aspen III Seminar
Jun'c_ 3." 7’ 1972

Tuesday, Junc 6 (continued)

10:45 a.m. - 12:30 p. m. Plenary Session: West Seminar Room, Aspen Institute
THE CHANGING WORLD

Discussion Leaders:
Loouis-Francois Duchene, Director, International
Institute for Strategic Studies
Wei-ming Tu, Associate Professor of History,
University of California at Berkeley
Sol Linowitz, Coudert Brothers

Moderator:
Gene Accas, Vice President, Leo Burnett Co. Inc.

Lunch
Group Discussion - Aspen Institute (as assigned)

Resource Symposium
REVIEW AND OVERVIEW

} »derator:
Sidrney Sheinberg, President, Universal Television

7:00 p. m. . Cocktails and Dinner - Aspen Meadows

8:30 p. m.. Film - "Jeremiah Johnson'' - Paepcke Auditorium

We~~sday, June 7

7:30 a.m. - 8:45 a.m. Breakfast

9:00 a.m. - 12:30 p.m. Plenary Ses~*~1: West Seminar Session, Aspen Institute

- 9:00 a.m. - 9:45 a. m. Rapporteur Reports
- 9:45 a. m. 10:45 a. m. COMMUNICATIONS OU LOOK
Discussion Leader:
Clay T. Whitehead, Director, Office of
Teclecommunications Policy

11:00 a. m. Coffee break

- 12:30 p.m. WE LOOK AT OURSELVES
Industry Panel

Moderator:
Joseph Ripley, Chairman, Department of

Telecommunications

Conference concludes




Aspen III Seminar
"YEARS OF DECISION"
Aspen Institute for Humanistic Studies
June 3 - 7, 1972

GROUP ASSIGNMENT SHEE

SNOWMASS - East Seminar Room ASPEN - Commons Room
Chairman: Irving Harris Chairman: David Webster
Rapporteur: David Connell apporteur: Frank Reel

James Conley
Edward David
James Day

David Gerber
Emmet Lavery, Jr.
Gerald Leider
Robert Nisbet
John Oakson
Frederick Pierce
David Sacks

John Schneider
Grant Tinker
Gus Tyler

David Wolper
Dorothy Zinberg

Marvin Antonowsky
Richard Block
Robert Buchanan
ouis-Francois Duchene
Peter Engel
1lis Haizlip
David Levinson
Sol Linowitz
Gene Reynolds
Harriet Rice
Donald Ross
Sidney Sheinberg
Fred Silverman
Charles Woodard

AJAX - West Seminar Room INDEF NDENCE - Gall~~y

Chairman: Robert Wood Chairmarn: Don Durgin
Rapporteur: John Iselin Rapporteur: Marvin Kot >w

Gene Accas
Mary Baim
Edward E :ier
Bernard Gifford
Samuel Gould
Herman Kahn
Allen Ludden
Charles } :chem
John Mitchell
Joseph Ripley
Rodney Rood
Herbert Schlosser
James Shaw
David Victor
Jack Wrather

Raiph Baruch
Dorothy Bt .itt
Humphrey Doermann
Waiter Heller
Robert Larson
Norman Lear

Don Nathanson
Agnes Nixon
Merri. Panitt
Gene Roddenberry
William Self
Martin Starger
Wei-ming Tu
Paul Ylvisaker




Aspen III Seminar

"YEARS OF DECISION"
Aspen Institute for Humanistic Studies

June 3 - 7,

PARTICIPANTS

Gene Accas

Vice Presidert

Leo Burnett Co. Inc.

767 Fifth Avenue

New York, New York 10022

Marvin Antonowsky

Vice President in charge of
Research & Marketing Services,

Associate Director of Planning

ABC Television Network

1330 Avenue of the Americas

New York, New York 10G19

Mary Baim

Executive Director

Prime Time School Television
100 North LaSalle Street
Chicago, Illinois 60602

Ralph Baruch

President

Viacom International Inc.
345 Park Avenue

New York, New York 10(C22

Edward Bleier

Vice President

Network Sales & Programming
Warner Brothers Television
666 F ‘th Avenue

New York, New York 10019

Richard C. Rlock

Vice President & Gener: Manager
Kaiser Broadcasting

300 Lakeside Drive

Oakliand, California 94604

Robert Buchanan

Senior Vice President

J. Walter Thompson Co.
420 Lexington Avenue

New York, New York 10017

Dorothy Bullitt

Board of Directors

King Brvadcasting Company
320 Aurora Avenue North
Seattle, Washington 98109

Douglass Cater

Director

Program on Communications
and Society

770 Welch Road

Palo Alto, California 94304

James Conley

Vice President, General Manager
& Director

Meredith Corp.

