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INSIDE THE MEDIA

After over a year of off-the-record gossiping and mutterings by the 
cliquish members of the White House press corps, Newsweek Magazine (Nov. 24) has 
quietly (and carefully) used its Ronald Reagan cover story to launch an item 
that has Washington buzzing. Referring to frequent difficulties President Ford
has in delivering speeches on the campaign trail, Newsweek wrote the following:
"He fumbles words. He drifts from his text and loses his place. He butchers
gags and blows punch lines. He enjoys a pre-prandial drink with the boys, like
any politician on the road, and occasionally shows it in his post-prandial
speeches." These words were not chosen haphazardly. Newsweek's Washington
Bureau Chief Mel Elfin told MR "We think it was handled with discretion...a touch
of grace. We didn't say the President was a drunk. It was a question of whether 
the President has a drink or two." If this subject has been the topic of con-
versation in the White House press for several months, why hasn't it been published
before now, we asked Elfin. "The press has a tendency to wait until somebody else
does it. At certain points, certain information becomes relevant," Elfin said.
However, now that Newsweek has broached this sensitive issue in print, it's only a
matter of time before other news organizations will follow suit.. .probably in much
greater detail. A White House wire service reporter was quoted as saying "this
was the first crack in the dyke." Presidential press secretary Ron Nessen, known
to be unhappy about the reference to his boss's social habits, was relieved when
the issue wasn't raised at any of the daily briefings this past week. Other ner-
vous W.H. reporters told MR that they weren't ready, just yet, to talk about the
subject. "I'm still not prepared to say it publicly" one radio newsman admitted.
However, Newsweek's Elfin thinks that the upcoming campaign will be different from
those in the past. "We intend to cover the President and other candidates in all 
aspects, including behavior pattern and habits. Character will become central. 
We have overlooked those things in the past, and it is not good enough anymore. 
The stuff that is common parlance to reporters is not known in the countryside," 
he said.

West Coast media observers are watching with interest the battle for ad-
vertising dollars going on in the Los Angeles area between two of the nation's
largest publishing companies. The Valley News and Green Sheet, purchased by the
Tribune Co. of Chicago in December of 1973, is beginning to cut in on the Los
Angeles Times' growth factor in southern California's San Fernando Valley area.
The Tribune company moved its own management team into the hierarchy of the Valley
News (4th largest in ad lines in California) in July of this year, and during the
past three months, they've mounted a big push to increase circulation. Valley News
advertising manager Tom Culligan, formerly in the same department at the Chicago
Tribune, told MR paid circulation has "increased 12% since the campaign began."
The Valley News currently has 65,000 paid customers with 205,000 copies distributed
free throughout the area. The newspaper is published four times a week (T.,Th.,
F.,Sun.) but according to Culligan, "we're looking seriously at moving to five days
a week in the next year and maybe six in two years." However, he said, "We don't
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have plans to move to seven." The L.A. Times is very much aware that the Valley

News is on the move. Their general manager was quoted in the Nov. 17 Ad Age as
saying "Obviously, they're going to be attempting to generate additional adver-
tising revenue and there are only so many advertising dollars, so they will be
providing probably more intensive competition. But it's a good paper.. .we're
certainly not oblivious to what's going on." Culligan says they are looking at
only a circulation growth rate in the next two years of only around 5%, although
the paper hopes to reach a 50% paid circulation during this period. Another
example of the suburban squeeze...

It's becoming more evident everyday that both the Republican and Democratic
parties -- for different reasons -- will have a large group of unhappy reporters
covering their respective conventions next summer. At the GOP convention in Kansas
City, hotel accomodations will leave a lot to be desired, and for the Democrats in
New York's Madison Square Garden, space for non-network reporters is being kept to
5,000 square feet for an expected 1700 broadcasters. Mutual's Bill Greenwood, cur-
rent President of the Radio and Television Correspondents' Association, told MR that
he is "very upset" about the situation, but says "it's take or leave it." It ap-
pears that in New York only the large television networks will have the proper space
to adequately cover the convention. But to make matters worse, the Statler-Hilton,
the official convention headquarters hotel, does not have dial telephones in the
rooms, and one recent visitor reported it took six minutes to get an operator.

Look for new controversy to flare up in the coming year over the role of the
media -- especially television -- in undercutting U.S. success in the Vietnam war.
Freedom House is about to publish a massive 2-volume work by Peter Braestrup entitled
"Big Story: How the American Press and Television Reported and Interpreted the Crisis
of Tet-1968 in Vietnam and Washington." The analysis of Braestrup -- an ex-Washing-
ton Post reporter who now serves as editor of publications for Woodrow Wilson Center
for International Scholars at the Smithsonian -- lends support to the earlier analy-
ses of Edward Jay Epstein that whereas the major media had played a big role in
boosting the war (and early war strategy), they turned the other way during and after
the Tet offensive and undercut U.S. homefront opinion. The Freedom House book also

includes documentation of changes in public opinion by pollster-analyst Burns W.

Roper. The general verdict of "Big Story": "First news reports are always partly

wrong; in the reporting of Tet -- which included some courageous, thoughtful cover-

age -- much was wrong." Put this Tet coverage analysis together with the other

heavy analysis of media coverage now taking shape viz politics and TV news, and the
seeds of some important political reactions are being sown -- the writings of the
next few years may do for the big media what Upton Sinclair's "The Jungle" did for
the meatpacking industry.

If you're dubious about media usage surveys that show too much usage and

too much attention, Detroit's Market Opinion Research turned up some interesting

patterns in recent survey data. All media get only partial attention. Here's MOR's

breakdown for assessing some of the puffed-up audience/readership data:

Newspapers

(100% = 150)

Television

(100% = 150)

Look at 63.9% Turn on TV 77.0%

(If yes) (If yes)

Flip through 45.9 Different channels 29.5

Read a few 55.7 Watched parts 45.9

Read carefully 24.5 Watch a show/newscast 59.0

Complete attention 32.8

Radio

(100% = 150)

Turn on radio 75.4%

(If yes)

Switch stations 19.7

Specific programs 42.6

Listen over 1/2 hour 36.1

Complete attention 8.2



MEDIA AND MONOPOLY POWER

Two new books published this month are being received with something less
than enthusiasm in New York/Washington communications industry circles.

Former Nixon speechwriter turned newspaper columnist Patrick Buchanan 
devotes a chapter in his book titled "Conservative_Votes, Liberal Victories" to 
the subject "Can Democracy Survive the New Journalism?" He writes: "The political
power of America's media monopolies such as CBS, Time-Life, Inc. and the Washington
Post Company -- welded to the growing ideological fervor of their correspondents,
writers and commentators -- represent the most formidable obstacle in the path of
a conservative counter-reformation in the United States." Buchanan -- whose book
ironically is being published by Quadrangle, the New York Times book company --
says "The essence of press power lies in the authority to select, elevate and pro-
mote one set of ideas, issues and personalities -- and to ignore others." He lists
the following as what he calls "a few trademarks of the New Journalism: 1) post-
Vietnam, there is a discernable anti-military bias permeating what is spoken and
written by the national press; 2) the new journalist bears a Naderite grudge
against big business; 3) the media has a bias for federal social spending -- the
more, the better; 4) there is an abiding conviction that no matter the controversy
or conflict involved, the federal government should continue to use its coercive
power to integrate schools and communities; 5) the national press is the silent
partner of the political and social movements of liberalism -- consumerism, civil
rights, environmental, anti-war and women's liberation." Buchanan suggests that
the nature of the medium of television may be the conservative politician's big-
gest problem. "There is a genuine question whether any conservative politician
can rivet the camera's attention without ceasing to be, strictly speaking, a con-
servative." However, Buchanan also attacks a segment of the society normally
thought to be in the conservative camp. He notes, "Big Business, which holds the
purse strings and has the power to effect change, has all the enthusiasm for combat
of the Royal Laotian Army. It tolerates the conspicuous anti-business bias of the
networks, because the latter provides a national audience for business commercials.
And that means more products sold, and higher profits all around."

Stanford Professor Bruce M. Owen, writing about the big media from an 
economist's point of view, says "It is certainly true that the monopoly media were
responsible for the decision to publicize the Watergate scandals, but it is not
clear that this took extraordinary degree of courage." In his just-published book
"Economics and Freedom of Expression: Media Structure and the First Amendment"
(Cambridge, Mass., Ballinger), Owen suggests "the original stories in the Washing-
ton Post by Woodward and Berstein do not appear to have required the massive
resources of a great organization; it is far from clear that these or other report-
ers employed by a more competitive press would not have broken the story just as
soon. Indeed, it might have broken sooner if newspaper editors and their elec-
tronic counterparts felt more competitive pressure and less sense of "social
responsibility." Owen, who formerly served as a Brookings Institution Fellow and
chief economist for OTP, says "The 'countervailing power' theory of the role of
the press must, it seems to me, be rejected. It requires a belief in the efficacy
of conscious moral action by institutions with at least sometimes contrary incen-
tives, and it depends unduly on the frail need of human nature. Neither the pro-
fits nor the prophets of the press are themselves 'elect'." He goes on: " We are
far better off with a system in which it is assumed that everyone is following his
own self-interest; behavior is then predictable and can be discounted appropriately."
In writing about the effect of a monopoly press, Owen says "When an institution
sets itself up as the moral and ethical protector of 'truth', and claims to stand
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above the incentives affecting its own self-interest, more than a few citizens may
be seriously misled." Going against the grain of today's new journalism, Owen
suggests "The proper performance of the social and political role of the press
ought not to be a matter of 'courage' but a matter of survival.. .Given human nature
the process cannot safely depend on 'fearless' editors and it cannot depend on
'responsible' editors. It must depend on editors concerned for their competitive
survival in the marketplace."

GOVERNMENT AND THE MEDIA

Although public broadcasters were given the impression in the November 6th
PBS newsletter that plans to build a nationwide domestic satellite system to ser-
vice public radio and television stations are moving ahead rapidly, MR is hearing
there may be trouble on the horizon. Recently reported discontent with the efforts
of the Satellite Working Group, a discontent which led the CPB board on Nov. 12 to
demand "significantly more information" before it would commit more energy and
money to the project, was overcome at a meeting in New York this past Thursday
morning. CPB Board member Tom Moore gathered representatives of the Ford Founda-
tion, National Public Radio, PBS and of the SWG including project director Myron
Curzan of the Washington law firm of Arnold and Porter to receive what was des-
cribed as "desperately needed additional information." One participant told MR
"I think we've avoided what was fast becoming a head-on encounter." However, it is
MR's understanding that even if these early disagreements are settled, big hurdles
in the future will have to be cleared before the domestic satellite system will get
the go-ahead. From talking to knowledgeable sources about the deliberations, here
are some of the problems: 1) There is a chance the costs will be too high...esti-
mates show the yearly satellite bill could be as high as 12 million dollars, twice
what is currently being paid A.T.& T. for land lines; 2) The SWG says it is tar-
geting Western Union as the probable carrier...how will the FCC handle this ques-
tion when confronted with filings from RCA, A.T. & T. and others who charge that
the system ought to be commonly owned because the American taxpayer is footing most
of the bill; 3) the commercial networks, increasingly irritated by ratings succes-
ses of programs like "The Incredible Machine", are expected to cry foul (the net-
works find it hard to understand why the federal treasury should be used for fund-
ing a system that competes for some of their advertising dollars); and 4) the
individual stations have not been consulted on whether they want a satellite system
and one station manager tells MR "We might just not go along with it. They have
yet to ask us if we want it."

Behind-the-scenes manuevering continues in the search for a new President
of PBS. Station managers, very sensitive to constant rumors that an individual
outside of the public broadcasting field will be chosen, were not pleased to hear
the name of retiring CBS Government Affairs V.P. Dick Jencks being mentioned. Mean-
while, some managers are beginning to rally around New Jersey public system manager
Dr. Lawrence Frymire for the post. As one station chief put it, "the decision will
determine whether we are going to be a distribution system or a network -- that is
the basic question."

. QUOTE OF THE WEEK:

Former President Richard Nixon, in his first interview since leaving
office, told William Fine in the December Ladies' Home Journal:

"The media has abdicated its fact-gathering to non-believing young
people, who seem to want to break down our values. I used to be able to make
sense with the Paleys, the Sarnoffs and the Goldensons, and with that new fellow
at CBS, even with the key commentators, but a lot of their research comes from a
very cynical element."
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MASSACHUSETTS INSTITUTE OF TECHNOLOGY
CENTER FOR INTERNATIONAL STUDIES

30 WADSWORTH STREET

CAMBRIDGE. MASS. 02139

May 13, 1975

MEMORANDUM

To: Tom Whitehead

From: Audrey Ginsberg

Subject: Research on Medicine Shows in the U.S.

I've been able to gather a fair amount of data on

medicine shows in the U.S., most of which I was able to retrieve

at the Library of Congress. Several of these books discuss medicine

shows very superficially but they do give one clues as to their

popularity, the impact they had on audiences, the types of audiences

they attracted, and the cities and towns in which they played.

I came across one important biography of Thomas P. Kelley who was

known as the "King of the Medicine Shows", and I will summarize

the important aspects of this book for you later on. I will also

summarize a couple of other books which I've read on this very

interesting subject, accompanied by xeroxes of the relevant chapters.

It has been rather difficult to establish when exactly

the medicine shows faded from the entertainment scene, if at all.

