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sighted in the small Pennsylvania Dutch Country towns. Some books
suggest they faded in the early 1930's, while others refer

to the popularity of medicine shows in the 1950's. This is ome
question I haven't quite been able to resolve as yet.

You were also interested in knowing what types of
entertainment followed the medicine shows. As far as this is
concerned, it appears that one-reel films replaced medicine
shows in the 30's, followed by more sophisticated movies and
then radio and television. I've found 3 references on this, and
several historians at Harvard have verified it as well. For

example in "The Golden Ape of Quackery" by Stewart Holbrook,

there is one paragraph which states:
"Whether as a troupe or singly, pitch doctors provide
some sort of entertainment to attract and hold an
audience but at carefully calculated intervals. The
audience had to listen to the lecture as they were to
do later when medicine shows moved into radio and then
into television and the lecture became a commercial.”

1 will therefore have to assume this is accurate.

I am now going to summarize the biography of Thomas FP. Kelley,
and his 50 year career in the medicine game and how he was able to amass

$2,000,000. Following the biography, I will cite references from

3 other bo¢' s on the subject.
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the good people how easy.it was to take and to fortify himself to

be a hundred. The bottle contained Whisky, but the audience had

no way of knowing.
Doc. Kelley's sales pitch would be as follows:
"Good evening ladies and Gentlemen. And now if you
will gather in a little closer where you can see and hear
better, we are going to start up our grand free open-air
entertainment. Tonight, as on every night, we have
comedy acts, novelty acts and suprizes. You will see the
magic Supper of Zodiac, the disappearing pony, the young
lady on the high wire, and the smallest monkey in the world.
There will also be two solid hours of side splitting comedy;
you will laugh till you are blue in the face. Later
you will have the opportunity to purchase my remedies
that will give you long life, strong bodies, good health,

and yes, that's it - gather in closer folks -- step up a

little closer".

Fifteen-hundred to 1800 people would gather around. At
the back of the crowd there would be a large semi-circle of waggons
and buggies, many of them still occupied by their owners who would
enjoy the luxury of sitting while watching the show. Some had driven for
miles -- but they had decided it was worth it. The youngsters would
stand at the foot of the platform and w: t for the "funny men to come

on stage'". Doc. Kelley would be lecturing on the merits of his herbs,
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the new oriental discovery and warning his listeners as to the
importance of it's imme late use. He would be dressed in patent
leather shoes, black trousers, swallow tail-coat and brocaded
white vest with gold chains. He would top his height-of-fashion
ensemble with a large black Stetson.

After the sales pitch, Doc. Kelley's three performers
would hurry into the audience each with a carton of new oriental
discovery while several hundred hands would be raised in the audience,
all holding silver dollars. Doc. Kelley would shout "who's next?"

"Ah, this intelligent man wishes to buy himself 20 years of health for
only one dollar". Famous people like Mrs. Corbett Pickett who were
impressed with Doc. Kelley would often ask him to do a special show for
them.

The Shamrock Concert Company travelled to cities like Cincinnati,
the southern boarder of Kentucky, Tennessee, Georgia (outskirts of Atlanta),
Savannah, South and North Carolina, small sections of Virginia,
the Canadian provinces like Quebec, Ontario, Manitoba, as well as the
Dakotas, Nebraska, Kansas, Oklahoma and Texas.

>c. Kelley unlike a number of other medicine men rarely
played local halls or opera ouses with his medicine shows. The

reason being that they seldom had a seating capacity of over 400.

During 1880-1920 people really went for Medicine ows in

» in a small Ohio village

Ohio particularly. More money was to be ma
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than in fair sized towns in other states and when playing in
towns like Akron, Youngstown, Springfield and Columbus, he'd
be pulling in crowds of six to eight thousand.

Doc. Kelley hit upon numerous gimmicks as incentives
for people to purchase his products.. One such idea was a baby
contest during which parents competed to have their latest
offspring declared the most popular baby. Shamrock Tapeworm Remover
was another product introduced. To demonstrate the effectiveness
of this product, Doc. Kelley would place tapeworms in glass jars
preserved in alcohol across the front stage. This resulted in
about the biggest form of advertising he could hope to get, as ! ey
always aroused the interest end comments of the crowds at the show.

He would also line up several men and women on the stage and

these people would vouch for the effectiveness of Shamrock Tapeworm
Remover by confirming that these tapeworms had infact been removed
from their stomachs.

In the 1930's when asked why he didn't want to play t e big
towns like New York, Chicago, Detroit, he explained that everyone would
soon own an automobile which would take the farmers and their wives
to city lights and the world was changing. He felt there was a
definite change that was going to take place in theatrical entertainment.
He would say that one-reel moving pictures would be used as crowd chasers;

the motion picture industry was soon to take over, and picture
houses would soon be springing up in rural areas.