1345 Avenue of the Americas

New York, New York 10C19

David Connell

Vice President & Executive
Producer

Children's Television Workshop

! Lincoln Plaza

New York, New York 10023

Robert W. Craig

Genesis Inc.

il4 East 6 st Street

New York, New York 10021
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Participants (continued)

Edward David

Director

Office of Science & Technology
The White House

1600 Pennsylvania Avenue
Washingtor, D. C. 20006

James Day

President

Educational Broadcasting Corp.
10 Columbus Circle

New York, New York 10019

Humphrey Doermann

Executive Director

Bush Foundation

W-962, First National Bank Building
St. Paul, Minnesota 55101

Louis-Franrcois Duchene

Director

International Institute for
Strategic Studies

18 Adam Street

London, WCZ2N 6 AL, En; and

Don Durgin

President

NRBRC Television Network

30 Rockefeller Plaza

New York, New York 10020

Peter Engel

Vice President, Marketing Service
Colgate-Palmolive Company

300 Park Avenue

New York, New York 10022

David Gerber

Screen Gems

1334 North Beachwood Drive
Los Angeles, Califorria 90028

2.
Dr. Bernard R. Gifford
President
New York City-Rand Institute
545 Madison Avenue
New York, New York 0022
Samuel Gould
Chairman
Commission on Non-Traditional

Study

888 Seventh Avenue
New York, New York 10019

Ellis Haizlip

Producer

SOUL!

304 West 58th Street

New York, New York 10019

sving B. Harris

R. J. Levy, Harris, Inc.
Qne First National Plaza
Chicagc Illinois 60670

Walter W. Heller

Regents' Professor of Economics
Universiiy of Minnesota

1035 Business Administration Building
Minneapolis, Minnesota 55455

John Jay Iselin

Vice President & Managing Director
WNET Ch anel 13

304 West 58th Street

New York, New York 10019

Herman Kahn
Director

Hudson Institute
Quaker Ridge Road
Croton-on-the-Hudson, New York 10520
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Participants (continued)

Marvin H. Koslow

Vice President
Bristol-Myers Company
345 Park Avenue

New York, New York 10022

Herman W, Land

Conference Director Aspen III
Presi :3@:nt

Herman W. Land Associates
15 West 44th Street

New York, New York 10036

Robert Larson

General Manager & Executive
Vice President

WITFE-TV

Box Z

Hershey, Pennsylvania 17033

Emmet Lavery, Jr,
Executive Vice President
Paramount Television

5451 Marathon Street
Hollywood, California 90038

Norman Lear
Writer/Producer

Tandem Productiions

1901 Avenue of the Stars

Los Angeles, California 90067

Gerald Leider

President

Warner Brothers elevision
4000 Warner Boulevard
Burbank, California 91505

Dawvid Levinson

Producer

Universal Television

100 Universal City Plaza
Universal City, California 91608

Ambassador Sol Linowitz
Coudert Brothers

1 Farragut Square, South
Washington, D. C. 20006

Allen ILudden

Executive Producer

The Pet Set

1549 Vine Street

Hollywood, California 90028

Garry Marshall
Paramount Television
5451 Marathon Street

Los Angeles, California 90038

Charles S. Mechem, Jr.
Chairman of the Board
Taft Broadcasting Co.
1906 Highland Avenue
Cincinnati, Ohio 45219

John Mitchell

President

Screen Gems

711 Fifth Avenue

New York, New York 10022

Don Nathanson

President

Grey-North Advertising Co.
2200 Merchandise Mart
Chicago, Illinois 60654

Robert Nisbet

Professor of Sociology
University of California
Riverside, California 92502

Agnes Nixon

Creative Horizons, Inc.

101 West 67th Street

New York, New York 10023
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Participants (continued)

John Oakson

Vice President, Marketing
Hallmark Cards Inc.