Some historians at Harvard with whom I've discussed this in great

detail seem to be of the opinion that they still exist and can be
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sighted in the small Pennsylvania Dutch Country towns. Some books

suggest they faded in the early 1930's, while others refer

to the popularity of medicine shows in the 1950's. This is one

question I haven't quite been able to resolve as yet.

You were also interested in knowing what types of

entertainment followed the medicine shows. As far as this is

concerned, it appears that one-reel films replaced medicine

shows in the 30's, followed by more sophisticated movies and

then radio and television. I've found 3 references on this, and

several historians at Harvard have verified it as well. For

example in "The Golden Age of Quackery" by Stewart Holbrook,

there is one paragraph which states:

"Whether as a troupe or singly, pitch doctors provided

some sort of entertainment to attract and hold an

audience but at carefully calculated intervals. The

audience had to listen to the lecture as they were to

do later when medicine shows moved into radio and then

into television and the lecture became a commercial."

I will therefore have to assume this is accurate.

I am now going to summarize the biography of Thomas P. Kelley, 
Jr.,

and his 50 year career in the medicine game and how 
he was able to amass

$2,000,000. Following the biography, I will cite references from

3 other books on the subject.
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"The Fabulous Kelley - The True Story of the Medicine Show Era':

Simon & Shuster of Canada Ltd.

Thomas P. Kelley, Jr., was known as the "King of the

Medicine Shows". Born on April 14, 1968 in Leeds County, Ontario,

he enjoyed almost 50 years in the medicine game. Doc. Kelley as he

was known, sold medicines such as Bonyan, Shamrock Healing oil,

East Indian Tiger Fat, Passion Flower Tablets, etc. He played in

37 American states and every province in Canada, Illinois and Michigan

and Ohio were his favourite stomping grounds. Two weeks was the

normal stay in most towns although in the 1920's when business

was exceptionally brisk he'd stay for about 8 weeks. "The twanging of

the banjos, songs of the blackfaced comedians and all the other fun

items of the show" were free. Doc. Kelley was a pioneer in the

entertainment field bringing many firsts to show business in the area

of musical entertainment and slapstick comedy.

Every spring for 40 years advertisements of Doc. Kelley would

appear in The Billboard, The Clipper and other theatrical publications

(1/C
telling his requirements for the coming season.

Doc. Kelley became involved in medicine shows through a travelling

visitor who came to his town when he was 16 years old. Seeing how this

occupation could be very worthwhile financially Doc. Kelley became

very excited about the prospect of setting up his own medicine show.
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Doc. Kelley dreamed up a name for his show and settled upon

"Kelley's Shamrock Concert Co." which would travel from the

Atlantic to the Pacific.

On the whole, medicine men were fairly well respected

in the towns. They were not fly-by-nights as one would be led to

believe. On the contrary, they would return to cities time and

again. When Kelley was in town he'd draw thousands of people

nightly from the surrounding districts. They would all come to

see "the big free fun show". Leading merchants and sometimes the

Mayor of a town himself would ask Doc. Kelley to extend his stay for

another week. In nearly every town he played, he'd leave a large

supply of remedies in leading drug stores and some would continue

to order by mail.

Doc. Kelley would reflect "the medicine show was a

business enterprise, an unusual way of getting the goods before

the eyes of the public, and legitimately"as far as most of the

medicine men he knew.

The medicine show carried 7-10 performers. The big free fun

shows were often attended by as many as 6,000 - 7,000 people. The

shows usually began at 8 p.m.

Behind the platform would be several dressing room tents

and an office tent where people could receive free consultation 
and

advice. Each presentation lasted around 30 minutes.

When lecturing to an audience on an open-air platform

and lauding the merits of the tonics he sold, Bigfoot (Doc. Kelley's

partner) would guzzle several drinks from one of the bottles to show
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the good people how easy it was to take and to fortify himself to

be a hundred. The bottle contained Whisky, but the audience had

no way of knowing.

Doc. Kelley's sales pitch would be as follows:

"Good evening ladies and Gentlemen. And now if you

will gather in a little closer where you can see and hear

better, we are going to start up our grand free open-air

entertainment. Tonight, as on every night, we have

comedy acts, novelty acts and suprizes. You will see the

magic Supper of Zodiac, the disappearing pony, the young

lady on the high wire, and the smallest monkey in the world.

There will also be two solid hours of side splitting comedy;

you will laugh till you are blue in the face. Later

you will have the opportunity to purchase my remedies

that will give you long life, strong bodies, good health,

and yes, that's it - gather in closer folks -- step up a

little closer".

Fifteen-hundred to 1800 people would gather around. At

the back of the crowd there would be a _large semi-circle of waggons

and buggies, many of them still occupied by their owners who would

enjoy the luxury of sitting while watching the show. Some had driven for

miles -- but they had decided it was worth it. The youngsters would

stand at the foot of the platform and wait for the "funny men to come

on stage". Doc. Kelley would be lecturing on the merits of his herbs,
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the new oriental discovery and warning his listeners as t
o the

importance of it's immediate use. He would be dressed in patent

leather shoes, black trousers, swallow tail-co
at and brocaded

white vest with gold chains. He would top his height-of-fashion

ensemble with a large black Stetson.

After the sales pitch, Doc. Kelley's three performers

would hurry into the audience each with a ca
rton of new oriental

discovery while several hundred hands would be
 raised in the audience,

all holding silver dollars. Doc. Kelley would shout "who's next?"

"Ah, this intelligent man wishes to buy himsel
f 20 years of health for

only one dollar". Famous people like Mrs. Corbett Pickett who were

impressed with Doc. Kelley would often ask him to 
do a special show for

them.

The Shamrock Concert Company travelled to cities l
ike Cincinnati,

the southern boarder of Kentucky, Tennessee,
 Georgia (outskirts of Atlanta),

Savannah, South and North Carolina, small section
s of Virginia,

the Canadian provinces like Quebec,
 Ontario, Manitoba, as well as the

Dakotas, Nebraska, Kansas, Oklahoma and Texa
s.

Doc. Kelley unlike a number of other medi
cine men rarely

played local halls or opera houses with 
his medicine shows. The

reason being that they seldom had a
 seating capacity of over 400.

During 1880-1920 people really went fo
r Medicine shows in

Ohio particularly. More money was to be made in a s
mall Ohio village
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than in fair sized towns in other states and when playing in

towns like Akron, Youngstown, Springfield and Columbus, he'd

be pulling in crowds of six to eight thousand.

Doc. Kelley hit upon numerous gimmicks as incentives

for people to purchase his products. One such idea was a baby

contest during which parents competed to have their latest

offspring declared the most popular baby. Shamrock Tapeworm Remover

was another product introduced. To demonstrate the effectiveness

of this product, Doc. Kelley would place tapeworms in glass jars

preserved in alcohol across the front stage. This resulted in

about the biggest form of advertising he could hope to get, as they

always aroused the interest and comments of the crowds at the show.

He would also line up several men and women on the stage and

these people would vouch for the effectiveness of Shamrock Tapeworm

Remover by confirming that these tapeworms had infact been removed

from their stomachs.

In the 1930's when asked why he didn't want to play the big

towns like New York, Chicago, Detroit, he explained that everyone would

soon own an automobile which would take the farmers and their wives

to city lights and the world was changing. He felt there was a

definite change that was going to take place in theatrical entertainment.

He would say that one-reel moving pictures would be used as crowd chasers;

the motion picture industry was soon to take over, and picture

houses would soon be springing up in rural areas.

As far back as 1909 it was said that Doc. Kelley had seen

the handwriting on the wall which foretold the impending doom of the

medicine show era.

••11111111L
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Doc. Kelley maintained that in the 1920's people

had begun to lose their interest in medicine shows.

All the inhabitants in the smaller towns began to regard

medicine shows with minor interest, something to be endured while

waiting for the semi-weekly change of the bill at the local

cinema or the Saturday night trip to distant city lights. Even

the kids had changed. In the old days the'd enquire when the

funny men were coming to town. Now they were running around

with a stick or a toy pistol. Every farmer's daughter wanted to

leave the "milkstool" to go to Hollywood and become another

Theda Bara. Doc. Kelley maintained there was only one way to do

it and that would be to penetrate the sideroads and play among

the "rubes".

In 1931 he died and according to this book so had the

entertainment that brought joy to millions -- a form of entertainment

that was popular for more than 100 years.

Another type of medicine show is cited in

"Toadstool Millionnaires" by James Harvey Young. I am enclosing a

copy of the chapter dealing with medicine shows.

This book discusses the Indian medicine shows and the

most famous one of all, the Kickapoo Indian Medicine Show Company

which vended a remedy called Kickapoo Indian Sagwa made of aloes and

stale beer. Healy and Bigelow became involved in this venture.

They hired Indians by the hundreds and these shows resembled small circuses

in size. It is my understanding that Indians were hired specifically

to give the show an air of authenticity, particularly when they were peddling
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exotic herbs and spices.

In"The Medical Messiahs'; by James Harvey Young,

we learn about Dudley Le Blanc's Medicine Troupe in the 1950's

which toured the South doing one night stands in 18 cities.

Heavy advertising heralded the show's approach and his famous

product "Hadocol" was to be promoted. Here again, I'm enclosing

a copy of Chapter 15 of this book .

As you will note there are several footnotes

which refer to further reading materialson this subject. If

the above is insufficient, I will try to track down these

other books. However, I think most of them are obtainable at

the Library of Congress only. The Harvard and M.I.T. libraries

as well as the Boston Public Library have very little reading

material on this subject.

I do hope you will find the above useful for the book.
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MEDICINE SHOW

"And they like to pay a little for a 
tonic and an

entertainment rather than pay a lot to
 a doctor who

You no fun at all."—VICTOR HOL
MES, Salt of the Earti::

o•riiiN', in God's world is the m
atter with most of you

worms, worms, worms."2

Such a startling pronouncement,
 set in bold-faced type, ii_

well give pause to any newspa
per reader and urge the ef.

down into the smaller print in s
earch of whys and wherci'H

How much more disturbing we
re the same words when

rather than seen, delivered with 
pontifical assurance by the

nant voice of a commanding figur
e in a tall hat and ClltaWaV U.

who gained in majesty throug
h the flickering illumination

gasoline flares.

Patent medicine promoters, during
 the same years that

pioneered in print the many psycho
logical lures that might

their wares, often went out to meet
 their customers face to t.

Because the effort of orating an app
eal was more profitabl

pended on a group than on an ind
ividual, some enticement

attract a crowd was necessary. Exotic
 costume might help, !, •

most itinerant vendors did not rest 
content with dressing the

::

selves up. They added entertainment.
 They put on a show.

Colonial America had her mountebanks
 selling their \‘•:tr,-

just as did Europe of the same day.
 They came to towns

villages especially at such times as fairs, 
when the native poK

tion was swollen by outsiders. They set u
p their platforms, p• 7

formed their shows, delivered their hara
ngues, sold their Tr!:

edies, and went their ways. The ton
e of their entertainni

t.: .

sometimes offended ministers, and the
 quality of their medniil.

sometimes disturbed physicians. If t
he two groups could ag

r.

1 Holmes [Kenneth H. Kitch], Salt
 of the Earth (N.Y., 1941), 

214.

2 Robert B. Nixon, Jr., Corner Druggis
t (N.Y., 1941), 66.

MEDICINE SHOW

,., in Connecticut on the eve of 
the Revolution, restrictive legisia-

might be enacted. Medical declama
tions by mountebanks,

•1 :. colonial assembly decided
 in 1773, as well as their "plays,

-icks, juggling or unprofitable feat
s of uncommon dexterity

1(1 agility of body," had h
armful social results. All this fostered

corruption of manners, promoting of id
leness, and the detri-

,ent of good order and religion,
" and also ensnared people into

icing "unwholesome and ofte
ntimes dangerous drugs." So

uniebanks were outlawed.3

But laws did not stop them. Durin
g the first half of the 19th

lturv there were many men like W
illiam Avery Rockefeller

brought both entertainment and nostru
ms to backwoods

us. Rockefeller circulated through th
e Midwest and, accord-

-2: to legend, used his talents as mark
sman, ventriloquist, and

,pnotist to attract the crowds to whom
 he sold his packaged

rbs. (When William's son, John D., die
d in 1937, his physi-

reported that the aged millionaire had taken "several

.tented articles religiously, to aid his healt
h.") 4

The heyday of the medicine show came duri
ng the last two

cades of the 19th century. Solo performers
 like Rockefeller

.,htinued to operate. But there was a tremend
ous expansion in

Hr size and variety of the business.  Nevada Ned,-time_a

man, summed up the colorful scene: "Here f
ull--eyening;"-of

vau eville, musical comedy, Wild West show
s, minstrels,

ur esque
nt nu

or'.

S.

an on

movies
circuses, not to men on

I I
• les bands ara

•nc
es and

•  with Ho-Ang-Nan,

.p.at Chinese herb remedy, and med shows hav
e played

small 
,..uses halls, storerooms, a par s, show boats and tents, large

as wel as so s r corners anc_airs."5

So large and complex did the cast of characters be
come that

:.ste lines developed, from the prestigious performer
s in large

:lows vending innocuous remedies like liniments
 down to the

Richardson Wright, Hawkers & Walkers o
f Early America (Phila., 1927),

7 .18, 199-200 [the Conn. law]; Shafer, The Am
erican Medical Profession,

1. to 1850, 206; John Keevil, "Coffeehouse Cures,"
 in!. Hist. of Med. and

Sciences, 9 (1954), 195; The Harangues,
 or Speeches, Of Several Cele-

'ted Quack-Doctors in Town and Country (London, 
1762).