As far ack as 1909 it was said that Doc. Kelley had seen
the handwriting on the wall which foretold the impending doom of the

medicine show era.




Doc. Kelley maintained that in the 1920's people

had begun to lose their interest in medicine shows.
All the inhabitants in the smaller towns began to regard
medicine shows with minor interest, something to be endured while
waiting for the semi-weekly change of the bill at the local
cinema or the Saturday nighf trip to distant city lights. Even
the kids had changed. 1In the old days the'd enquire when the
funny men were coming to town. Now they were running around
with a stick or a toy pistol. Every farmer's daughter wanted to
leave the "milkstool" to go to Hollywood and become another
Theda Bara. oc. Kelley maintained there was only one way to do
it and that would be to penetrate the sideroads and play among
the "rubes".

In 1931 he died and according to this book so had the
entertainment that brought joy to millions -- a form of entertainment

that was popular for more than 1¢ | years.

Another type of medicine show is cited in

"Toadstool Millionnaires" by James Harvey Young. T am enclosing a

copy of the chapter dealing with medicine shows.
This book discusses the Indian medicine shows and the
most famous one of all, the Kickapoo Indian Medicine Show Company
which vended a remedy called Kickapoo Indian Sagwa made of aloes and
stale beer. Healy and Bigelow became involved in this venture.
They hired Indians by the hundreds and these shows resembled small circuses
in size. It is my understanding that Indians were hired specifically

to give the show an air of authenticity, particularly when they were peddling


























































The by-now celebrated, emotional
ending, for instance, with Jane drink-
ing from a segregated water fountain,
was not at all Kortv's idea--he wanted
to stick to the hook. Rut the producer
insisted on concluding, Korty said,
with “a Hollvwood payoff.” and that's
the way it was done, despite miserable
shooting conditions.

Kaufman added that Korty had also

told him that Le was obliged, despite

hig desire for a natural flow of move-

ment and zhadow, to always shont Ty- -

son in a strong light in order to show
off her makeup, the tourde-force
which the producers hoped would ke
the selling point of the show,

Did the result, as some claimed.
transmit a kind of “myvthic” tru:h
about black lifestyles despite such ma-
chinations, or did it. as nthers con-
tended, mercly perpetuate historicaity
false stereotvpes? Was the audience
likely to have been “taken in" Ly the
documentary style of the dramatiza-
tion. end if «0. wos this decfensible?
Such were the kinds of questions the
conferees posed and debated.

Similar questlions, from a somcwha*
different vantaze point, arose after the
viewing of suiue pilot footage fur “The
Adams Chronicles.” the recently an-
nounced £t million PBS series sched-
uled fer telecast during the 1975-76 Bi-
centennial scason.

Here the startinc point is a histori-
cal record, the lives and careers of the
Adams family throuzh 150 yea
American political e\'n]u_tion. An
“program” was not a finished pr
but 2 worlk in nragreas, with mans
ameters still fiuid. Yet what the
ing and the discussion showed
that many of the same dilemmas
to be faced. The writers and dire
sUill Haie (0 patatice aestre Lor
cal fidelhity acainst a need to sti

ld the interest of a mass audij

They must cope with a plethora of
problems, of location, of casting, of
conceptual  approach, which  derive
trom this initial dichotomv., How does
one, for example, introduce firures

‘such as Washington and Franklin as

“secondary” characters in the drania
of the Adamscs and stjll preserve a
sense of historical proportion? Is the
gain of using historical sites, such as
old Colonial houses, worth the loss in
dramatic flexibility due to constricted
interiors?

Other sessions were devoted to so-
cial documentaries, public affairs pro-
gramming, newly developing  video
technology and other matters. But
one final example from the arts may
help to demonstrate how the same
basic enigmas cropped up in the most
scemingly  innocent enntexts.  “Bo. -
lero.” an Academy Award short sub-
ject made for pbublic televisinon, was
shown one day as an jilustration of an
imaginative solution 1o the challenge
of making a symphonic performance
into a visuallv arresting experience.
It was universally admired by the con-
ferees, by afterwards, when the pro-
ducer explained that the audio wasn't
“live,” but supplied by a prior tape,
SOME GhluoRers were o perturbed by
this they even resorted to the word
“dishonest.”  There wasn't any ques-
tion here of deceitful intentinns, The
fact is, the visual sophisiication of
“Bolero” could nat have been achieved
Withott  comnvatine oloe o . ae . -