25th Street & McGee Street
Kansas City, Missouri 64 41

Merrill Panitt

Editor

TV Guide

Radnor, Pennsylvania 19088

Frederic . Pierce

Vice President in charge of
Planning & Assistant to the
President

ABC Television Network

1330 Avenue of the Americas

New York, New York 10019

Frank Reel

President

Metromedia Producers Corp.
485 Lexington Avenue

New York, New York 10017

Gene Reynolds

Executive Producer

Twentieth Century-Fox Television
Post Office Box 900

Beverly Hills, California 90213

Harriet Rice

Chairman, Executive Commiitee
King Broadcasting Company

320 Aurora Avenue North
Seattle, Washington 98109

Joseph Ripley

Chairman

Department of Telecommunications
University of Kentucky

Lexington, Kentucky 40506

Gene Roddenberry
Producer

Warner Brothers Television
4000 Warner I wulevard
Burbank, California 91505

Rodney Rood

Assistant to the Chairman
AtlanticRichfieldCompany
ARCO Plaza

515 South Flower

Los Angeles, California 90C 7

Donald Ross

Director

Citizens Action Group
Post Office Box 19367
Washington, D. C. 20036

David Sacks

Assistant Vice President
Universal Studios

100 Universal City Plaza
Universal City, California 916 )

Herbert Schlosser
Executive Vice President
NBC Television

3000 West Alameda Avenue
Burkank, California 91503

John A. Schneider
President

CBS/Broadcast Group

51 West 52nd Street

New York, New York 1( 19

William Self

Pres ent

Twentieth Century-Fox Televis >n
Post Office Box 900

Beve: r H s, California 902 3
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James Shaw

Vice President, Sales

ABC Television Network
1330 Avenue of the Americas
New York, New York 10019

Sidney Sheinberg

President

Universal Television

100 Universal City Plaza
Universal City, California 91608

Fred Silverman

Vice President, Programs
CBS Television Network

51 West 52nd Street

New York, New York 10019

Martin Starger

Vice President

TV Network Programming
ABC Television Network
1330 Avenue of the Americas
New York, New York 10019

Grant Tinker

President

G.A.T. Enterprises Inc.
4024 Radford Avenue

Studio City, California 91604

Gus Ty =r

Assistant President

International Ladies' Garment
Workers' Union

1710 Broadway

New York, New York 10019

David Victor

Executive Producer

Universal Television

100 Universal City Plaza
Universal City, California 91608

David Webster

Director of U. S. Office
British Broadcasting Corp.
630 Fifth Avenue

New York, New York 10020

Wei-ming Tu

Associate Professor of History
University of California at Berkeley
Berkeley, California 94720

Dr. Clay T. Whitehead

Director

Office of Telecommunications Policy
1800 G Street, N. W.

Washington, D. C. 20006

David Wolper

President

Wolper Productions Inc.

8489 West Third Street

Los Angeles, California 90048

Robert D. Wood

President

CBS Television Network ‘ivision
51 West 52nd Street

New York, New York 10019

Charles Woodard

President

Theta Cable

2939 Nebraska Avenue

Santa Monica, California 90404

Jack Wrather

President

Wrather Productions

270 North Canon Drive

Beverly Hills, California 90210
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Paul Ylvisaker

Professor of Public Affairs &
Urban Planning

Princeton University

Woodrow Wilson School of Public
& International Affairs

Princeton, New Jersey 08540

Dr. Dorothy Zinberg

Department of Chemistry
Harvard University

12 Oxford Street

Cambridge, Massachusetts 02138




Aspen III Seminar
"YEARS OF DECISION"
Aspen Institute for Humanistic Studies
June 3 - 7, 1972

GENERAL INFORMAT )N

Accommodations and Meals

During the Aspen television seminar, June 3 - 7, you will be staying at the
Aspen Meadows. Your tuition covers room and meals, beginning with dinner
Saturday, June 3, through lunch, Wednesday, June 7. Your tuition does not
cover incidental charges, such as, telephone calls, valet service, wine and
bar expenses. These expenses will be billed to you on a personal inc ental
account. Please stop at the front desk to settle this account before departing.

Gratuities

Your tuition fee covers gratuities for room and meals at the Aspen Meadows.
Tips for bellmen, room service, drivers, wine and bar charges are not
included.

Transportation in Aspen

The Aspen Meadows is within short walking distance of the Aspen Institute
Seminar Building, Paepcke Auditorium and the Heall Center. Limited
scheduled transportation will be provided to and from downtown Aspen.
Please call the front desk to make arrangements for transportation. Cab
service is available by calling 925-2282 (Aspen Cab).

Travel Plans

The Aspen Travel Service at 400 East Hyman Avenue (925-3431) can help you

with any plane reservations or changes you wish to make. Please take your
plane tickets with you when se¢ 1g them.