Nevins, 
(June 1937), 

3..)Rolckefeller (N.Y., 1940), I, 16-18, 37-38; St
andard

"dies, 23 
 

. -I; Oliver1929), 2(1as. told to Wesley Stout), "Med
 Show," Sat. Eve. Post, 202
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"jamb workers," the sheer frauds, like the Duke and Daupi.,%
encountered by Huckleberry Finn.°
The grandest spectacle of all was the Indian show born of :11,

joint imaginations of a Connecticut Yankee and a Texan. The
Haven Irishman, John E. Healy, had been a Civil War drum,...
boy who took a liniment down to Savannah in Reconstructi.,
days. Temporarily side-tracked with a troupe of non-therapeir
Irish minstrels, Healy had gotten back to medication in 187.•
with a liver pad. This was his first venture with "Texas Chad-% -
Bigelow, a farm boy who had served a med show apprentice!
with Doctor Yellowstone. The experience had given him
hair and beard and useful if suspect Indian medical lore. T.
liver pad did well, especially among the newly liberated Negr,
of the South, who attributed to it conjuring powers. Heals.
Bigelow, however, dreamed of even bigger things. In
along with "Nevada Ned" Oliver, they formed the K ali -
Indian Medicine Company to vend a remedy called Kick:,;)
Indian Sagwa. The original Sagwa, according to a legend in !!,
business, was made of aloes and stale beer. Whatever it may
been, the formula through time did not stray far from herbs :.:.
alcohol. It was not the constituents but the promotion t!
brought this tonic fame. Healy and Bigelow began hiring Ind
by the hundreds—none of them Kickapoo—to put on a show.'

Healy and Bigelow could traffic not only on the long-I.st:,1

lished connection between the red man's vigor and the ss 11H

man's nostrum. They could also count upon the Easterner's :M r

curiosity about a bronze-skinned people he no longer kneNN

firsthand but was much aware of through reports of cont:o:7

Indian fighting in the West.
The standard Kickapoo show traveled with half a d(q.:

Indians and as many white performers. The show opened s% .1 •

the Indians sitting stoically in a half-circle, in front of a backdr,

painted to reveal an Indian scene, the more realistic becan,e (

torchlight illumination. Nevada Ned, or some other "scout"

ing long hair and buckskins, introduced the Indians one b

6 violet McNeal, Four White Horses and a Brass Band (Garden City, NA
1947), 43-44; N. T. Oliver (as told to Wesley Stout), "Alagazani, Th

e Sow)

Pitchmen, High and Low," Sat. Eve. Post, 202 (Oct. 19, 1929), 76.

7 Information on the Healy-Bigelow shows is from the Oliver articles; I,I"r1":".'

R. Hoyt, Town Hall Tonight (Englewood Cliffs, N.J., 1955), 247; 
McNeal, •

an early 20th century bottle of Sagwa in author's possession.
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v describing their past heroism. Five of the redskins

jalo.wledged their introduction with a 
mere grunt, but the

delivered an impassioned oration in his 
native tongue. As

:,•rpreted by the scout, the tale describ
ed the dramatic origin of

remedy which had saved countless 
Indian lives and which was

to be offered, after great sacrif
ice, to the white members

thf! audience. When the s
ales pitch was finished, half the

• tfl and white members of the 
company went out among the

; wd to sell, while the remaining 
whites played musical instru-

...its and the Indians beat their 
tom-toms and broke into wild

..r whoops. In such a noisy 
atmosphere, medicine and money

„mg-e hands.

Some 
d  ds.
seventy-five 

 
such Kickapoo shows might be touring the

,:ntrv at a time during the eig
hties. Now and then Healy and

clow promoted an even more majesti
c spectacle, a stationary

.,‘v with up to a hundred performers. 
Nevada Ned presided

..; one such venture that played a whole 
season in New Jersey.

v.:I:I-on- train attacked by Indians was sa
ved by cowboys who

• un were threatened by a prairie fire. T
he final outcome was

..e ,:de of up to $4,000 worth of Kickapoo 
Indian Sagwa even'

,t.k. Among the show's spectators was 
numbered Buffalo Bill

but there is no record as to whether or no
t he bought a

'de.
The peer of Healy and Bigelow ventures, in 

commerce if not

if,x.vmanship, were the troupes traveling to boos
t the sale of

.1 Ain's Wizard Oil. John Austen Hamlin, the 
founding father,

been a magician pure and simple, according 
to legend, until

:iseo‘ered that the take was greater when he
 used his presti-

to promote a liniment. Magic there was for 
sure in the

Wizard Oil, which he affixed to the rem
edy he vended.

.ting from Cincinnati to Chicago during the 
Civil War,

built up his product to one of the best-know
n liniments in

...rica. In doing so, he rather forsook magic for
 music.°

llamlin's emissaries sang for their sales. Touring t
he high-

s and byways of the country were numerous troll
es, each

• 
',Information on the Hamlin enterprise is f

rom William P. Burt, "Back Stage

1 a Medicine Show Fifty Years Ago," Color
ado Mag.,u1n9(19ay

21, 190;
7relr-S, ho , ; c. ea , 54-55; it •, rz 

e, 

'1'1 W. Leonard, ed., The Book of Chicagoans 
(Chicago, 1905), 258; Chicago

directories, 1864-1905, in the Chicago Hist. Soc.; Mis
souri Hist. Rev.

' 
45

•)•,I), 375; Hamlin's Wizard Oil Song Book in aut
hor's possession. That the

hurn did not entirely forsake magic is evident from H
oyt, 248.
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made up of a lecturer, a driver, and a male quartet. The gruir,
traveled in a special wagon, pulled by a four- or six-horse
into which was built a parlor organ. The wagon, in the tordel.,
evening, became a stage, from which the quartet sang and pL
A stylish sight they were, clad in silk top hats, frock coats, 'pH
striped trousers, and patent leather shoes—with spats. At

the assembled audience sang with them. One of Hamlin's siti:.!
was the lavish distribution of pamphlets in which the wurd.,

such songs as "I'se Gettin' Up a Watermelon Party" and "Is I.
Worth Living?" were interspersed with promises as to !

Wizard Oil could grapple with asthma and neuralgia.

song books were carried into thousands of homes. DurinL;

week or more that a troupe staved in a town, the members

busy during the day as well as at night. While the lectur. -

sought to place supplies of Hamlin's liniment with local dm 

gists the quartetiv td—lraTITErMay ents for church and char:z

groups.
Hamlin, a man of substance in Chicago, fittingly spent

of his Magic Oil income, soon after the great fire, tu Luild

opera house that bore his name.

There were other major entrepreneurs like Hamlin and

Healy-Bigelow team. There were also innumerable small-z

free-lancers of all shades of repute. One of the better sort V.

Dr. C. M. Townsend with whom the young James Whitcon,

Riley traveled for a season. The doctor was a kind and getter •.

man with a gift for coining moral aphorisms. During the ‘‘ in.

he prepared and packaged his Magic Oil, his King 01 .

and his Cholera Balm, in Lima, Ohio, and in the spring set oe.

with a covered wagon containing side seats for the members :

his troupe. Nearing a town, they would arouse the populaiie.

with blasts from a horn and then distribute broadsides. At ti

edge of town they formed a band and paraded through the

streets."
Dr. Townsend gave two "lectures" a day, one in the afi,:r.

noon, the main speech at night. The versatile Riley did so inan:.

things that he was presented as the "Hoosier Wizard." He h.•:'

the bass drum, played the violin, sang ballads, gave pout

readings, and used his sketching talent to draw cartoons

blackboards affixed to the wagon while his employer extolled 
d •

9 Dickey, The Youth of J(1171CS 11.111fr')7111) RUeti, 19:1-212.

[ 19-1, ]

7..

1

MEDICINE SHOW

-!i-fitS of his remedies. "Last 
night at 'Winchester," the poet

rate, "I made a decided sensatio
n by making a rebus of the well-

‘vn lines from Shakespeare—

'Why let pain your pleasures spoil,

For want of Townsend's Magic Oil?'"

Nlost small-scale medicine shows were neither so moral 
nor so

wary. Bad liquor flowed like water. One lecturer took
 swigs of

'a. alcohol in which were preserved the
 repulsive tapeworms.

:)rat.,, addiction was not infrequent. Performers wer
e people with

,ill too limited to make the big time, or 
with temperaments,

or pasts which doomed them to dreary, ill-paid, nomadic

Most of the "doctors," for that matter, died broke. Ex-

:hive habits, poor management, a run of bad luck, drained 
off

proceeds. Not that each individual sale did not yield a hand-

ma: dividend. Few of the small operators were as conser
vative

the 0. Henry pitchman who "respected his profession,
 and . . .

satisfied with 300 per cent. profit." The sky was the limit
.

operators filled salve boxes with axle grease. Thee 
mixed

,.vdered herbs in hotel bathtubs. They colored and flavored a
nd

.,.eled water. "Water," explained the brooding "doctor" in, a 
Jim

story, "is the great healer—three-fourths of the earth's

irface is water."'''

'Whatever medicine was sold, and whatever attractions were

to lure the citizenry, the sales pitch was always sandwiched

between entertainment. It would not do to begin selling at

:ce, for the audience would feel themselves short-changed. A

riiper mood nee e creatirwas not one t

11-57 awe at expert marksmanship. It might be delight at

.:::ck-face comedy. It might be the slightly naughty shock of

a magician pull lingerie from grandpa's pocket." The

id was something that beguiled a crowd, drove from their

,iods extraneous concerns, and focused attention upon a novel

1,1 entrancing spectacle. Thus they were made receptive. EVelI

NIcNeal, passim; Malcolm Webber, Medicine Show (C
aldwell, Idaho,

it, 47-48, 82-83; 0. Henry, "Jeff Peters As a Personal Magne
t," in The

.....1,777rm.73....c.61...•rle Grafter (N.Y., 1908), 22; Charles L. Pancoast, Trail B
lazers of ilill•ertis-

' (N.Y., 1926), 178- Jim Tully, "The Giver of E1777--Anzer. Mercur
y, 14

" Claude Gamble, "The Medicine Show," manuscript sketch written for the

• ",•;,/ Star, in possession of Hobert Gamble, Sea Cliff, N.Y.; Oliver, "Med

173; Holmes, 223.
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with such a build-up, no medicine man was cocky enotnzil /..
count on holding his audience during the sales pitch without
promise of more free entertainment to come. The after-piece \\
a fixed part of every show.
When the pitchman took over, he did not begin by menti,,,,

ing medicine. Showmen there were, indeed, like Doctor Sil :-
Dollar, who haughtily denied they were what they really wt.,,..
When a village editor referred to Dollar's Famous Carniv:d •
Health as a "medicine show," the doctor disdainfully repli,• !•
"You sully us. We deal in no back lots and gutter water." Ah •
pursuers of the profession did not go to this extreme. But
might deny that they were selling medicine—they were giviii•z :•
away and using the small mandatory contribution to fin:Aix,
missionary journey. Or they might deny that they were Sellin
medicine—rather, it was healthful minerals extracted fr.in
Nature's purest water. If it was medicine and if they were sail:,
it, the price was "introductory" and seldom half as high as t1p.
figure printed on the label.12
Any talk of medicine and money was gradually and ginget:•.

approached. Skilled haranguer that he was, the pitchman had
big job to do first. He had to scare the living daylights out of tht
people in his audience. However hale and bearty they might fecl.
he must make them sick and frightened enough to buy Ili-
sovereign remedy. The variety of fright was infinite. The fal ,
symptom was a popular approach. For example:
"Do you ever feel like it is almost impossible to get up in tip.

morning? You eat well and sleep well, but you hate to get up. You
hate work. Do you ever feel that way? . . . Well, folks, you
not know it, but that's the first sign of gallopin' consumption!"
Or again: "You laughing, happy audience; you mother, you

father, you young man, woman and child, every one of you—

within you are the seeds of death! Is it cancer? Is it consumption?

Is it perhaps some unknown malady?"4

Often was cited the horrible example: "Kidney trouble sneak,

up on you like a snake in the grass. Like a thief in the night. it

spares neither rich nor poor. The Archbishop of Canterbury was

12 Ibid., 216-22; Thomas J. LeBlanc, "The Medicine Show," Amer. Mercury.
5 (June 1925), 234; W. Lee Provol, The Pack Peddler (Phila., 1937), 87-88.
McNeal, 167-79.

1:: LeBlanc, 235.
14 David Edstrom, "Medicine Man of the '80's," Reader's Digest, 32 (Jun'

1938), 77.
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Jescending the step
s of that great English cathedral when he fell

jowl; like an ox smitten in the shambles, stone dead! They held

autopsy; there was nothing wrong with his stomach, heart, or

itilw,•s. But gentlemen, when they turned him over and looked at

his kidneys . . . gentlemen, they looked just like a rotten

imato."' 5
In addition to the power of his personal magnetism, the travel-

;:v, "doctor" had another advantage over his rival who advertised

io the press. The medicine showman could contribute to the

Ariosphere of panic by means of horrendous exhibits. The mas-

,i,c hookworm—bought by the bucketful from local slaughter-

1 uses—was indeed a shocker. Curled up in alcohol in large glass

rs, the sobering creatures mutely performed for months. There

1% ere showmen specializing in making the hookworm the root of

:dl evil, who performed clandestine feats of legerdemain that let

them later exhibit worms in public and tell the names of local

dignitaries who had allegedly harbored them."

