



































































































































































































































































































































































































































Journa f Popular Film and Television: Finding TV's Pioneering A... http://www.ﬁndarticles.com/p/articles/mi_m0412/is_3_29/ai_7935...

"What's New in Research?" Sponsor Aug. 11, 1952: 52.

"Who Is Sponsoring TV?" Sponsor April 11, 1949: 84, 102-03.
WOI-TV. The WOI-TV Audience. Ames: Iowa State College, 1952.
"WTMJ-TV." Fortune Jan. 1952: 74-75, 129-33.

Time spent viewing television

AT HOME-23% OF TOTAL SAMPLE

AVERAGE VIEWER 3:24
HOUSEWIFE 3:34
MALE HEAD OF FAMILY. 3:14
"OTHER" MEMBER 3:22

Expressed in hours and minutes of listening. For example, 3:24 means
3 hours and 24 minutes.

Families with TV sets were watching entire evenings of TV shows
before 1950. Chart is from a major advertising agency, BBDO, report,
"What's Happening to Leisure Time in Television Homes?" (pamphlet

found at Library of Bmerican Broadcasting, University of Maryland).
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