A Quick Reference Airline Guide is available at the Institute if you wish to
see it.







Activities (continued) 2.

HIKING ADM ) WALKING

fany miles of marked trails, from easy to very rugged terrain, are available
to the hiker in the high country around Aspen. Trail maps and information can
be secured from the Aspen Chamber & Visitors Bureau and the U. S. Forest
Service in Aspen. Most of the trails at this time of the year may not be open,
however, due to recent snows. For walkers, the Aspen Institute/Aspen Meadows
has a walking path, beginning behind the Aspen Instifute Seminar Buildings which
goes along the Roaring Fork River past the Aspen Meadows buildings and crosses
Castle Creek.

AUTOMOBILE TOURS

There are two nearby areas of interest within 11 miles of Aspen that can be
reached by automobile: the historic ghost town of Ashcroft and the Maroon Bells.
Ashcroft is at the end of Castle Creek Road ard the Maroon Bells area is at the
ennd of Maroon Creek Road, both of which are reached by traveling approximately
one quarter of a mile west of Aspen on Highway 82 and taking the first left and
turn-off. There are signs indicating the loc: ion of these areas. Hertz, Avis,

National and Budget Rent-A-Car have agencies in Aspen if you would like to rent
an automobile.

JEEP TOURS

Guided trips into the high country and wiiderness areas can be arranged for

groups of four to ten -~ or more. For information call Jeep Rentals of Aspen,
925-3766.

For a history of Aspen and the area, the Aspen Institute library has a cc¢ y of

The Aspen Story and one or two other books you might fird informative on this
part of Colorado.

If you have questions abcut any other activities, please do not hesitate to ask the
staff at the 1leadows or Aspen Ins*itute.










The common thread running through all discussions
of communications in the next decade is technological
change and the impact of that change on our social
institutions, our economy, and our cultural values.
It is impossible, in one broad stroke of the brush,
to impbse a logical order on the situation that goes
beyond generalities or cliches.

To avoid this course, and yet at the same time
to avoid becoming bogged down in specifics, I would
like to focus on two prominent areas of change--cal e
TV, in the domestic field, and satellite communications,
in the international. A brief review of likely (indeed
almost certain) technological developments leads naturally
to a discussion of the issues that decision-makers
will have to fac and resolve (if only by default)
in the coming decade. Naturally, the w~o areas do
not cover all the changes or issues in communications
in the decade to come. However, they are representative
and instructive in approaching the problem, and give

son thing of a "handle" on its complexity.




Cable Television

Originally conceived as a device to improve broadcast
television reception in mountain or fringe reception
areas, cable television now has the technical potential
to become within the next 5-10 years an economic local
distribution service for TV and various other forms
of communication. The elements of this potential are
channel abundance and inexpensiveness, as compared to
the present scarcity and cost of over-the-air television;
capability for return signalling ("two-way" features)
and for geographical localization; and the possibility
of integration with computers and associated "information
technology" devices.

The issues likely to arise from improved cable tele-
vision technology and increased numbers of customers are:

== Should government

-- adopt a laissez-faire attitude, impose no rules
on entry, services or industry structure and allow
the marketplace to determine development?

-- adopt minimum ground rules such as franchising
plans, required services and nondiscriminatory
treatment, but rely predominantly on normal market
and political forces?

—-- develop a single coordinated "master plan" to guide
dev = ¢ atandlt i I, 1 :e the cab = industry

in order » fulfill its goals .
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-- What division of authority and responsibility between

local, state, and federal jurisdictions should there

be?

—-= What kinds of services should be emphasized?

-— TV program services ¢ ly, including programs of

broadcast stations, the cable system itself,

and third parties?

minimal two-way services, such as remote utility
meter reading, subscription TV (pay TV) on a
viewer selected basis and simple Yes-No polling?
fully developed multi-directional switched
communications services including "information
services" made available by utilization of
computers, such as te epurchasing, videophone,

message switching and data processing.

—-- Should the choice of priorities be made by »>vern-

ment or by the marketplace?

~= How should the ind stry be structured?

~= Should ownership and control of transmission

facilities be joined with that of program content,
as is the case with over-the-air television? Should
such control be separated, as is the case with
common carriers? Or should there be a mixture of
the two?

¢ ould controls be impos¢ ~ on multiple ownership

or on ros: >Hwnership (print or e¢ ectronic)?