A pitchman who battled against catarrh planted one of the

company in his audiences to step up when an appeal was made

w test the potency of the salve on sale. "My friend, have you

catarrh?" the doctor would inquire. "Yes, sir," the shill replied in

a snuffly voice. "Please put a small application of this salve in

••ach nostril," the doctor directed. The shill did as he was bade.

vinally the pitchman handed the sufferer a spotless handkerchief.

-Now blow your nose hard," he said. The noise could be heard

hundreds of feet away. What the audience did not know as they

were shown the revolting result was that the doctor's anonymous

assistant had earlier stuffed a nostril with stiff custard."

This sort of "proof" showmen often resorted to. It was a

common stunt to flatter an audience by remarking on their intelli-

gent faces. Most crowds, the showman would say, looked much

less bright. The present company could not be persuaded by

mere words, he was well aware, so he would present an irrefu-

table demonstration. This might require calling the huskiest man

from the crowd to take the tuberculosis test, which consisted

of blowing through a straw into a sensitive diagnostic fluid ( lime-

water). Of course, the fluid turned milky, and of course the

cloudiness denoted raging consumption. The healing potency of
the doctor's remedy could also be scientifically proved. A few

15 McNeal, 66. 16 Ibid., 69-70; LeBlanc, 234. 17 McNeal, 118-19.
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drops (of vinegar) dispe
lled the cloud and res

tored the water to

its pristine clarity.18

Other demonstrations r
elating to body chemist

ry were equally

persuasive, and the sit
e of their internal occu

rrence might b.f.

\
graphically portrayed 

by means of anatomical
 models and chart,

which showmen carried
. It was effective, whe

n orating about tl,

dire afflictions which 
might assail the lung

s, the liver, and the

bowels, to point to pictu
res of these organs pri

nted in gaudy red,

and purples. Diamond 
Dick displayed a seri

es of such charts—

the muscles, the veins
 and arteries, the ske

leton, the inward

organs, even the nerv
es shining in silver wi

thin a dark human

frame. Another pitch
man used an "Alas, p

oor Yorick" routine.

He came forth holding
 in one hand an inhal

ator and in the other

a skull. Nervous laugh
ter swept his audience

. "This isn't a jokr.

friends," the showma
n said. "It is far fro

m a joke. This is the

skull of a man who d
ied from catarrh. He 

wouldn't have died if

he'd had one of these 
inhalators. Put it in y

our nose and it go,

where you can't get 
with anything else. . 

. . Spinal meningiti,

germs enter the nas
al passages. Science

 says that over lift;

disease germs, many 
of them deadly, enter

 the nose and mouth.

Here's something tha
t won't make them f

eel so good; but wil!

make you feel a lot bet
ter.""

Quick cures were s
ometimes wrought befo

re the very eves ,,f

an audience. Liniment
 could relieve deafnes

s (if due partially t.
•

impacted wax) when 
the showman, in addit

ion to inserting th 
.

potent fluid, perform
ed some sleight-of-ha

nd with an earspoo
n.

Snake oil could va
nquish arthritis of the

 elbow if, during it•

vigorous application,
 the victim's arm was

 numbed by press
ia:

tightly against the b
ack of a chair. Stunts

 of this sort were 
Ile!

devoid of risk. On 
one occasion a showm

an had made a

rheumatism tempora
rily disappear by vigo

rous rubbing. 
th

hack

pain returned, and 
the dissatisfied custom

er came with :

T31 an',t,,

gun. The frightene
d doctor fled the town

 on foot. Out in 
th,

country, he heard dog
s baying in the distance

. Fearful of a po
s,r.

the showman climbe
d a tree. Soon two ho

unds ran by cha
sing.:!

rabbit. Safe but com
pletely unstrung, the 

pitchman gave up 
hi'

profession.'"

1,, Ibid., 159-6(i; LeBlanc,
 233-34.

1 t, Ibid.; Gvnible
; TI,,,I,,re Prat

t, (J)(,(1 -11.i to thy Med:
Line Show," 

.11,,licc.•

Economics, 20 (
act. 1942), 30, 

121,

2(' LeBlanc, 233; 
article on El Bren

dt 1, A !lawn Jill., A
pr. 17, 1934

; Boy:
.

132-33. [ 198
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From time to time, of
 course, there were skep

tics who had to

;-,e dealt with. M
ost pitchmen were quick

 thinkers endowed with

, brazen manner, a
nd they had a store of s

tock remarks to deal

with various untowa
rd situations. It was de

emed wise to heap a

,cornful scolding on the 
first member of the audie

nce who sought

to wander off afte
r the spiel began. The r

est of the crowd, fearful

,f being made so e
mbarrassingly conspic

uous, generally stood

rooted to their spots. 
Sarcasm was also empl

oyed to silence the

,tnart aleck who voi
ced his doubt. Many 

pitchmen sought to

card off hostility fr
om one quarter by praising

 the local disciples

of Aesculapius and s
uggesting that the nostr

um for sale had the

I)lessing of reputable me
dicine. One street-corn

er sharper, in-

:Ieed, posed as a virtual a
gent for the American M

edical Associa-

:ion. But there had to b
e a certain ambivalence r

egarding ortho-

dox medicine, for with
 showmen as with newsp

aper-advertisers,

their remedies had to succ
eed where regular doct

ors failed. Sur-

ins especially were belabo
red. The operating doc

tor was a

!.,ver form of creature th
an a butcher, quick to e

ngage in such a

.1:1,zardly adventure as to
 "cut open your umbilicu

s and take out

our tweedium."2'

Fantastic tales to explain
 a remedy's healing poten

cy often

,.rmed part of a showman's
 speech, varied to fit the fl

avor of the

Many were the medical sec
rets that had been lured f

rom the

Indians by devious strata
gems. God's hand was fr

equently at

..,ork, for there were medicin
e shows that traveled i

n the name

religion. Pitchmen in somb
er Quaker garb vended

 remedies

ith much thee-ing and thou-in
g. The Shakers also wer

e in the

.Hd, similarly clad—and this s
ect really did exercise s

ome super-

.ision over the quality of the
 herbal mixtures vended. T

he

i)riental theme was also popul
ar. One "professor" spent

 his first

-ver.ing in a new town saying
 not a word. Swathed in robe

s, he

,:tt silent as a statue, staring stra
ight ahead, while two aides,

 one

either side, pounded away
 at kettledrums. Phosphore

scent

,rinners bore his name and a
 weird mixture of unintelli

gible

i-tters and symbols. The scene w
as illumined by green flre.

"--:

Jerome Renitz, "Med Sho
ws on the Main Stern,

" New Republic. 03 (1930
),

McNeal, 155-37, 1
01; "Alagazam." 70; Tul

ly, 157.

" Holmes, 219-21; Burt, 
133-34; Hoyt, 2t0-47; 

McNeal, 33-30; Oliv
er, "ikIet1

," 173-7 t; Oliver, "Alagaz
um," 79; Getirgc Jean

 N athan, "The :\li d:c:
ne

Nit n," Harper's Wkly., 55 (S
ep. 9, 1911), 24.
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The wonders of the Oriental healing art were relied upon h‘
one of the noted women who plied the medicine trade in the earl;
20th century. Violet McNeal, in her autobiography, Four Whirr
Horses and a Brass Band, describes her debut as Princess Lotu)
Blossom. Wearing a mandarin coat and Chinese skullcap, she
told her street-corner crowd the sad "story of peril, of overwhelm-
ing danger, of a dread and mysterious ailment which threatener!
to wipe from the face of the earth the great people of the Chine,,e
nation." This dire disaster was loss of male vitality. "To tii,.
horror of all who were aware of this impending tragedy,
seemed inevitable that this mighty race might perish. Its life
force was gone. Its manhood no longer possessed the strength
for perpetuation of the strain which had existed throughout
history."23
The Emperor, faced with the crisis, proclaimed that he woull

give a princely fortune to anyone who found a means of restorin-
Chinese vitality. Many famous physicians and scientists tried and
failed. One astute sage, He Tuck Chaw by name, while explorin ,
a volcanic region encountered a variety of turtle, the Kup Li Sr.
in which the golden-striped male was outnumbered by the femaie
1,000 to 1. 'What was the secret of this incredible vitality? Hy
Tuck Chaw pushed his researches with vigor and hope. At last .e•
discovered that the male turtle differed from the female in
possessing a small pouch, the Quail Quail pouch, at the base of
the brain. "He removed the pouches. . . , dried and powder,d

them, and gave tiny portions to the Chinese people. The reactior
was both swift and effective." The nation was saved.

Princess Lotus Blossom, of course, had come into possession

of the secret. "There is, gent!emen," she told her listeners,
sufficient quantity of this same substance in these Vital Spark, I

am going to offer tonight to restore you to health, virility, and

happiness."
The Vital Sparks had really been no closer to a turtle than

the Princess to China. She and her husband had made them.1):.

pouring buckshot candy into a hotel bureau drawer, dampening

it, and rolling it around in powdered aloes. This was what mad:•

"old men young and young men stronger."
After the pitchman had terrified his hearers and given .the

romantic credentials of his remedy, the moment came for selling.

23 McNeal, 73-74, 91-94.

[ 200 ]

MEDICINE SHOW

.;:tles went best amid noise, turbulence, and confusion. 
Nevada

ed's Indians whooped and his musicians played. Most
 show-

:nen sought for a similar atmosphere. The beating
 of drums and

blaring of horns produced a frenzied accompaniment for
 the

nitchman's continued harangue, rendered
 in a bull-like roar.

,\tembers of the troupe ran madly here and there among
 the•

Adience, sometimes turning cartwheels to add to the e
xcitement.

Getting one bottle of medicine from the doctor, each 
minion

.,could hurry out and sell it, shouting "S-o-o-o-l-d!" or 
"Another

'Joule gone!" or "More medicine, Doctor!" as he po
cketed the

money and ran back to get another bottle. A sort of mob 
hypno-

rrt swept spectators into the buying mood. Someti
mes they

).,tight and later went away, leaving the medicine behind
."

Restrictive legislation—federal, state, and local—was to 
put

-erious restraints on the free-wheeling medicine show
men in the

20th century. As rural areas became less culturally i
solated, the

shows lost some of their appeal. Moving pictures and, in 
time,

the radio offered competitive amusements that took some
 of the

i'resli zest away. Though the medium continued, it 
did not

iA)ssess the glamor and the daring of late 19th century 
ventures

,pensored by Healy and Bigelow and their imaginative 
rivals. 5

Seldom did an outsider get on the inside of the medicine 
show.

in those rare cases when he did, he may well have 
been as

:,.tounded as was the fictional pedagogue in a nove
l of Harry

Leon Wilson. Fleeing the routine of his campus and the 
dreari-

, of his home, Professor Copplestone winds up as an 
"Indian"

flea-bitten show vending Aga-Jac Bitters among the f
arming

of Iowa. At the first night's performance the yokels 
are

carried away by the professor's medley of Greek iambics 
which

passes for an aboriginal tongue. But they are not more imp
ressed

hv Copplestone's contribution than is he by theirs. At the end

the evening, the professor's partner, a rogue named Sooner

Jackson, counts out the money.'

"Forty-two iron men," he cries, "only thirty-two of which are

however, because those bottles cost money. Therefore,

oll bean. . . , you are sixteen plunks . . . to the mustard. Not

bad for a start, eh?"

"i0liver, "Med Show," 173; Webber, 28; Pratt, 12
2; Edstrom, 78.

Oliver, "Med Show," 12; Oliver, "Alagazam," 
76; McNeal, 105-106;

lliNvouri Hist. Rev., 45 ( 1951 ) , 375.

Wilson; Professor How Could You! (N.Y., 1924) 
123-33.
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I "I, for one, consider it excellent," the amazed
 professor replif,,.

and he muses to himself: "Indeed, reckoni
ng time and energ,

invested, it was so far in excess of my or
dinary stipend that

\ felt my previous years had been frittered 
away."

PART FOUR
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"What's Hadacol? Well,
 basically, it's a patent medi

-

cine—a little honey, a littl
e of this and that, and a 

stiff

shot of alcohol hyped up w
ith vitamin B. Actually i

t's

a great deal more. It's a 
craze. It's a culture. It's 

a

political movement." -NEWSWEEK, 19
 5 11

ONE of the Federal Tr
ade Commission's "custo

mers" dur-

ing the summer of 195.0 w
as a Louisiana state sena

tor named

Dudley J. LeBlanc. P
ausing briefly to sign a st

ipulation which

promised to tone down hi
s advertising claims, LeBl

anc quick-

ly turned his amazing e
nergies to promoting th

e gaudiest

comet to flash across th
e nostrum sky in the 20t

h century.

Hadacol was, as Morris F
ishbein said, the "apotheo

sis of nos-

trums ."2
LeBlanc, during the heyda

y of his fame, was fond o
f telling

inquiring reporters how i
t had all begun. In 1943,

 he said, he

got a bad pain in his ri
ght big toe. The pain spr

ead to his

knees, his arms, his neck
. Three different doctors

 gave him

three different diagnoses—gout, arthritis, beriberi. Each

treated him without succe
ss. While in a New Orlea

ns hospital,

he overheard his wife say
: "He really is sick. I neve

r saw Dud-

ley so bad. I just don't kno
w if I'll ever see him alive 

again."3

137 (Apr. 16, 1951), 32.
2 In the Matter Of Th

e LeBlanc Corporation
, a corporation, and

Dudley J. LeBlanc, a
n individual, Stipulatio

n 8034, Aug. 17, 1950,

FTC; Fishbein, "Hadaco
l—Apotheosis of Nostru

ms," Postgraduate Medi-

cine, 9 (Feb. 1951), 17
5-77.

8 The story exists in a n
umber of versions conta

ining some contradic-

tions in details. This a
ccount is a composite 

taken from Norma Lee

Browning's Chicago Tr
ibune series, Feb. 18, 1

9, 20, 1951; Newsweek
,

37 (Apr. 16, 1951),
 32-33; Maynard Stitt, "

Cousin Dud's Hadacol,
"

Amer. Mercury, 73 (S
ep. 1951), 7-15.
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LeBlanc sought to esca
pe from the hospital. A

s he hobbled

out he met an old fr
iend, another doctor, w

ho told him he

looked like "walking
 death." Hearing LeBla

nc's symptoms,

the doctor offered to 
cure them. So LeBlanc x

vent with him to

his office for an inje
ction. Like magic the m

edication began

to cure his condition.
 Each shot brought furth

er improvement.

LeBlanc was naturally 
curious. So he asked: "

Doc, whazzat

stuff you got in dat ole bottle?"

"Dude, you crazy?" the 
doctor answered. "You t

hink I give

away my secrets to a ma
n in the patent medicine 

business?"

Several days later the d
octor was busy and told

 his nurse to

give LeBlanc his shot.

"She wasn't so smart 
as him," LeBlanc later

 reminisced.

"Nor so careful either. 
She left the bottle on th

e table. When

she finished I gave her 
that old Southern Chiva

lry, you know,

'after you, Gertrude.' As
 soon as she turned her

 back I shoved

the bottle in my pocket."

Taking the bottle to his
 hotel, LeBlanc read th

e label, then

got some books to find o
ut what the label meant

. His injections,

he found, were mostly B
 vitamins. "Then I figur

ed to myself,"

LeBlanc said, "this is it.
"

It—as he shortly worked
 things out—proved to 

be an elixir

of 12 per cent alcohol, 
plus some of the B co

mplex vitamins,

iron, calcium, and pho
sphorus, dilute hydroch

loric acid, and

honey. LeBlanc mixed 
the first batches in big

 barrels behind

his Abbeville, Louisia
na, barn, nearby farm

ers' daughters

stirring it with boat oars
. Everybody sampled it

, and the ailing

felt improved. LeBlanc 
put his product on the 

market. It took

hold fast.'
"They came in to buy 

Hadacol," recalled a Laf
ayette phar-

macist, "when they didn
't have money to buy f

ood. They had

holes in their shoes and
 they paid $3.50 for a b

ottle of Hada-

col."5
"From Down on the De

lta"—so ran a later adv
ertisement—

"Came the Thrilling Ne
ws! First to try HADAC

OL . . . first to

see with their own eyes h
ow this unknown new h

ealth formula

marches into the battle ag
ainst the pain and suffer

ing of disease

Hadacol bottle label; 
Chicago Tribune, Feb.

 18, 1951.

5 Clayton Kirkpatrick in
 ibid., Nov. 5, 1951.
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. . . were the plain-living hard-to-convince families of Loui-
siana's romantic delta land, direct descendants of the famed
Acadians who settled there 200 years ago. The wonderful
news of HADACOL traveled fast. Along the fantastically twisted
shores of the lonely bayous . . . across the sweltering sugar
plantations into the tangled backwoods. . . in the picturesque
settlements of Labadieville, Bayou Goula, Lafourche and
Grand Conteau the French-speaking natives passed the word
until the whole delta country knew about HADACOL."6
LeBlanc himself was a Cajun who traced his ancestry back

nine generations to Acadia and France. Indeed, he was a pro-
fessional Acadian, once penning a booklet about the great 18th-
century migration from Nova Scotia to Louisiana, once escort-
ing a group of Cajun girls dressed like Evangeline back to
Grand Pré, stopping off at the White House to say hello to
President Hoover. Born in 1895, the son of a blacksmith,
LeBlanc spoke only the Cajun patois until he was almost ten.
Poor but ambitious, he paid for some schooling by organizing
a pants-pressing service. He served a while in World War I,
then went on the road as salesman for shoes, tobacco, patent
medicines. LeBlanc also launched a burial insurance company.
And, playing up his Cajun heritage, he entered politics.'
In 1926 LeBlanc beat a Huey Long—backed candidate for

the post of public service commissioner for southern Louisiana,
and soon he was representing two Cajun parishes in the state
senate. In 1932 LeBlanc made his first race for governor,
opposing a candidate hand-picked by the Kingfish from his
Senate seat in Washington. ( Huey, incidentally, had once
served part of his apprenticeship as traveling salesman for
Wine of Cardui.) The race was bitter. LeBlanc tried to outdo
Long's social welfare promises, offering a $30-a-month pension
to all Louisiana citizens over 60. And charges of disloyalty to

Ncw Orleans Dern, Oct. 14, 1943.
7 LeBlanc, The True Story of the Acadians (n.p., 1932); on p. 90 is

a photograph of the Louisiana party and President and Mrs. Hoover.
Biographical dati in souvetir prorr.nn for If151. lladacol Caravan Show;
CiticaL:o Vt.1). S. 1`), l'i31; Stitt, "Con..in Dud's Iladic,17
7_15; 1).tvi,1 lira.s-II.inc! Pitchman His MiI1iu-1 )3
Elixir,- True, Mr. 1!.:(•2, 16.S. 111.
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the white race flew thick and fast. Huey termed Dudley's Thi-
bodeaux Benevolent Association "a nigger burial lodge and
shroud and coffin club," accusing its promoter of putting dead
Negroes in expensive coffins and later transferring them to pine
boxes for burial. Long also circulated pictures of LeBlanc
and his Negro associates in the burial association. LeBlanc
responded with pictures of Long distributing tax-bought text-
books to Negro children. At the end of this mudslinging cam-
paign, Long's candidate beat LeBlanc handily in the primary.°

Selling out his burial association, LeBlanc began to manu-
facture patent medicines: Dixie Dew Cough Syrup and Happy
Day Headache Powders. Three factors brought this venture to
an end. First, competition was keen and profits not suitably
rewarding. Second, in 1941, the Food and Drug Administra-
tion seized some of the Powders. The mixture of aspirin, acet-
anilid, caffeine, milk sugar, and the laxative phenolphthalein,
the libel said, was dangerous to health when used according
to directions and certainly not efficacious for the long list of
ailments listed in the labeling. No claimant appearing in court,
the Powders were condemned and destroyed. And third, Le-
Blanc built a better mousetrap. As a result of his big-toe
crisis, he formulated Hadacol. The name was a contraction of
Happy Day Company plus the "L" for LeBlanc's own initial.°
The senator boosted sales for his own product throughout

the Cajun country by reading testimonials in French over a
radio station. Shortly he expanded to printing testimonials in
both French and English newspaper advertising. And what
testimonials they were! "I no longer suffer from asthma," wrote
a man from Iowa, Louisiana. "Crippling rheumatism for 10
years long . . . now I walk again," wrote a woman from St.
Martinsville. "Was suffering terribly from disease of the blood
. . . now back to work," wrote a man from New Orleans. "I do
not have heart trouble any more," wrote a woman from Port
Arthur, Texas. "This is to certify," wrote a man from Arnauds-

8 Allan P. Shaer, Huey Long's Louisiarza: State Phtfes, 19.20-1952
(.11.t:tini:le, 19510, 51, 76:71i; liiiev Long as sales:11.in, S:,;1141::re/ Berne-

2.1 (July 14.
• (.;.:,..;.: Irdne.e, rd.. IS. Nil; Net: riecek. 37 (Apr. In. 1951),

70. 1 j •VA tle, x.et:Rs t. p!.v.c Niar. 1. LlI).
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ville, "that I . . . was suffering from ulcers of the stomach. . . .

One doctor told me that I was suffering from cancer. . . . I

decided to be operated on and my wife persuaded me to take

HADACOL. . . . I can now eat almost everything. . . even pork.

In fact, I feel perfectly well. I work hard in the field with no

ill effect." In 1948 LeBlanc gathered up his glowing crop

of testimonials and reprinted them in a pamphlet called Good

Health Life's Greatest Blessing—replete with pictures of the

testimonial givers. In sections on anemia, arthritis, asthma,

diabetes, epilepsy, heart trouble, high and low blood pressure,

gallstones, paralytic stroke, tuberculosis, and ulcers, LeBlanc

cited his grateful customers who praised Hadacol for curing

them of these serious ailments."

The Hadacol bubble began to expand enormously, grow-

ing out from the romantic delta land to cover the broader

South. Lafayette became a boom town, as LeBlanc tore down

houses and a school to enlarge his plant. Experts at promotion

were hired from major proprietary concerns in the East. And

as sales grew fast, LeBlanc's advertising campaign grew faster.

Toward the end of 1949, he found he owed a tremendous tax

bill which he did not have the ready cash to pay. So LeBlanc

told his advertising manager to wipe out the bill by plunging

the whole sum in new advertising. During the last two months

of the year over $300,000 carried the Hadacol message far

and wide."
In entering the Atlanta market, for example, LeBlanc blan-

keted the area with newspaper ads and radio spots before he
shipped any of his tonic to the city. He ran a radio contest,
which required the listener to identify "Dixie," and winners
were sent coupons good for a bottle of Hadacol. Going from
drugstore to drugstore, recipients found no Hadacol in stock.
Then LeBlanc sent in trailer trucks loaded with the medicine.
His salesmen, however, would let each drugstore operator
have only a single case, saying that Hadacol was in short

10 Interview with Wallace F. Janssen of FDA, June 19, 1956; New
Orleans Item, Oct. 14, 1948; Atlanta Constitution, Sep. 21, 1948; Baton
Rouge Advocate, Apr. 11, 1945; the Hadacol folder in the AMA's Dept.
of Investigation contains a copy of Good Health Life's Greatest Blessing.

11 Chicago Tribune, Nov. 5, 1951; FDC Reports, Oct. 6, 1951; Stitt,
"Cousin Dud's Hadacol," 7-15.
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Li(1.1e01 trucks %% ere empty."
In 1950 Iladacol grossed at least $2() million within its sal

area of 22 states, by far the largest sum spent for any propr:

tary in the world. And both sales and advertising were sl

expanding. Toward the close of the year, LeBlanc's advcrtisi

bill ran to a million dollars a month, taking in about 700 da

papers and 4,700 weeklies and 528 radio stations. For varic

reasons, the style of his ads became, if not less subdued ti:

earlier in the bayous, at least more circumspect. For one thi

LeBlanc was aware that the Food and Drug Administrat

was observing his operations with suspicious interest. Wher

the Hadacol package labeling made no undue claims, F:

inspectors had noted what might be construed as mislead

promises painted on LeBlanc's fleet of white trucks. Cl

Inspector George Larrick, indeed, had notified the FDA of

in New Orleans to trail a 'truck laden with Hadacol and, wl

it crossed a state line, to seize the cargo, alleging the tr

slogans as mislabeling. Somehow LeBlanc became aware

truck was being followed. He phoned Larrick in Washing

to report that all trucks were being repainted. For anot

thing, there was the FTC stipulation which LeBlanc

signed. Although the trade press commented on the mild'

of this restraint, the senator had promised to stop saying 1

Hadacol would "restore youthful feeling and appearan

that it would ensure "good health," indeed, that it posse!

any therapeutic value other than that resulting from a die

deficiency of the ingredients it contained. So gone from

Blanc's advertising were any references to asthma and to

cer. As far as promises went, Hadacol was now good for v

ailed you, if what ailed you was what Hadacol was good f

This message was, of course, more subtly phrased. On(

depicted a man laboriously climbing from a swamp over air

insurmountable boulders atop which shone a glorious sun.