- 4 -
If "concentration" is a danger, how should
it be defined?
-- What funding mechanisms or mix of mechanisms

should be utilized? How much and for what should

the subscriber pay for--the service as a whole,

ihdividual channels, or individual programs?

" How much programming should be advertiser-supported?
What services, if any, should be noncommercially
supported, either by private contribution or
by public subsidy? Should rates or services be
regulated?

—- How will cable be integrated with the present broad-
casting industry?

—-= Should pay-TV be allowed?

-- How will fractionalization of audiences affect
programming quality and diversity and the provision
of news and public affairs programs? Is there an
overriding public interest in prohibiting fractional-
ization?

—-- What rules pertaining to copyright, mandatory
and permissive carriage, and distant signal
importation will be adopted in order to assure
that cable is enabled to develop, but to do so

without destroying the resources on which it draws?
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-—- Are there "public interest" needs which should be

taken into account, such as the provision of services
in rural areas (where adverse cost and geographical
conditions prevail), nondiscriminatory treatment of
customers, access to the media for the presentation

of individual views, channels dedicated to public

affairs or local community interests, and minimum

service requir nents or technical standards? Does

this require regulation?

What effect will cable development have on educational
and public television? Will the present mechanism

for these services be appropriate and effective, or

will another one be called for? 1In particu ar, will the
abundance of channels satisfy minority and specialized
tastes, including foreign language, "cultural,"

non- ass appeal, and local interest programs--thus
relieving the pressure on public television to
accomplish this? Will this channel abundance, along
with differing funding mechanisms for programs and

for interconnection of systems (networking) require

a change in the way these separate functions--public

or dJucational program production, local distribution
and networking——are handled now?

What effect v 11 there )e on national and local politics,

and on the political process as a whole? Will cable




P
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be a force of national cohesiveness, or will it
tend to balkanize separate regions and communities,

moving them farther apart?

International Satellite Communications

Within the decade, satellite technology will develop
in a number of ways that will greatly enchance its capability
for entirely new services, many at relatively low cost.
Major developments in the capability of antennas to focus
beams and of the system to allocate channels among different
routes according to demand, when coupled with reduced launch
and earth station costs and greater applications of com-
puters in the control process, will enak = satellites to
compete favorably with almost all of the services now offered
by terrestrial carriers. Additionally, foreseeable develop-
ments in space power systems will enable satellites to transmit
broadcast quality television signals directly from one nation
to the other. It is unlikely that innovation will proceed
rapidly enough to per it direct reception by a home receiver
(at acceptab 2 costs) before the end of the century. However,
reception by community earth stations for retransmission to

local distributions systems (such as cable TV systems or

.local broadcaster outlets) is well within reasonz le expecta-

tions for the next ten years.
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TO: Mr. Whitehead

FROM: Joel Klaperman

Attached is rough draft of
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structure which assumes constancy, either in regulatory capability
rate of technological innovation, underlying economic character-
istics (such as, for example, scarcity or abundance of resources)
or in the nature of the public interest is likely to act as a
barrier to the effective provision of communications services
in the long run. Past mistakes should not be repeated in
whatever cou se of action we adopt for the future. Options
should not be foregone, but should be preserved. Policy should
be flexible and changeable, and should avoid the creation of
new vested interests or of expectations of falling comfortably
under the regulatory umbr Communications of the future
will be diverse, free-flowing, and rapidly changing. So should

our policy-making capability.
















































































































. Anderson Chairman
Slater President -

Annual Won Conference
->

TRV

January 28, 1572

Dr. Clay T. Whitehead

Office of Telecommunications Policy
1800 G Street N W

Yashington, D. C.

Dear Dr. Whitehead:

Delighted to hear from Ed Bleier that you will be able
to join us for the concluding afternoon session of the
Aspen Institute Third Annual Television Conference.

Date of the Confecrence: June 3-7, 1972. The session at
which you are scheduled to tz e part will be held ied-
nesday afternoon, June 7th.

The necessary information will be forwarded to you at a
later date. In the meantime a confirming note would
be appreciated. T

With very best wishes.

Sincerely,

rd

Herman Land

cc: J. Slater
E. Bleier



















Tuesday 10/26/71

, , 1:5V p.m,
De Vier Pierson called to say that Doug Cater

called from San Francisco to discuss communications 333.4000
problems, Will be in Washington tomorrow and

he and DeVier Pierson would like to come in to see

you for 15 or 20 minutes between 9:30 and 4:00 (catching

a 5 o'clock plane out) == to bring you up to date on

a couple of matters and get your advice.