12 Nevin, "The Brass-Band Pitchman," 24.
13 Business Week, Jan. 6, 1951, 72; PI, 232 (Sep. 1, 1950), 77; i

view with George Larrick, Aug. 4, 1965; FTC stipulation 8034.
Trade News, 29 (Aug. 30, 1956), 6, gave Hadacol's 1950 gro:
$24,000,000.
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boulders bore labels—fatigue, vague aches and pains, nervous-
ness, tiredness, stomach bloat. Who among the readers had
not suffered from one or another of these assorted ailments?
And who would not yearn to escape such a "rocky road'
through life?" Yet, in deference to the FTC, LeBlanc added to
each boulder, in addition to the big-print name of its malady,
a small legend reading: "When due to lack of Vitamins B1, B2;
Niacin and Iron."14

If heart trouble and epilepsy were gone from printed testi-
monials, tributes of gratitude involving lesser ailments still
formed the backbone of Hadacol advertising. Hundreds of
men, women, and children lauded the tonic from the pages of
the press and over the airwaves. A septuagenarian minister
who could neither eat with comfort nor sleep with ease noted
"a wonderful change" before he had taken half a bottle. A lad
of 13 who lacked energy even to ride his bicycle took Hadacol
and became center on his football team. A rundown house-
wife who couldn't keep up with her housework began with
the first bottle to regain her pep, and 15 bottles later was
going strong. Names and addresses and photographs of these
satisfied customers—most of them smiling buoyantly—accom-
panied their testimony. LeBlanc had aides who went out to
follow up the letters that came pouring in. These letters came
not from men and women of distinction, but from America's
millions whose names seldom appeared in newspaper head-
lines. They worked on railroads, in retail stores, in pottery
factories. Some were veterans of military service. Now and
then a writer held local governmental responsibility, like the
post of chairman of a county parole board. The reader who
perused the testimonials found them penned by humble peo-
ple like his neighbors and himself. If he was of religious bent,
he might be pleased to note the devout praise of Hadacol from
a clergyman. If he was awed by the health professions, he
might find persuasive commendations from an apprenticed
pharmacist and a nurse. If he held education in esteem, the
happy Hadacol experience of college students might seem
impressive."

14 Atlanta Iftinial, Apr. 12, 1951.
15 Ibid., Mar. 13 and Apr. 24, 1951; Emory (Univ.) Wheel, Mar. 27,
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As he refurbished the testimonial, so too did LeBlanc exploit

other stock techniques of the old-time nostrum vendor. He

boastfully cited for all to read the statistics of Hadacol sales.
Twenty million bottles in ten months. Twenty-seven million

bottles in a year. Three great new factories. An endless cara-

van of white Hadacol-distributing trucks, each emblazoned
"For a Better Tomorrow." Admitting his own amazement at a
success outreaching his "wildest dreams," LeBlanc let his
reader draw the inevitable conclusion: so many millions can't
be wrong. But should a potential customer still remain skepti-

cal, LeBlanc was willing to let him be the final judge. "You

have to be satisfied," his ads assured; if you should find that

Hadacol fails to help, take comfort in the fact that LeBlanc

"will gladly send back your money." So had promised the

maker of Dr. William judkin's Patent Specific Ointment in

1826.16
LeBlanc also resurrected the old-time medicine show and

built it to gargantuan proportions. In the summer of 1950 a

caravan of 130 vehicles, including steam calliopes, toured 3,800

miles through the South, LeBlanc's medicine troupe playing

one-night stands in 18 cities. Heavy advertising heralded the

show's approach, and each night, on the average, 10,000 fans

brought their Hadacol box tops as admission fees to hear a

Dixieland band play "Hadacol Boogie" and "Who Put the Pep

in Grandma?," to watch Chicago chorus girls illustrate the

history of the female bathing suit, and to observe the antics of

such big-name performers as Connie Boswell, Carmen Mi-

randa, Roy Acuff, Minnie Pearl, Mickey Rooney, Chico Marx,

George Burns, and Gracie Allen. LeBlanc himself served as

master of ceremonies, posing with his show girls, joshing with

his customers, and lauding in stentorian tones the virtues of

the South."
"I spent a cool half million for talent and stuff on this tour,"

1951; Chicago Tribune, Mar. 13, 1951; Nevin, "The Brass-Band Pitch-

man," 26.
" Atlanta Journal, Nov. 11, 1950, Mar. 13, 1951.
1 Tillie. 55 (Tune 19, 1950), 81-82; H. Ilaynolds and T. G. Harris,

"Yahoo liatlacell," Life, 29 (Sep. IS, 1950). 23-21 pamini; Joseph

11:KILly, -Mil1:on-1)41r Medicine Man," Look, ( Dec. 5. 1950), 34-43.
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LeBlanc boasted, "but I sold_mors_than three million bucks'
worth* of Hadacol the wa ." He also showed to tens of
-tho-uS. n s o fs fellow Southerners the brash, earthy, self-
confident extrovert who made the Hadacol they paid for. A
short, round man, wearing rimless glasses, a Texas hat, and
black-and-white shoes, LeBlanc's bragging and chuckling and
gaudy showmanship turned him into a celebrity, and this sold
medicine. Those who saw the shows and read of LeBlanc's
antics in the press knew him to be a man of humble origin,
like themselves, who, in the great American tradition, had
climbed the ladder of financial success by the exercise of
native shrewdness."
The senator followed up his Southern tour with an assault

on the West Coast citadel of show business. Bolstered by
Grouch°Marx and Judy Garland, LeBlanc wound up his
gigantic carnival with a month's stand in Los Angeles. All this
was calculated to open up the Western market."
The next summer LeBlanc began again with an even bigger

show, traveling in a I7-car special train. Clowns kept the as-
sembling crowds happy, taking long drinks from bottles of
Hadacol, which lit up their false eyes and noses: Cesar Romero
ran the performers through their paces, and there was some-
thing for almost everyone—a beauty contest for hometown
talent, pony and bicycle prizes for the kids, both a sweet band
and Dixieland, dancing girls, tumblers, comedians, songs from
Carmen Miranda and Minnie Pearl, a midget and a man over
nine feet tall ("before" and "after" taking Hadacol). Even
Jack Dempsey took the stage, making a pitch for war bonds.20
'What the youngsters, hoping to win a pony, thought of the

Hadacol jokes that kept cropping up would be hard to guess.
These tall and raw, tales all aimed in one therapeutic direction
—to imply that Hadacol possessed great merits as an aphrodis-
iac and as a sustainer and restorer of both male and female
potency. Even before the shows, this legend had begun to

is Ibid.

19 Time, 57 (Jan. 22, 1951), 60, 62; Newsweek, 37 (Apr. 16, 1951),
32-33; Los Angeles Times, Jan. 16, 1951.

29 Atlanta Journal, Aug. 12, 1951; Atlanta Constitution, Aug. 24, 1951;
Hadacol Caravan Show souvenir program. The author attended the At-
lanta show, Aug. 23, 1951.
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spread across the South. Any and all old jokes, decent and
indecent, which related to sexual prowess were dug up and
revamped with the Hadacol label. The senator told them him-
self. It was reported that he had hired gagsters to accelerate
the process. At any rate, Hadacol humor became a national
sensation, approaching the epidemic proportions of jokes about
the Model T or WPA. This triumph of folk culture, whatever
his role in creating it, LeBlanc could not but welcome. In none
of his printed advertising could Hadacors claims rival its
miraculous properties as circulated by word of mouth. And
the FTC could not interfere. Potency appeal may well have
provided a bigger market for Hadacol than the dread diseases
of the abandoned testimonials.21
Another kind of "potency" concerning Hadacol also became

the subject of widespread talk. Could the popularity of the
tonic be due in some measure to the 12 per cent of alcohol that
it contained? Was Hadacol a descendant of the long line of
"boozers" and "bracers" with which patent medicine history
was replete? LeBlanc laughingly brushed this possibility aside.
Himself a devotee of Old Forrester, he could not see, anyone's
using Hadacol as a drink. It was just about as alcoholic as wine,
and any drugstore had on its shelves a number of patent tonics
of higher proof. Hadacors label asserted that the alcohol was
present "as a Preservative." It was hard to imagine a customer
feeling the slightest titillation if he used Hadacol according to
directions, spreading an ounce of alcohol over 16 doses taken
during a period of four days.22

Nonetheless there was evidence that upon occasion the
label directions were honored in the breach. In some areas of
the South, dry by local option, druggists sold Hadacol by the
shot. In certain Midwestern communities, where minors were
forbidden to purchase liquor, Hadacol flowed freely at parties
of the high school set. "Teen-agers," the executive of an Illi-
nois village asserted, "can get plastered on Hadacol."23

21 Ibid.; Stitt, "Cousin Dud's Hadacol," 13; Nevin, "The Brass-Band
Pitchman," 26; Herbert Ilalpert, "Hadacol Stories," Kentucky Folklore
Record, 2 (Jan.-Mar. 1956), 13-14.

22 Chicago Tribune, Mar. 28, 1951; Stitt, "Cousin Dud's Hadacol,"
12-13; Newsweek, 37 (Apr. 16, 1951), 32.

23 Ibid.; Chicago Tribune, Mar. 15 and 28, 1951.
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Insofar as it was used as a beverage, I fadaeol must havebeen a drink of desperation. It was not cheap: depending onwhether one bought the eight-ounce $1.25 bottle or the ‘)
ounce $3.50 "family economy size" jug, the "recommendedadult daily intake" cost 31 or 29 cents, and the faithful disciple
would spend over $100 a year. Wine, as LeBlanc was fond of
pointing out, cost less. And Hadacol was not palatable in any
usual sense. LeBlanc, who knew that the common citizen ex-
pected his medicine to taste somewhat nasty, thought Hadacol
tasted like "dirt." "It contained vitamins," he explained, "and
they come from dirt and that's how it tasted." Other samplers
variously described the flavor as "musty," "metallic," "fishy,"
as similar to "weak iodine," "bilge water," "emasculated wine."
The odor of the murky brown brew called forth remembrance
of liniments and horse medicine. Indeed, one would suppose
after a gingerly experimental sip, that inveterate users condi-
tioned themselves to the flavor not for the sake of pleasure but
from the sternest sense of duty.24

Despite LeBlanc's disclaimer and the handicaps of price
and flavor, some steps were taken to treat the tonic as a liquor.
The suburban village of Northbrook, near Chicago, banned
the sale of IIadacol by any retail outlets except licensed
liquor stores. An ordinance to the same effect, proposed in the
Atlanta city council, brought Roland LeBlanc, Hadacol's chief
chemist, to oppose the resolution. The committee, according
to the minutes, "assured Mr. LeBlanc that the co-authors of
the proposed resolution were not serious in their intent when
they presented the ordinance." It did not become law, of
course. More in earnest was the House of the Illinois General
Assembly, which did pass a resolution entreating LeBlanc, in
view of the alcohol in his product, to stop using testimonials
of children. Citation of letters like that from the mother assert-
ing that her daughters, aged two and three, "indulge in an
occasional nip for their stomach's sake," the legislators decided,
was advertising "of doubtful propriety."25

24 Nevin, "The Brass-Band Pitchman," 26; friends of the author areresponsible for the descriptions.
25 Chicago Tribune, Mar. 28, 1951; Police Committee of AtlantaCouncil minutes, Apr. 11, 1951, cited in letter to author from H. T.
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TW' figures regarded Ilailacol with skep-
the same was inure markedly tnie of mumburs of the 

medical profession. This must have disappointed LeBlanc, for
he strove diligently to win the approval of doctors just as be
sought in his advertising to convey the impression that Hada-
col possessed the sanction of orthodox medicine. The phrase
kept reappearing, "IIADACOL is recommended by many doc-
tors." LeBlanc explained that all efforts at "improving" his
tonic were undertaken under the control of a medical direc-
tor, Dr. L. A. Willey, who supervised the "clinical" activity of
"20 other medical experts throughout the country.""
By means of letters bearing Willey's facsimile signature,

LeBlanc appealed to physicians in many areas to give consid-
eration to Hadacol as an "ethical proprietary." He would gladly
send samples. "We cordially invite you," his research director
wrote, "to conduct clinical tests, among a group of your own
patients, with IIADACOL . . . on a fee basis per patient."27

If LeBlanc won any recruits from the ranks of physicians
by his stratagem, the doctors enlisted against the counsel of
the American Medical Association. "It is to be hoped," re-
ported the AMA's Bureau of Investigation in the pages of
the Journal, "that no doctors of medicine will be uncritical
enough to join in the promotion of Hadacol as an ethical prep-
aration. It is difficult to imagine how one could do himself or
his profession greater harm, from the standpoint of the abuse
of the trust of a patient suffering from any condition. Hada-
col is not specific medication. It is not even a specific pre-
ventive measure. It could not be eligible for serious considera-
tion by the Council on Pharmacy and Chemistry."23

The Bureau of Investigation had other stern things to say.
The only L. A. Willey for whom a record could be found was
a man who had been convicted in California of calling himself
a doctor though he had no medical degree and of practicing

Jenkins, Chief of Police, May 11, 1951; Chicago Tribune, Mar. 14,
1951; JAMA, 146 (June 9, 1951), 566; Atlanta Journal, Mar. 29, 1951.

26 New Orleans Item, Dec. 17, 1950; "Hadacol—the Ethical(?) Pro-
prietary," JAMA, 145 (Tan. 13, 1951), 107-108.

27 /bid.; copy of Willey letter, Nov. 6, 1950, in Hadacol folder in
the AMA's Dept. of Investigation.

25 JAMA, 145 (Jan. 13, 1951), 107-108.
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medicine though he had no license. As to the dangers of I lada-

col, the Bureau had in its files a letter from an Arkansas doctor,

telling of a diabetic patient who gave up insulin to treat herself

with Hadacol; she immediately went into a diabetic coma and

almost died. As to Hadacol's therapeutic merits, the Bureau

made the significant statement, "Although Hadacol has been

advertised to the laity as being a more assimilable form of

administration for the vitamins, neither the U.S. Pharmacopeia

nor the Council [on Pharmacy and Chemistry] recognizes alco-

holic elixirs containing these substances as a dosage form."

What then was Hadacol good for? One answer was that

which occurred to LeBlanc himself when the question was put

to him by Grouch° Marx on television. Hadacol, replied its

maker smilingly, "was good for five and a half million for me

last year."2°
So, into 1951, the Hadacol bandwagon rolled on. There

seemed no bottom to LeBlanc's promotional bag of tricks. He

circulated Captain Hadacol comic books loaded with advertis-

ing. He lured children into salesmanship with such prizes as

luminescent T-shirts. He sponsored theater parties, admission

by box top. He installed in railroad terminals three-dimensional

displays of healthy, well-molded maidens beside the familiar

Hadacol package. He let it be widely known he was looking

for a parrot who could repeat clearly and often "Polly wants

Hadacol." When found, Polly would travel about the country

to drugstores and sales conventions in a limousine bearing her

name in gold.3°
As sales mounted and LeBlanc's fame spread, the senator

looked covetously again at the Louisiana governorship. Some

of his advertising, perhaps, had been subtly aimed in that

direction all along. Once again following in the tradition of

his predecessors, LeBlanc presented himself to the nation as

a great humanitarian. In his advertising ventures, he exploited

both his own colorful personality and his political career. Le-

Blanc the man, LeBlanc the humanitarian, and LeBlanc the

statesman stood before the public as a mighty three-in-one.

29 Martin Gardner, In the Name of Science, 229.

39 BilSiTICSC Week, Jan. 6, 1951, 76; Chicago Tribune, Oct. 1, 1950,

Feb. 19, 1951; the railroad station display was seen in Cincinnat
i.
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"Senator" was invariably prefixed to LeBlanc's name in Hada-

col promotion. His legislative achievements were included in

the advertising record to validate his claim to the title "Human-

itarian Statesman, and Great Friend of the People." He had

"always championed the cause of the oppressed, the poor and

the underprivileged." He was, he said, "the first candidate for

governor to advocate Old Age Pensions." He claimed credit

for the $50 monthly pension then being paid to "the deserving

senior citizens of Louisiana." He was a proponent of legisla-

tion for veterans and "successfully enacted into law a measure

providing for the selection of a service commissioner" to ensure

justice for Louisiana veterans from the state and national gov-

ernments. Moreover, "during his entire political career, he. . .

never cast a ballot or vote against a man or woman who must

toil to earn his or her livelihood."31

How was LeBlanc's humanitarian statesmanship related to

Hadacol? It was "because his heart has always beat in sympa-

thy with the cause of the oppressed, the infirm, the lame and

the sickly, [that] through endless effort and study he has devel-

oped today's great HADACOL, one more addition to his long

record of service to humanity?"32

Other incidents reveal LeBlanc's shrewdness in associating

with his remedy the forces of political power and prestige.

When General Douglas MacArthur was called home from

Korea and his name was dominating headlines, LeBlanc reaped

headlines of his own by offering MacArthur a Hadacol vice-

presidency. Earlier LeBlanc, even though a Southerner,

reached back into history and came up with Abraham Lincoln.

A large ad presented the faces of both Lincoln and LeBlanc,

with quotations from them both. The Lincoln citation, it hap-

pens, was a garbled version of the statement which historians

have not been able to establish that Lincoln ever made, the one

about fooling the people. After the quotation there followed

this line: "You were right, Mr. Lincoln,' says Senator Dudley

J. LeBlanc.""

31 Atlanta journal, Mar. 13, 1951. 32 Ilia.

33 Chicago Tribune, Apr. 16, 1951; Atlanta journal, Nov. 11, 1950.

The same fooling-the-people (inot.ttion had been used 
50 yr.irs before to

promote Hale's lioney of li.irehound and Tar 1,1 th
e Cure of Coughs

and Colds. Amer. At es.t.i 5.4 (Mar . 47.

3 j
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LeBlanc forged yet one more link between patent medicine
and politics. On his grand excursions through the South, he

had himself photographed in animated conversation with other

political figures. An issue of Look carried pictures of the Loui-

siana state senator conferring separately with the mayor of

Baton Rouge, the mayor of New Orleans, and the governor of

Alabama. "Senator," Governor "Kissin' Jim" Folsom was saying,

"that sure is some medicine business you got."34

To LeBlanc, then, politics and patent medicines were a

reversible reaction. He used his political career to promote

Hadacol; he also used Hadacol to promote his political career.

Defeated twice for the Louisiana governorship by Long ma-

chines, LeBlanc looked toward another try against another

Long machine in 1932. The senator's friends worked hard at

building up draft-Dudley sentiment, and after some pretense

of coyness LeBlanc yielded. Spreading the gospel through his

advertising that he was "the best friend the poor people ever

had," LeBlanc also insisted he would be good for business. The

state's greatest need, he said, was a sure-fire promoter to per-

suade the outside world, skeptical of Longism, that Louisiana

was a pretty fine place for industrial investment. And what

better promoter than the millionaire state senator? LeBlanc,

a shrewd observer noted, was "widely respected as a money

maker, a man who built something out of nothing," and at the

same time was regarded as "a slightly comic figure, which

doesn't hurt him here." Commentators began to predict that

LeBlanc had a chance to win. The Longs got worried. They

determined to fight fire with fire. They started a patent medi-

cine of their own."
It's a pity, in a way, that the campaign could not have been

fought out in this pseudo-medical atmosphere, between Hada-

col and Vita-Long, up to the day of the voting. But in mid-

stream LeBlanc sold his horse. The senator had claimed shortly

34 Roddy, "Million-Dollar Medicine Man," 34-43.
Sindler, Iluey Long's Louisiana, 186, 234-35; Perry H. Howard,

Political Tendencies in Louisiana, 1812-1952 (Baton Rouge, 1957), 163;

T. Harry Williams to author, May 6, 1951. The Food and Drug Ad-

ministration eventually brought a seizure action against Vita-Long,

which was uncontested. DDNJ 3811.
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before that iladacol sales might reach $75 mi
llion for 1951. He

WS in the midst of his second fabulous summer 
medicine show

tour. So his announcement, in August, that he had 
let Hadacol

go took the nation by surprise. It soon became kno
wn that the

price was $8 million, of which a quarter million was
 in cash,

the rest to be paid from profits through the years,
 and Le-

Blanc was to stay on as sales manager at an annual 
salary of

$100,000. The buyer was the Tobey-Maltz Foundatio
n of New

York, organized for cancer research by a plastic 
surgeon,

which quickly leased the tonic to a syndicate of 
Northern

businessmen.36
Within a very short time the Yankee purchasers le

t it be

known they had been stung. Hadacol's books were
 not what

they had seemed to be to the New York accountants 
who had

examined them before the sale. LeBlanc, the ne
w owners

charged, had concealed two million dollars in u
npaid bills,

and more than another two million, listed as ass
ets under

accounts receivable," was really Hadacol out on co
nsignment,

a great deal of which was flowing back. The whole 
enterprise

had become vastly overextended. Even while the se
nator had

continued his flamboyant drumbeating, the market had p
assed

the saturation point. The new owners went into bankru
ptcy;

the creditors organized. LeBlanc had shrewdly wriggle
d out

just in the nick of time. "If you sell a cow," he told the p
ress,

"and the cow dies, you can't do anything to a man for that.
"37

But the senator had other troubles. The FTC, believin
g his

latter-day advertising had violated his earlier stipulat
ion, is-

sued a complaint. The Bureau of Internal Revenue 
charged

him with owing some $650,000 in income taxes. An
d, despite

the glee Louisiana voters took in the trick he had pu
lled on

Yankee city slickers, the bursting Hadacol bubble kille
d his

gubernatorial hopes. LeBlanc sought to secure the post 
of

lieutenant-governor on the ticket of several of his riva
ls and,

36 Business Week, Jan. 6, 1951, 72, 74; N.Y. Times, 
Aug. 28 and 31,

1951.
37 Chicago Tribune, Sep. 21 and Nov. 5, 1951; 

N.Y. Times, Sep. 27

and Oct. 4, 1951; FDC Reports, Oct. 6, 1951.
 The financi,11 :ifterty).t71

of the Hadacol crash dragged on for n
early a decade. Chict:*, Pady

i'Veu•s, May 6, 1960; Chicago Tribune, 
May 7, l!:40.
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After a time, indeed, he launched a new tonic, and Kary-On

was its name. But it did not carry the senator either to his

former fortunes or to the governorship.1'

Hadacol in its heyday, however, and its colorful promot
er,

penetrated Southern folklore, and the myth of bo
th is still

widely remembered with a certain amused fondness. T
he mu-

lioi expended, or spent for Hadacol instead of

proper medical care, tend to be forgotten.

" Complaint, Sep. 28, 1951, in FTC Doc
ket 5925 (this was even-

tually dismissed on the grounds that LeBl
anc no longer had a voice

in the control of the business, 50 FTC De
cisions 1028); N.Y. Times,

Sep. 21, 1951; Sindlcr, Huey Long's Louis
iana, 234-35, 238.

0 Several efforts were made to revive Had
acol sales. FTC Docket

5925; PI, 248 (Nov. 19, 1954), 108; FDC
 Reports, Dec. 24, 1962;

Drug Trade News, Aug. 15, 1966. On Kary
-On: FDC Reports, Feb. 20,

1954; May 23 and July 18, 1955; Jan. 23, 1
956; 52 FTC Decisions 607;

Newsweek, 55 (Feb. 22, 1960), 844
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"YOU ARE WTI AT YOU EAT"

"a fter studying the eating habits of the Americ
an

people for a number of years, I found thirty
 distinct

Disease Conditions: vitamin-deficient, mineral-sta
rved,

cooked food-enervated, sun-cheated, clothes-insul
ated,

coffee-soaked, spice-irritated, tobacco-poisoned,
 constipa-

tion-befouled, oxygen-deprived, sugar-acidified,
 meat-

polluted, starch-clogged, salt-ified, mustard-plaste
red,

pepperized, jelly-bowled, pop-bloated, vinegar-jagge
d,

chocolate-coated, mashed and creamed, toasted and

roasted, ice-cubed, tea-tannined, sauce-jaded, night
-

hawks, morning-deadheads, heat-treated, sex-deplete
d,

and gravy-saturated. That's the average human
 being

today."
—ADOLPHUS HOHENSEE, LECTURE IN D

ENVER, 19521

"HAD AC OL was a very, very meritorious p
roduct," insisted

its inventor, Dudley J. LeBlanc, in tal
king with a reporter a

decade after the B-vitamin tonic boom ha
d collapsed. "Who

is to say that those people weren't helped
 for those ailments?

The doctors? Who can believe them? No
, my friend, there's

still much that's not known about nutrition."2

About one thing, at least, LeBlanc was righ
t. Nutrition, as

a science, was as yet incomplete. Because 
of what was not yet

known and the complexity of what was kno
wn, nutrition, dur-

ing the 20th century, has provided a happy hun
ting ground

for those who would beguile the American publ
ic into buying

their questionable wares.

1 FDA file on Hohensee, Interstate Sample No. 
14-497L, FDA Records,

Washington.
2 David Nevin, "The Brass-Band Pitclunan 

and Ills Nlillion-Dollar

Elixir," True, March 1962, 26.

[ 333 ]



LI•11r

from Washington Post, Sunday, 7 Jul 74

Complexity

More Than
By Alan M. Kriegsmcm,

People are used to worrying about

deceptive advertising on TV, but what

shout everything else on the tube? It's

quite possible that we habitually i
g-

nore or overlook some hard quest
ions

of veracity which deeply affect 
all as-

pects of telecommunications.

This coneern was the point of origin

for a four-day 'conference on

"Television: Art and Information,"

held at Airlie House last wee
k under

the auspices of an Francisco's Na-

tional Center for Experiments in 
Tele-

vision (NCETV).
The event was not only livelier than

most such talkfests; it also proved, 
if

nothing else, that the problems ad-

dressed were anything but idle. Decid
-

ing whet is "real" or "authentic"
 or "in

the public interest" on televis
ion isn't

just a philosophical conun
drum. We

make such judgments, consciously or

otherwise, every time we confront th
e

box, and so do those whose b
usiness it

is to furnish the continu
ous stream of

audiovisual hubub which comes a
cross

on it.
Television, though, is such a per

va-

sive and unremitting pre
sence in our

lives, more so than chairs
. aspirin or

radial tires, that we tend to
 take not

only its existence but its 
content for

granted. "I saw it on TV las
t night"

has become a cultural shibboleth

which is liable to be invo
kea in justifi-

cation of almost any o
pinion, convic-

tion or fact.
Perhaps because TV has a greater ca-

pacity than other media for 
immediate,

on-lJ1,-spot, mult"'reerenneet rPtls-

mission of real events as they 
happen,

we are subliminally pre
disposed to ac-

cept any telecast as a reflec
tion of ac-

tuality, and much more so 
than we are

In the case of printed mat
ter or motion

pictures.
At the same time, we all k

now that

the greatest proportion of material

broadcast on every channel 
is pure

contrivanee. The difficulty in 
keeping

our head straight comes fro
m the fact

res rir() v.) indiFtinet.

p E 4

f Television:

bets the Eye

A good deal of the time, it's either

hard or impossible to tell merely by

looking whether we're watching fact or

fiction, documentary or dramatization,

program or commercial. The difficulty

is compounded by the tune-in, drop-out_

nature of the medium, which encour-

ages intermittent, sporadic or cross-

channel viewing.
The value of the recent NCETV con-

ference was that it refused to let these

distinctions slip by, and instead, in-

sisted on making issues out of them.