We have scheduled the meeting for 1:30 p.m.
Wednesday (10/27). 4

Will you want anyone to sit in on the meeting?







~~ Devote follow-up to the Surgeon General's
forthcomlng studies on Television and Social Behavior and
appraise further research needs in thlS area.

Government and the Medla

~- Come to grips with vital issues arising out of
the growing confrontation between government and the
media, including A

Secrecy versus Freedom to Publish or Broadcast
The First Amendment and the Licensed Media =
Access to the Media, partic larly the OppOSl—
: tion's right to respond
Political Advertising and other political uses
of the media

The Cable

—— Provide continuing attention to the development, 
franchising and uses of CATV

In addition, ten other areas have been identified
for attention: :

1. The new communications technology. .
2. Trends in media econ¢ iics, owners ip and decision-.
making.

3. Education for management and ] adership in commu-
nlcatlons.

4. "cConsumerism" and advertising's impact.

5. Access by minorities to the medium.

6. Program diversity and quality. ,

7. Technological and other forces affecting the future
of the print media. .

8. Media criticism and grievance procedure on na-
tional and community levels.

9. Prospective revisions of the Communications Act
of 1934.

10. The emerging world satellite organization.

In all these areas, the Aspen Program will be con-
cerned that our communications system should be encouraged
to enhance the guality of our lives in the critical de-
cade ahead. The Program will hold up the idea set forth
by Walter Lippmann a half century ago that communications
in a free society should "make a picture of reality on
which men can act." -
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The Aspen Program will not be confined geographi-
cally. It will sponsor conferences, seminars, workshops,
as well as individual and collaborative research and pub-
lication. It will be guided by the following principles:

1. To involve the ablest people, both younger and
more established, and to bring together experts who might
not ordinarily collaborate on communications problems.

2. To focus on central and overriding issues.

3. To maintain flexibility of approach and operations,
avoiding bureaucratic rigidities. :

4. To stimulate other institutions to work in this
important field.

5. To be oriented toward problem solving whi e re-
- lying on sound and thorough research.

6. To develop a building-block approach in deter-
mining what may be the most effective non—governmgntal
arrangements for dealing with problems of the media.

7. To cultivate a non-parochial, internationational
perspective based on the belief that our society can
learn from the experience of others.

Backgrour -

The Aspen Progr: on Communications and Society
-grew out of a series of meetings involving a number of
experienced observers of the media. These led in early
1971 to a study undertaken by Douglass Cater in consul-
tation with more than one hundred representatives of
government, the media, and interested outsiders. Mr.
Cater strongly recommended the need for activity in this
critical area. He summarized in his report:

"Three deVelopments have brought urgency to
the ne for defining the public interest
toward the edia: :

First, the media have become increasingly a
pervasive part of our lives. The hours our
children spend watching television exceed

- the hours in the classroom. Television has
brought the world into the living room. An
entire nation can witness a single event at




a single instance. The media have the most
profound influence in shaping our cultural,
social and political habits.

Second, the public has become increa-
singly conscious and concerned about the
credibility of communications. Television
has sharpened awareness tlet the image can
be manipulated; that it can have a distor-
tive effect on public opinion; that it can
have a reactive influence on the reality it
attempts to portray. As never before, thought-
ful professionals within the media sense a
need for critical appraisal of the communica-
tions system -- how well it performs its

“wvital role. Yet there is anxiety lest go-
vernment intrude too far with its own stan-
dards of appraisal.

Third, rapidly developing technology
raises the prospect for vast increase in
both channels and the content of communi-
cations. Already the satellite and the cable
are posing far-reaching issues of public:
policy. Two-way communication, computer
retrieval and printout systems, cassette
playback and facsimile reproduction will pro-
vide new opportunities for the communicator
and the consumer. Yet they, too, pose issues
that should not be resolved simply by the
clash of vested interests. While the broad-
cast media are more immediately invol ed.
the future of the print media will be vitally
affected by public policy choices. None of
the media is ‘competent to arrogate to itself
the choice-making."

The Aspen Program on Communications and Society will
have offices at 770 Welch Road, Palo Alto, California
and at the Aspen Institute, Aspen, Colorado. Supporting
work will be conducted in the offices of the Academy for
Educational Development in New York and Washington, D. C.