The discussion and debate didn't result

in anything terribly concrete, and

surely nothing so palpable as a recipe

fcr avoiding mendacity or delusion on

TV. But what did emerge was a height-

ened awareness of the.complexity of

the medium, and of its ubiquitous pit-

falls for the unwary.
What kept the talk vital was the

multiplicity of viewpoints among the

conferees. The focus was mainly on

public television, so there were rep-

resentatives of PBS, CPB and the ma-
jor production centers of the system,

including Washington's WETA and

"Television, though, is such

a pervasive and unremitting

presence in our lives, more so

hiaii chain', aspirin or radial

tires, that we tend to take not

only its existence but its con-

tent for granted."

NPACT. There were station managers

and programmers from all .over the

Northeast. There were also producers,

directors, filmmakers, artists, critics.

estheticians. historians, educators and

even a psychiatrist, along with people

from the National Endowments on the

Arts and Humanities and the leading

private foundations.

With such a variety of inputs coming

from the makers. the funders and the

recipients of television, a constant

abrasion of priorities, standards and

interests enlivened the dialogue and

steered it persistently toward fruitful

conflict.

"One man's deceit is another man's

white lie," someone eaid in the cmin !2

of a session, and it seemed to sum up

much of what the conferees had dis-

covered about the relation between in-

tention and execution in the genesis of

TV programs.. The motivation of thos
e

who conceive and create program m
a-

terial is often fairly lofty, particularl
y

where public television is concerned
.

. But compromises, some due to
 time

and fiscal pressure, some to esth
etic

considerations and some to 
•  

of competing objectives, have a
 way of

Intervening between the idea and 
the

act.
caainoles h,712

iome of the flavor of the confer
ence.

One morning's session began with 
a

screening of "The Autobiography cf

.Mizz Jane Pittm2n," the 
award-win-

ning it.

Ernest J. Gaines' novel, which star
rei

Cicely Tyson as Jane. a black wo
man

of the South whose 110 years sp
anned

both slavery and the '60s Civil Right
s

movement. Afterwards, NCETV dirtc-

tor Paul Kaufman showed a videotaped

interview he had made with the spe-

cial's director, .John Korty. The confer
-

ence discussion had cca lered on :h
7.

tension hclwoen fictional glamor 
and

historical verisimilitude, and on tin
:,

very pr.irt Korty's remarks shed re-



t„,

The by-now celebrated, emotionalending, for instance, with Jane drink-ing from a segregated water fountain,was not at all Korty's idea—he wantedto stick to the book. But the producerinsisted on concluding, Korty said,with "a Hollywood payoff," and that'sthe way it was done, despite miserableshooting conditions.
Kaufman added that Korty had alsotold him that he was obliged, despite

his desire for a natural flow of move-
ment and shadow, to always shoot Ty- ,
son in a strong light in order to show
off her makeup, the tour-de-force .
which the producers hoped would be
the selling point of the show.
Did the result, as some claimed,

transmit a kind of "mythic" truth
about black lifestyles despite such ma-
chinations, or did it, as others con-
tended, merely perpetuate historically
false stereotypes? Was the audience
likely to have been "taken in" by the
documentary style of the dramatiza-
tion, and if so, was this defensible?
Such were the kinds of questions the
conferees posed and debated.

Similar questions, from a somewhat
different vantage point, arose after the
viewing of some pilot footage ;or "The
Adams Chronicles," the recently an-
nounced $4 million PBS series sched-
uled for telecast during the 1975-76 Bi-
centennial season.
Here the starting point is a histori-

cal record, the lives and careers of the
Adams family through 150 years of
American political evolution. And the
"program" was not a finished product
but a work in nro:.'ress, with many par-
ameters still fluid. Yet what the view-
ing and the discussion showed was
that many of the same dilemmas have
to be faced. The writers and directors,
still have to balance desire tor histori-
cal fidelity against a need to stir an4
hold the interest of a mass audience.

•

- They must cope with a plethora of
problems, of location, of casting, of
conceptual approach, which derive
from this initial dichotomy. How does
one, for example, introduce figures

• such ass\ Washington and Franklin as
"secondary" characters in the drama
of the Adamses and still preserve a
sense of historical proportion? Is the
gain of using historical sites, such as
old Colonial houses, worth the loss in
dramatic flexibility due to constricted
interiors?
Other sessions were devoted to so-

cial documentaries, public affairs pro-
gramming, newly developing video
technology and other matters. But
one final example from the arts may
help to demonstrate how the same
basic enigmas cropped up in the most
seemingly innocent contexts. "Bo- •
lero," an Academy Award short sub-
ject made for public television, was
shown one day as an illustration of an
imaginative solution to the challenge
of making a symphonic performance
into a visually arresting experience.
It was universally admired by the con-
ferees, but afterwards, when the pro-
ducer explained that the audio wasn't
"live," but supplied by a prior tape,
some onlookers were so perturbed by
this they even, resorted to the word
"dishonest." There wasn't any ques-
tion here of deceitful intentions. The
fact is, the visual' sophistication of
"Bolero" could not have been achieved
without separating the recording of
sound and image. Yet as soon as view-
ers become sensitized to issues of au-
thenticity, funny things begin to hap-pen. Television, in ihro-t. never assimple as it may sometimes appear.
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The Social Value
Of TV Thrillers

By BerrJaelth .01110
Recently _Michael J. Arlen, _writint In

The New Yorker. noted that, "Intellec-
Male In America make much of their dim
"Lain for teleneon -for regular televLsion
progremming And the masa of people
make much of their dindein for intoner.
Malt and their Artifact., notably serious
novels and venom films.- The first part of
Mr. Allele thesis is undoubtedly sound,
And Just to show winch aide he is on, he
shows disdain for telemion programming.

Ills di•dain la in the thrill of an euay
lamenting the ntoral content of American

On Television
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adventure televismn programming. It Is
outmoded and not really very adventurous,
IL. um'. It is "imply • remnant of anm•
earlier time. which we should by now have
outgrown on leleviaion, as we as a nation
are outgrowing It At other areas. 'noised of
upright, highly Trowel heroea and evil MI-

with the fornier alway" beating the
tatter, Mr Arlen prefers animal shows, in
which mime creaturea eat other creatures
without regard to who Le right or wrong.
That, be mays is real adventure.

It en happened that about the earns
time aa Mr. Arlen'. easay appeared, / ran
across another essay on televialon. this one
by Michael J. Robinson, a teacher at Ceti,
olio. llitivereity, prepared under the am.
pees of the Aspen Institute. That paper la
entitled -American Political legitimacy In
ith Era of Electronic Journalliani Retied
none on the Evening Nesse" Re well-doe.
mented thee., as I understand II, la thst
people who depend upon television as their
primary or exclusive "Prhe of newa aboot
thetr country an expend lo mch negative
scrutiny of their natIonel inotitutlons that
they become at firat confused and frue-
tratel about government and politica, then
hostile towards government and panic"
the/maim., then peso on this hostility to
others who do not rely se heavily on televi-
sion es. puree of news. Television new",
ha conclude, la acriculy. •Ithouth not fa.
tally, undermining the legitimacy, In the
publicla eyes, of our democracy.

Whet I got from Mr. Alien'a essay and
Mn. Robinson,' peer if combmrel is that
televPion *Moll tends to preeent the worid
as a cliental, rendomly cruet place liende to
make viewers see their world an eimilar,
and that Me Arlen would like to Tee more
ot MAL It would in some way be healthier
tor television viewers to to, “ndre T. -Illu-
sions" about the nature It thole world.

In the light of Intl. Raibineen'a
donee. Mr. Arlen's VitY•5 take amen ewe-
daily d1.turb1ng aspect. If televialon ad-
venture" were to become amoral and ran-
dom cad then be forgotten as soon es the
ahoy. were over, they would be an Interest.
Mg And harmiesa experiment. But eloper-
ently land to be fair, Mr. Roblmon's
theory Is only the implication of a well-
known theme to the nightly newer televi•
Mon idle IP values se well as In. metope
end detergent". So adventure shows which
depicted existential man groping patheth
tally In a Mobbealen jungle might tend tO
rnake newer. see America that may.

That it about the Mat thing pelety
nee& •nd would make at televiaion • vie.
Mal doomsday weepon.
When I thought about the Preadful we-

nerio that might unfold If Mr. Arlen'. pro-
gramming suggentIone were picked up, I
began to think that the television networks
bed miceed • het In defending their adven-
ture show.. When nowt snows come und•r
attack Or being pointleasly violent, the
stock network defense la that television
aua not clung. peopl..' cr1001 beh•Mor
-does not make people vkalent.

A far better defense, esperfully entre
for- the other defense he.. Pen discredited. Is
i.e. that the adventure-violence ntIOW. !MVO

offsetting social content-that the ehowe
- are riot entirely pointlessly violent but

have a very real point. The moral Is that
the bed, evil people who lead criminal, an.
Mural lives, are Nniahed. Thus It pays to
be • good, morel pereon.

Further, the adventure shown gener-
ally. although not always, portrey the
force. of the Lew es superior and more
worthy of imitation then the forces a
crime. That bee powerfully imporPnt mes.
sage, and If television II selling It as well
a. It Ulla laxative., adventure shows must
be one of the primary stabilising forces In
Americ• today.

Profeesor Robinson cOlnerl a word to de-
scribe the effects /A the television newel
"dismidetton." It means an Meet of de.
striving (MIA end trust in Tuitional inatitu.
lions. By and large, television adventure
Pop, I believe, have Just the oppoodt• ef-
fect. pniething lhot might be called "pm
...hon.'. They encourage belief In moral
veloen, in law, In government Inetitutions.

If they do have that effect, they an. far
from being outmoded. They are current
and deeperately needed. And In their pope
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which monl0 creatimen not other creatt"res
without retard to who is right or wrong.
Thad, he says, is real adventure.

It eo happened that about tho earn.
time aa Mr. Arlen'. easay appeared, I ran
urns Another essay on television, thla one
by Michael J. Robinson, a teacher at Cate.
olIc' Vniversity, prepared under the au.
pees a the Aepen Institute. That paper le
entitled •IAmerlcen Political Legitimacy In
an Era of Electronic Journalism: Rafted
trona on the Evening News... IP weltdocm
melted theois, an I understand It, is that
people who depend upon televialon as thelr
primary or exclusive source of news about
thele country are expowd to auch negative
Prutiny of their national institution, that
they become at firet confused and frus-
trated about government end politics, then
hostile towards government and politics
themeelves, then pass on thle hoeUlity to
others who do not rely al heavily on televi-
sion al a Puree of new.. Television new'.
he concludes, is urthunly, although not fa.
tally, undermlnlng the legitimacy, In the
public's eyes, of our democracy.

What I got from Mr. Arlen', easay and
Mr. Robineon's paper if combined is that
television which tends to present the world
as a dismal, randomly cruel place tends to
make viewers see their world as eimiler,
and that Mr. Allen would like to wee more
of that. It would In nonie way be healthier
for televiiiion viewers to be under no Mille
Mona" about the nature of thelr oao Id,

In the light of Prof. Robinson's ed.
dence, Mr. Arlen'. views take on an espe.
daily disturbing aspect. If PlevisIon ad-
ventures were to become •moral end ran•

&Is sod lh'n he ilIrrotten ea noon ea the
shirtnoc were over, they would be an intereat•
leg And harmleas experiment. But apt.,
Idly land to be fais Mr. Robirpon's
theory be only the applIption of a well.
known theme to the nightly newel televi•
Mon twits its values as well as its supa
and detergents. So adventure /Mow" which
depicted exietential roan lerrPing
rally In • llobbesian jungle might tend to
make viewers see America that wey.

That to about the last thing 'piety
need, and would make of television a vtzs
tool doomsday weapon.
When I thought About the preadful sce-

mid° that might unfold If Mr. Arlen', pro.
tramming eutgestiona were picked Up, I
began to think that the televielon networks
had mimed a bet In defending their advert-
tore shows. When those shows come under
attack for being pointlessly vfolent, the
sleek network defense Is that television
doea not change people's (dual behavior
-due not make people violent.

A far Utter defense, especlany since
the other defense has been diacredited, is
that the adventure-violence shows have
offsetting social content-that the ehows
are not entirely pointleuly violent but
have a very real point. The moral is that
the bad, evil people who lead criminal, an.
Rapier lives are punished. Thus it pays to
be • good, moral person.

Further, the adventure shows gener•
ally, although riot alwaye, portray the
forcen ot the law as superior and mere
worthy of Imitation than the forcea of
crime. That bee powerfully important mes-
sage, and if television Is selithg it as well
as it coO. laxatives, adventure shows must
be one cif the primery itabilizing force' to
America today.

Prdeseor Robinson corned a word to do-
sed. the effects of the television newel
-dlopatriation." It means an effect of dm
stroying taith and trust in national Institu-
tions. By and large, television adventure
shows, I believe, have just the opposite ef•
feet, something that might be called "pm
!elation." They encourage belief in moral
veto.. In law, In government inotitutions.

If they do have that effect, they are far
from being outmoded. They are cUrrent
and desperately needed. And in their popu-
lanty, despite many people'. contempt for
them, Is some evtdence that the large
num of American people still prefer "pa-
triatIng" value and idle to have them
reinforced. If -Kojak" and "The Rookies"
and -Police Story" end the like have the
effect I think they do, they are aching we
meta own society, and III. Important that
the sale be made
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